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AMOA preview 

Play Mete/s complete preview 
and guide to AMOA Expo '86 begins with a 
look at some of the equipment to be shown. 
Also included are a show schedule and 
seminar guide (page 42), a complete list of 
exhibitors (page 44), a visitor's guide to 
Chicago (page 54), a look back at the 1976 
MOA show (page 62), and an interview with 
outgoing AMOA President Al Marsh (page 64). 
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Counterfeiters 
squeezed at 
JAMMA show 

In his review of October's Japanese Amusement 
Machinery Manufacturers Association trade 
show, correspondent David Snook reports that 
manufacturers are making it difficult for 
counterfeiters to find a game to copy. 

Coinman 
Interview: • 

Bob Lundquist 

Bob Lundquist, president of Bally Sente, 
discusses relations between operators and 
manufacturers and his company's philosophy of 
producing only system games developed in 
house. 

testing 
carries 

benefits, risks 

Many operators have successfully used various 
truth-testing methods, such as polygraph 
exams, to combat employee theft. But there 
are some pitfalls to avoid in using such tests, 
and federal legislation threatens to bar them 
from the workplace. 
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THE TICKET DISPENSER 
-WITH EXPERIENCE 


DELTRONIC LABS DL-1275 Ticket Dispenser is now 
available in kits—for quick and easy installation on existing 
video, pinball and novelty games. 

For more than 7 years, top amusement manufacturers 
have relied on DELTRONICS LABS for quality ticket dis- 
spensers, backed by prompt and efficient service. 

Now this time-tested dispenser is incorporated in kits for 
the same dependable performance on your present games. 

You can renew player interest with tickets for awards and 
bonuses—and keep them playing again and again and again! 


DELTRONIC LABS, INC 

Eight & Maple Avenue • Lansdale, PA 19446 

215/362-9112 • Telex 317054 
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LETTERS 


JUKEBOX LICENSE 
FRUSTRATION 

I am venting my frustration to your 
magazine regarding jukebox licensing 
policies. Here is a copy of my recent 
letter to our attorney pertaining to this 
issue. 

"The following list is the most current 
accounting of my jukebox locations. For 

your assurance, all of my jukeboxes are 
properly licensed; however, because of such 
associated friends to my industry (as 
BMI) and other such licensing leeches, I 
will be actively phasing out most of my 
jukebox accounts. These agencies are 

rapidly pricing themselves right out of 
their jobs! 1 hope 1 see them real 

soon-standing right behind me in the 
unemployment line. Pompous jerks. They 
have the foresight of an IRS agent. 

"After our industry is destroyed, let's 
see how they fare with Muzak, or the 
multitude of locations using radios for 
entertainment, or MTV music on televisions 
in bars and restaurants across the country. 
Let's just see how long it takes these 

short-sighted egotists to kill every outlet 
available for their music. If no one will 
play their music for fear of ridiculous 
royalty payments or penalties, then let 
them keep their songs to themselves and 
let their fat attorneys find some other 
struggling industry to destroy." 

I am a member of the AMOA and 
charter member of the IAMOA, as well as 
serving on the state board of directors. I 
have been in this industry for 20 years 
and have seen many changes, but this one 
takes the cake. 

Thank you for your fine magazine. 
Thanks for being there as an operator's 
outlet for pent-up frustrations as well as 
providing us with positive options for 
survival. 

John A. Leonhard 
Allen County Games, Inc. 
Fort Wayne, Ind. 

PHUNE COMPANY 
NAME CHANGER, 

W e acknowledge with pleasure the recent 
news release in your magazine on the 
Talking Courtesy Phone. There was an 
error we wish to bring to your attention 


KIDSaOVE OUR EGGS 


YOU WILL 
TOO! 


Dispensing our popular and exciting 
toy-filled egg capsules is fun 
and profitable. Contact us for 
equipment and supplies. 
Toll-Free: 1-800-EGG SHOP 

030 INNOVATIVE 

<ra n industries, 

J||l INCORPORATED 

I l _ I 1 2605 Grand Ave. • Carthage, MO 64836 


LOTTERY PLAYERS CREATE LUCRATIVE $12 BILLION INDUSTRY! 


GET YOUR SHARE! 



Introducing. . . 

LUCKY 

LOTTERY NUMBERS 

by Astropick 

The new vending sensation that creates 
number combinations for any type of lottery! 

• Over 30,000 lottery terminals in 23 states 

• Profit making potential already verified 

• Ideal for part-time or absentee owners 

• Bright, animated color graphics and lively 
music during attract and operation modes 

• Call today for FREE information kit and name of 
nearest distributor 

ASTROPICK © 

P.O. Box 2075 • Haddonfield. NJ 08033 
609-428-7788 
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THE HOTTEST MONEY-MAKERS 


• Made in the U.S.A. 

• 1-Year guarantee 
on motors, relays 
& switches 

• A GAME OF SKILL 

• Revolving carousel 

• INTERCHANGEABLE 
MARQUEES FOR 
HOLIDAYS 



M 




mo. 


TOLL-FREE 


1-800-64CRANE 

(2 7 2 6 3) 

IN FLORIDA: (813) 355-8667 • P.O. BOX 34085 • SARASOTA, FL 33580 


SMALL INVESTMENT—LEASE OR BUY 

COMPUTERIZED 
EXCITEMENT 
FOR PROFIT... 

AND REDUCED LIABILITY IN 
THE STATE OF THE ART 
BREATH ALCOHOL ANALYZER! 

The Communidyne Model 2000 Breath 
Alcohol Analyzer has it all. . . Colorful 
lights and graphics. . . 

Voice Instructions AND Results. . . 

PLUS LED Readout and 5 Visual 
Result Displays for Excitement, 

Reliability and Profit! 


the 2000 ALSO FEATURES: 

• Solid-State Circuitry Identical to that used by 
Law Enforcement Agencies 

• Minimum Maintenance—24 Hour Service 

• Easy to Operate—Insert Coins/Blow In Straw 

• Locking Coin Box • 1 Year Warranty 

• 3 Installation Modes—Wall/Counter/Floor , 
SEE THE Communidyne 2000 PERFORM 
VISIT US AT BOOTH 201 AMOA SHOW / 



A ^ 


- 5**0 


CALL TODAY! 312/883-0348 

or write: /|v Communidvnc 

P.O. BOX 6674 • Chicago, II 60614 




so that Play Meters records may he 
corrected. 

As you know, we were forced to 
change our company's name [originally 
Tonk-A-Phone ] as a result of action by 
Tonka Toys and the court system. T.A. 
Phones, Inc., is used only for servicing our 
previous customers' warranties. 

All sales and new-product introductions 
are under the new corporate name of 
Own-A-Phone, Inc. Please see to it that 
any future releases are under 
Own-A-Phone, Inc. As always, we appreciate 
your efforts. 

Robert V. Albertson 
Own-A-Phone, Inc. 

Spring Park, Minn. 


Something on your mind you want 
to vent? Full of praise? Have a question? 
If you have comments on the coin 
operated entertainment industry ; write to 
Play Meter. Our "Letters to the Editor" 
columns are dedicated to you, the 
operator/reader. 

All letters must he signed; if 
requested, only initials will he used or 
the name withheld from print. Please 
include return address. (Although, for the 
sake of your privacy, addresses will not 
he printed.) All letters subject to 
standard editing. Be concise. 


SPECIAL NOTICE 

purchase your used equipment from 

NEW ORLEANS NOVELTY CO. 

In business for 50 years! 
International reputation for selling the 
finest used videos, flippers, & amusement 
games available anywhere. 

EACH & EVERY GAME BEAUTIFULLY 
REFINISHED LIKE NEW BY EXPERTS 
All games authentic legal factory models 
GET ON OUR MAILING LIST FOR OUR 
LATEST PRICE BULLETINS OR CALL 
Rose, Eddie, or Jean for latest prices 
3030 No. Arnoult Road 
Metairie. LA 70002 * 504 888 3500 
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Up Front 


AMOA EXPO 
PROMISES EXCITEMENT 


T he AMOA Expo is the promise of 
new-product excitement, and this 
show certainly, will live up to that 
promise. The razzle-dazzle of excep¬ 
tional graphics, terrific new sounds, 
and unique concepts are expected to add up to some 
surprising new games. 

Play Meter is proud to be among those offering 
something new this year. The magazine has been 
redesigned to make it more attractive and easier to 
read. The new look is our way of letting our loyal 
readers and advertisers know that we are planning for 
an exciting future. We're happy to be able to present 
a new concept and get first-hand compliments and 
criticisms from our customers, which is what the AMOA 
show is all about. 

The manufacturers are geared up and waiting for 
compliments and criticisms also. This is bound to be 
the year of the cranes, and the show should be a 
perfect forum for comparing advantages of the variety 
of product. The AMOA has scheduled a seminar on 
merchandisers, and anyone considering investing in 
this equipment should make it a point to attend the 
seminar. 

There has been much debate and speculation on 
the legality of these machines, and many companies 
have made claims about their equipment passing legal 
muster. The situation brings to mind the controversy 
over gray-area games only a short time ago. I am 
not saying there are any gray-area problems with the 
cranes, nor do I intend to compare them with 
gray-area games specifically, but as with video games 
previously, they are coming on very strong. Cranes 
are showing up in all kinds of locations in almost 
every city. And as this industry is all too aware, 
success of the equipment is likely to attract the 


interest of local governments. And once government 
gets interested-well, it probably won't be to help 
operators make more money. 

1 think everyone needs to be cautious. Don't be 
tempted to wrap a bill around a plush or use similar 
enticements. Cranes and merchandisers are making 
more money consistently than anything has for a long 
time. They have been a boon to the coin-op industry, 
and I'd like to see the phenomenon grow and not be 
stymied by unreasonable laws. 

Operators have endured too much taxation and 
regulation not to know how devastating they can be 
to a business. But, for the most part, the industry 
has settled down. Bob Lundquist, in this issue's 
"Coinman Interview," said what everyone has felt: 

"The industry finally hit bottom, and now is the time 
to start rebuilding. You don't start rebuilding a city 
while the war is still going on." 

As the industry rebuilds and strengthens, the games 
you will see at the show will be some of the best 
ever. And though there are bound to be some good 
kits shown, there- also will be a large assortment of 
dedicated games as manufacturers try to stop copiers. 
The AAMA is not holding back when it comes to 
fighting copiers and parallel importers, and it is 
working with the Japanese and the South Korean 
government. In fact, in David Snook's report on the 
Japanese show, you can read about how manufacturers 
are saying "no more" to the copiers. 

As you begin your journey into the AMOA's won¬ 
derland of innovation and technology, stop at every 
booth-you just don't know where the next great idea 
will come from. 


//oMAjuJ fyqiLUUtJL) 


Valerie Cognevich 


Director of Advertising/ 
Executive Assistant 
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NEWS 


AMOA FIGHTS JUKEBOX-LICENSE 
ELIMINATION 

he Amusement and Music Opera¬ 
tors of America (AMOA) is urg¬ 
ing its members to write their 
representatives in Congress "with this 
simple message: The compulsory 
license for jukeboxes must be 
retained!" 

The request is in response to leg¬ 
islation "introduced to eliminate the 
compulsory license for jukeboxes in 
order to make U.S. copyright law 
compatible with the Berne Convention 
for the Protection of Literary and 
Artistic Works, a century-old interna¬ 
tional agreement that governs the 
treatment of copyrighted material in 
countries other than the country of 
origin." 

According to the AMOA, the Senate 
next year will consider whether the 
U.S. should join the Berne Convention. 
As a prerequisite to joining, according 
to the association, domestic U.S. law 
must be made "compatible" with the 
convention, and that would require 
elimination of the compulsory jukebox 
license. 

In its request that members voice 
opposition to elimination of the com¬ 
pulsory license, the AMOA said that 
without the license individual royalty 
agreements could be required, opera¬ 
tors would be "wide open to legal 
actions for copyright infringement," 
and performing-rights societies would 
have a better chance to collect more 
money from operators. 

The AMOA asked that operators 
who write their Congressional repre¬ 
sentatives forward a copy to the 
AMOA Government Relations Office at 
1101 Connecticut Ave. N.W., Suite 700, 
Washington, D.C. 20036. Operators 
also were encouraged to call Mark 


Griffiths of the Washington office at 
(202) 857-1127 with "questions, com¬ 
ments, or suggestions." 

CRANE MERCHANNISERS 
APPROVALS, ACTIONS 

etson Enterprises has reported 
that its California version of the 
Big Choice skill crane has been 
approved as a skill game in all parts 
of the country where it has been 
challenged. 

The joystick skill version of Big 
Choice allows sufficient player control 
to qualify it as a skill game, accord¬ 
ing to the company, which reports the 
merchandiser has been approved by 
the New York City Department of 
Consumer Affairs, in Los Angeles 
and San Diego counties in California, 
in the states of Massachusetts and 
South Carolina, and, on September 4, 
by the License Appeals Board of Phoe¬ 
nix, Ariz. 

In Phoenix, the board determined 
that the crane did not meet the 
state's criteria for gambling devices. 
Local police, basing their opinion on a 
1957 Arizona Supreme Court decision 
involving another crane game, origi¬ 
nally had recommended that the game 
not be licensed. 

Bob Snyder of the Walnut, Califor¬ 
nia-based gaming consulting firm of 
Bob Snyder and Associates, Inc., 
appeared before the board on behalf 
of a local arcade and explained 
improvements in features of the crane, 
such as claw size and prize accessibil¬ 
ity, that make skill the determining 
factor in player success. The inade¬ 
quacy of a crane 20 years ago 
prompted the state to consider the 
crane essentially a "slot machine." The 
board's favorable ruling permits the 
licensing of Big Choice for Phoenix 
arcades._ 


Betson is the exclusive distributor 
of the cranes. 

UAI New Jersey, Inc., has reported 
that the Skill Crane manufactured by 
Segasa (dba Sonic of Madrid, Spain) 
was placed on the "approved list of 
games" on September 26 by the New 
York City Department of Consumer 
Affairs. The game is licensed for use 
in New York City in amusement 
arcades only. 

UAI is the sole distributor of Skill 
Crane. 

The issue of crane legality, how¬ 
ever, is not free of controversy. There 
have been assertions and counter-as¬ 
sertions recently, including for 
example, a claim that Big Choice is 
not approved in San Diego county. 
Snyder pointed out that much of the 
problem is semantics. Legality and 
approval, he said, are not necessarily 
the same thing. 

Police often shy away from 
approving crane merchandisers, Snyder 
said. It's not their job to issue 
approvals, he said. And if police sanc¬ 
tion the operation of a crane, and 
the operation of that crane becomes 
the subject of litigation in another 
jurisdiction, the approving police offi¬ 
cials may find themselves pitted 
against disapproving police officials in 
the other jurisdiction. They don't want 
that to happen. 

In addition, Snyder explained, 
cranes per se are not illegal in Cali¬ 
fornia. They become illegal only if 
they, as in Phoenix, fit the state law's 
definition of a "slot machine," that 
is, the outcome of the play is deter¬ 
mined by chance. 

Big Choice was, in fact, scrutinized, 
tested, and played in National City in 
San Diego County, Snyder said, in the 
presence of a San Diego police officer 
and a county deputy sheriff. And, 
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based on the results of that evalua¬ 
tion, he said, National City officials 
declared that the game was not in 
violation of any law. 

Summing up, Snyder stressed this: 
a legal product does not have to be 
approved. 

Mickey Starks of Quality Amusement 
in Portland, Ore., however, reported 
that Big Choice and the crane 
C6a//enger are not faring so well in 
his neck of the woods. Starks, presi¬ 
dent of the metropolitan area's Skill 
Game Operators Association, said that 
at least six of the cranes were provi¬ 
sionally approved by Portland's Bureau 
of Licenses in mid-April this year. 
During the city's Rose Festival in 
June, however, a carnival company 
brought in crane games that police 
felt required more luck than skill. The 
police recommended that crane games 
be declared illegal. 

Starks said his association has 
hired a lawyer to "negotiate" with 
the city on the issue. If the cranes 
are declared illegal, he said, the asso¬ 
ciation plans to fight it. 

FBI SEIZES PRINTED-CIRCUIT 
BOARDS 

hirty-four allegedly counterfeit 
printed-circuit boards that were 
enroute from Japan to U.S. dis¬ 
tributor Video Ware, Inc., were seized 
in Los Angeles by the FBI on Sep¬ 
tember 9- 

Bob Fay, director of industry 
affairs and enforcement for the Amer¬ 
ican Amusement Machine Association 
(AAMA), reported that U.S. Customs 
inspectors at Los Angeles Airport 
detained the shipment of Tiger Helis , 
whose U.S. copyright is held by Taito 
America Corp., because of the "suspi¬ 
cious nature of the boards." Fay said 
Customs officials then called the FBI, 
who obtained a seizure warrant from 
the U.S. magistrate in the Central 
District of California, Los Angeles, on 
September 8. 


John Hibbs, president of Video 
Ware, reportedly said that Video 
Ware's shipments are routinely 
detained by Customs officials and 
have always been found to be "legally 
importable," and that he expects the 
same outcome with the Tiger Heli 
boards. 

The matter has been turned over 
to the U.S. attorney in Los Angeles. 

COS! OF JUKEBOX LICENSE 
10 INCREASE 

he cost of a jukebox license 
from the U.S. Copyright Office 
will increase to $63 from the 
current $50 on January 1, 1987. 
According to George Lanier of the 
Copyright Office's licensing division, 
94,495 machines were licensed in the 
U.S. last year, and operator accounts 
numbered 3,662. 

The new rate will remain in effect 
through 1989, Lanier said, but will be 
adjusted "through negotiation" after 
that. 

A 1985 agreement signed by the 
AMOA and the performing rights 
organizations BMI, SESAC, and ASCAP 
allows for a $3 rebate per machine in 
1987 if at least 110,000 jukeboxes 
are registered by the end of that 
year, and a $3 rebate in 1988 if at 
least 115,000 jukeboxes are registered. 
There will be no rebate in 1989. 

ARACHNID AWAITS HEARING 
DATE ON DAMAGES 

he U.S. Court of Appeals for the 
Federal Circuit in Washington, 

D.C., has unanimously affirmed a 
decision reached last December by a 
federal district court in Chicago that 
found that Industrial Design Electron¬ 
ics Associates, Inc. (IDEA), had 
infringed a dart-game patent held by 
Arachnid, Inc. 

According to Arachnid, the appellate 
court's September 4 decision read, in 
part, that the "jury's factual findings 


are adequately supported by substan¬ 
tial evidence, and we conclude that 
the district court's legal rulings with 
respect to validity and infringement 
were correct." 

Bernard "Bemie" Powers, Arach¬ 
nid's marketing and sales director, 
said that the appellate court also 
upheld a preliminary injunction filed 
in district court against the manufac¬ 
ture, sale, or distribution of IDEA 
products that were redesigned after 
the jury verdict. 

In the first of back-to-back Sep¬ 
tember announcements, however, IDEA 
reported that it is "taking orders and 
shipping dart games as well as pre¬ 
paring for a big tournament this 
October in Germany." The company 
said it is now shipping non-infringing 
dart games "with the full knowledge 
of the court," and that "major 
improvements" in the games will be 
on display at the AMOA show. 

In the second announcement, IDEA 
explained that the dart games now 
being shipped were redesigned after 
the injunction was issued. Samples of 
the second redesign, IDEA said, have 
been submitted to the federal district 
judge and to Arachnid's attorneys. 
According to IDEA, the new games 
"couldn't possibly infringe or she 
[District Judge Barbara Crabb] would 
have held us in contempt of court." 

IDEA also said that the judge's 
refusal to stop the use of IDEA'S 
games in the AMOA National Dart 
Association tournament indicates the 
company's latest design does not 
infringe. 

Arachnid, however, believes that the 
second redesign also infringes on its 
patent, but Powers said, "we couldn't 
take them to court over that, because 
they filed for bankruptcy." The bank¬ 
ruptcy court is expected to assign 
IDEA'S Chapter 11 filing back to dis¬ 
trict court. Arachnid is seeking more 
than $2 million in damages. 

Powers said the appellate court's 
decision also "clears the way" for 
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trial dates to be set in other cases in 
which Arachnid has sued claiming 
infringement of its dart-game patent. 

HISCH FUND 
OBJECT OF EXPO 
RAFFLE 

he Amusement and Music Opera¬ 
tors Association (AMOA) has 
organized a raffle of coin-oper¬ 
ated equipment and accessories during 
AMOA Expo '86 to benefit of the 
Wayne E. Hesch Memorial Scholarship 
Fund. 

A great deal of equipment has 
been donated for the raffle, according 
to AMOA promotions chairman R.A. 
Green of Green Coin Machine Distrib¬ 
utors of North Myrtle Beach, S.C. 
Operators may purchase raffle tickets 
at a special booth on the main floor 
of the Expo for $20 each or $100 for 
eight. 

There are five grand-prize group¬ 
ings, each with a pool table, jukebox, 
pinball, and dart game or novelty 
game. In addition, 25 winners will be 
awarded a single game, kit, or pro¬ 
duct. 

Among the donating companies are 
Ace Novelty Co., All Star Music, 
Arachnid, Data East, D&R Industries, 
Drew's Mfg., Dynamo, Kramer, Mars 
Electronics, McDermott Cue Co., Merit 
Industries, Nintendo of America, Pre¬ 
mier Technology, Rock-Ola, Rowe 
International, SMS, Taito, The Valley 
Company, and Williams Electronics. 

VALLEY ENTERS 
ELECTRONIC-DARTS MARKET 

he Valley Company has entered 
the electronic-darts market with 
Valley Cougar Darts and Valley 
Royal Dartes, both of which will be 
unveiled at the AMOA Expo '86. 

Valley Cougar Darts has an Ameri¬ 
can-sized target; Valley Royal Dartes 
an internationally sized target, which 


is more popular with steel-tipped-darts 
players and in overseas markets. 

Among the features of the new 
dart games are a giant overhead, 
high-density LED player-score display 
in team-league format and front 
upper panel that swings open for 
servicing or removal of broken darts. 
Other features include an automatic 
instant advance to the next player 
position after three darts are thrown, 
an automatic "one-dart-out" calculator 
and display, a league-mode selector, a 
tip-saving "missed throw" dart-catcher 
ring, a "TRU-SCORE" single high-speed 
microprocessor, and compatibility with 
any soft-tipped dart weighing up to 
30 grams. 

"We have virtually redesigned the 
dart-game concept from the leg level- 
ers up, taking into consideration all 
of the input we have received from 
distributors, operators, and players," 
said Alan Schafer, Valley's vice presi¬ 
dent of marketing. "Every possible 
effort has been made to create dart 
games that our distributors and oper¬ 
ators worldwide can buy with confi¬ 
dence. Quality control in design, 
materials, and manufacturing has been 
uppermost, and we're confident we 
have succeeded." 

The games allow selection of 10 
most-popular games-301, 301 Doub¬ 
le-In, 301 Double-Out, 301 Masters 
Out, 501, 501 Double-In, 501 
Double-Out, 501 Masters-Out, HI 
SCORE, and Shanghai. Each has a 
steel double-slot/double-door coin 
mechanism with large coin box; fiber- 
filled nylon target segments, which, 
according to Valley, are much stronger 
than conventional segments; software 
and hardware plug-in capability for a 
dollar-bill acceptor; a patented selecta¬ 
ble double bull's-eye; and a self-test 
diagnostic mode. 

For more information, call The 
Valley Company at (517) 892-4536. 


DISTRIBUTORS 

PEEK AT ROWE CD UNIT 

T he several hundred distributors 
who attended Rowe's recent 
dealer convention in Grand Rap¬ 
ids, Mich, were told that sales of 
Rowe products have increased dramat¬ 
ically. According to Rowe's Jerry 
McGuire, jukebox sales, for example, 
are up 40 percent. 

Among the products on display 
were the new R-91 phonograph, the 
448-E food merchandiser with a new 
bill acceptor, and a coffee machine 
with low-calorie sweetener. 

But the hottest item, however, 
came in what McGuire called a 
"museum tour" of the Grand Rapids 
plant. Viewing a historical smorgasbord 
of Rowe products that spanned the 
past 50 years, the distributors got a 
glimpse of the new six-disc CD com¬ 
bo-unit that will be available in 1987. 
McGuire said that the R-91 will be 
available from the factory with or 
without the compact-disc capability. 

For those who wish to change over 
their players, CD kits will be availa¬ 
ble. McGuire said the combo unit will 
be on display at both the NAMA and 
AMOA shows. 

Rowe also announced the Sep¬ 
tember 24 signing of an agreement 
with AT&T that, according to Joel 
Nitzberg, vice president of corporate 
development, makes Rowe the "prim¬ 
ary distributor" of AT&T's payphone 
to operators of coin-op equipment. 

The agreement is good for three 
years, with annual renewals after that. 
The payphone also will be on display 
at the NAMA and AMOA shows. 

NORMAN MARSH DIES 

orman Marsh, retired controller 
of Audio Visual Amusements of 
St. Louis, Mo., died following a 
heart attack on August 11. He was 
67. 

Marsh began his 40-year career in 
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Air Hockey by Dynamo... 
Excitement... Strategy... 
Lightning Fast Action! 



Air Hockey by 
Dynamo gives you all the 
speed and excitement of the 
fastest coin operated sport. 

Get in on the proven earn¬ 
ing power and longterm 
player appeal of this ever 
popular game-the new, 
premium quality table, only 
from Dynamo. 

Another Winner 
from Dynamo! 

• Heavy duty, long-wearing 

laminate top for speed 
and player appeal. Easy 
to clean. • Easy access to electronics 

• Player approved goal size and all parts. 

and table design. • Twin drop coin chutes. 

• Fastest table on the mar- • Easy removal of goal for 

ket. Premium blower and service. 

rail construction. • Specifications: Height 31," 

• Centerline for tourna- Width 51V?," Length 99V2," 

mentplay. 910 lbs. 

Air Hockey'"'is a registered trademark of Brunswick Bowling & Billiard Corp. 

\ rA . ? 3.f 
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• Deluxe mallets and pucks 
for durability and fast play. 

• All plywood cabinet 
design. 

• Electronicscoring with 
digital readout. 

• High impact, polystyrene 
leg system. 


Dynamo Corporation 
2525 Handley-Ederville Road 
Richland Hills, Texas 76118 
Toll Free (800) 527-6054 
FAX (817) 284-7606 
(817) 589-7699 






the coin-operated amusement business 
in 1946 with Brandt Distributing. For 
six years he was controller at Audio 
Visual Amusements before retiring this 
past May. 

He served for 32 years in the U.S. 
Naval Reserve and received a full mil¬ 
itary funeral at Jefferson Barracks in 
St. Louis. 

Marsh is survived by his wife, 

Gert, two daughters, and two broth¬ 
ers. Remembered by his fellow 
workers as a "quiet, kind, devoted 
family man," Marsh will be missed by 
the industry. 

152 COMPETE IN OHIO 
DARI FINALS 

A fter months of qualifying tour¬ 
naments in the state, 152 play¬ 
ers competed for $3,000 in the 
first Ohio State Classic English Mark 
Darts tournament in Dayton September 
6-7. 

Bill Rogers won over $480 for first 
place in open singles and open dou¬ 
bles, in which he paired with John 
McCoy, who won $325. The mixed 
doubles team of Al Finnery and Patty 
Dewess won $300. 

The top three finishers in each 
event received trophies from Gem 
Music and Vending, the tournament 
sponsor. Arachnid, Inc., provided qual¬ 
ifying kits, advertising in the Bull- 



. 






Shooter English Mark Darts magazine, 
the format for qualifying tournaments, 
prizes, and the tournament director, 
Arachnid's Russ Peters. 

"For the first year, 1 think this 
tournament went extremely well," said 
Jim Hayes, president of Gem. Added 
Peters, "These players are really 
excited about darts. Several people 
have already asked for details on next 
year's tournament." 

OPERATORS DEFEAT 
FLORIDA C00NTY 
TAX PROPOSAL 

T hanks to the efforts of a small 
group of operators, commission¬ 
ers in Manatee County, Fla., 
moved not to approve an ordinance 
that would have enabled the collection 
of an occupational license tax in that 
county for the first time in 15 years. 

Stan Seymour, a Sarasota operator 
who was among six who appeared 
before the commission, said the oper¬ 
ators testified that the proposed 
Manatee County Occupational License 
Tax Ordinance was unfair, unclear, 
and would be virtually impossible to 


enforce. The ordinance suggested a 
per-machine tax of $9 for operators 
with fewer than 35 machines and 93 
cents for operators with 35 or more 
machines. The latter group would have 
paid an additional flat fee of $150. 

The ordinance would have affected 
the rest of the business community, 
too, with rate structures proposed for 
anyone engaging in any kind of busi¬ 
ness in the county. Amusement and 
music operators, however, were the 
only ones who appeared before the 
commission. 

R0RRINS CAPT0RES DYNAMO 
HOCKEY CHAMPIONSHIP 



D ynamo's Mark Robbins took first 
place in the pro "A" division 
of the $4,000 1986 Dynamo 
Hockey national championship held 
September 13-14 at The Bank Saloon 
in Boulder, Colo. 

Organized and sanctioned by the 


U.S. Air-Table-Hockey Association, the 
tournament featured 46 competitors in 
pro, expert, amateur, novice, and 
women's divisions. It was sponsored 
by Dynamo, Wano-Coors, The Bank 
Saloon, Video Station, and other 
Boulder businesses. 

Other pro A division winners 
were Bob Dubuisson of Boulder, 
second; Robert Hernandez of Houston, 
third; Phil Arnold of Houston, fourth; 
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JCKY NUMBEf 




lucky NUMBERS 
I CHANGE DAILY I 




The stars pick lucky lottery numbers, 


^m>m r 

Dispenses 3 & 4 digit 
and lottery numbers card. 

plus 

Personalized Daily Horoscope. 




'fe Customized to any state or foreign lottery. 
& Attention grabbing, lighted color graphics. 
Adjustable voice/audio sequence. 

☆ Adjustable to 25$ or 50$ play. 

Colorful in-store banners and posters. 

Easy to read printed card. 

Tested and approved by 
independent engineering laboratory. 

☆ User tested and reliable. 

M Factory warranted. 

Compact and sturdy 

16” wide, 15” deep, 61” high 


CALL OR WRITE: JERRY EVERS 
PROFITABLE GAMES, INC. 
865 West North Avenue 
Chicago, IL 60622 
312-943-1017 


Also available 
in counter top model. 


HOW TO PLAY 

’ INSERT QUARTER 
iPRESSWH.TE SQUARES 
*=* TO SET BIRTH DATE 
3-WEMWmTE SQUARES j 
. S^ TODAY'S DATE 

4 • PRESS START SQUARE 


<*T CARD here 













Vince Schappell of Houston, fifth; Paul 
Marshall of Dallas, sixth; Mike Nelson 
of Houston, seventh; Pete LaBella of 
Boulder, eighth; Mike Robinson of 
Houston, ninth; and Don Metzler of 
Houston, 10th. 

Patrice Nale of Houston and Lor¬ 
raine Morrison of Boulder finished 
one-two in the women's division. It was 
Nale's second women's title, and she 
also placed 15th overall in the tour¬ 
nament to achieve the highest ranking 
to date for a woman. 

John Davis of Boulder won first 
place in the pro B division, Tony 
Shipman of Boulder finished first in 
the expert division, and Shawn Ferris 
of Houston won the amateur title. 

The tournament received radio cov¬ 
erage by Boulder station KRXY, which 
broadcast interviews with players Rob¬ 
bins, Dubuisson, and Morrison as well 
as Harold Arthurs, owner of The Bank 
Saloon, the site of the tournament. 

The radio station airs a weekly sports 
talk program from The Bank Saloon, 
which has an indoor basketball court, 
a gameroom, a dart room, and sports 
channel televisions. 

While Brunswick tables were used 
in tournament play, Dynamo's new 
hockey table was provided by Moun¬ 
tain Coin of Denver for open play by 
spectators and competitors. According 
to Robbins, players commented on the 
new table's speed and attractiveness. 


"The consensus was that the puck 
stays on the table much better than 
with older tables." 

The new table, whose base is like 
that of a Dynamo pool table, has 
been sanctioned by the U.S. Air-Table- 
Hockey Association for play at the 
next national tournament. Another 
Dynamo Hockey national tournament is 
scheduled for March 1987 in Houston. 
For more information, call Dynamo at 
1/800-527-6054, or (817) 589-7699- 

WVMVA HOLDS CONVENTION, 
ELECTS OFFICERS 

T he West Virginia Music and 
Vending Association held its 
annual convention and general 
membership meeting in Oglebay Park's 
Wilson Lodge in Wheeling September 
11-13. The convention was attended by 
300 operators, distributors, and 
manufacturer representatives. 

In addition to 25 exhibit booths, 
the convention included election of 
officers, a banquet, and a golf tour¬ 
nament. 

During the banquet the association 
inducted 13 companies into its new 
Hall of Fame, initiated to recognize 
companies that have supported the 
association over the years. Inducted 
were Atlas Music, Banner Specialty, 
Cleveland Coin, Drew Distributing, 
Grayhound Electronics, Kramer Manu¬ 
facturing, George Hincker of Vending 
Times, Merit Industries, Mobile Record 
Service, Monroe Distributing, Elkins 
Record Shop, Green Coin Machine, 
and Shaffer Distributing. 

The Hall of Fame presentations 
were made by A.J. Manchin, West Vir¬ 
ginia state treasurer and guest speaker 
at the banquet. 

New officers elected at the general 
membership meeting were: Bob Dobkin 
of Dobkin Bros., Inc., of Wheeling, 
president; Jerry Derrick of Derrick 
Music Co. of Charleston, first vice 
president; Richard Paxton of Paxton 
Vending of Charleston, second vice 


president; Leoma Ballard of 
Belle Amusement Co. secretary; 
Curetta McCarus of Belle Amusement, 
treasurer; and Jerome Rodes of 
Meadco Amusements of Roncevette, 
sergeant at arms. 

Winners of the golf tournament 
included AMOA President Al Marsh, 
who received a trophy for having the 
low net and being closest to the hole. 
Roy Perek of Dobkin Bros of Wheel¬ 
ing won for the longest drive, and 
Bill Caronahan of State Sales and 
Service of Baltimore won for having 
the low gross and being closest to 
the pin. 

Among the manufacturer represen¬ 
tatives who attended the convention 
were Nick Hindman and Bob Breither 
of Seeburg, Marcio Bonilla of Arach¬ 
nid, John Margold of Cinematronics, 
Ralph Paukner of Status Games, 

Robert Harzer of SMS, Vince Franci- 
schetti of Kramer Manufacturing, Jerry 
Reeves of Wurlitzer, Frank Minella of 
Baton Lock Co., Carmen Ricci of 
Grayhound Electronics, Art Frey of 
Merit, and Alan Gossman of Coinco. 

MCM0A HOSTS AHHUAL CON¬ 
VENTION 

T he Michigan Coin Machine Oper¬ 
ators Association (MCMOA) wel¬ 
comed 250 operators, exhibitors, 
and family members to its fourth 
annual convention and equipment 
exhibit September 19-20 at the Flint 
Hyatt Regency. 

Activities included three seminars. 
Tom Cahill of Williams Electronics 
discussed pins of the past and pres¬ 
ent; John Pascaretti of Rowe Interna¬ 
tional discussed troubleshooting on 
Rowe jukeboxes; and in a seminar on 
league organizational skills, Lewie 
Hageman represented The Valley Co. 
on its 8-Ball League program, and Ed 
Schultz of Ed's Distributing of Lansing 
spoke of his experience as an opera¬ 
tor/organizer. Hageman, of A. Van 
Brackel and Sons of Defiance, Ohio, is 
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a member of the Ohio Coin Machine 
Association Valley Pool League Com¬ 
mittee. 

During the convention, the MCMOA 
selected its Operator of the Year, this 
time awarded to Joe Cooke of Flint 
Vending of Flint, Mich. 

A golf tournament held at the 
Grand Blanc Country Club drew 38 
golfers with Bill Smith of R.J. Rey¬ 
nolds Tobacco Co. winning low net. 

A spouses' program and brunch 
featuring a vintage fashion show was 
sponsored by Cleveland Coin of Mich¬ 
igan. A reception and banquet with 
entertainment by The Blues Brothers 
and dancing to '50s music from the 
Star Dust Jukebox Co. was the con¬ 
vention finale. 

Among the exhibitors were Amuse¬ 
ment Emporium, Inc.; Anscot Distri¬ 
buting Co.; Atlas Distributing; Brown 
& Williamson Tobacco Co.; Cartel Dis¬ 
tributing; Cleveland Coin of Michigan; 
Michael Cornelius Co. (Brandt); CTI 
Distributors; Ed's Distributing Co.; 
Frito-Lay, Inc.; Grayhound Electronics, 
Inc.; Hanson Distributing Co.; M. Kra¬ 
mer Mfg. Co.,Inc.; Lorillard; Mobile 
Record Service Co.; National Vendors; 
Philip Morris USA; R.J. Reynolds 
Tobacco Co.; Rowe International; S.M. 
Repair; The Valley Co. Y.S.A., and 
Wico. 

PEACH STATE REORGANIZES, 
HOSTS OPEN HORSE 

reorganized Peach State Distri¬ 
buting Co. welcomed 325 trade 
guests to an open house Sep¬ 
tember 6 at its Atlanta headquarters. 

The open house was held not only 
to exhibit new equipment, but also to 
thank customers and suppliers who 
supported Peach State during its reor¬ 
ganization. 

Peach State reorganized after filing 
for Chapter 11 protection in 1985. 
Under the direction of John Head, 
company chairman, Peach State 
resolved its difficulties and returned 



to sound financial footing this August. 

According to Head, a revitalized 
music and games business contributed 
to the company's return to normalcy. 
"We are careful with our accounts 
while continuing to give solid repres¬ 
entation to our product suppliers," he 
said. 

Peach State management includes 
Jack Head, co-owner; Charles Caplan, 
vice president and general manager; Al 
Marino, vending sales manager; Esther 
McCrimmon, music and game sales; 
Devon Griffin, vice president of parts; 
and Earl Hightower,. service manager. 
Jim Corder, vending salesman, and 
Gray Stowers, sales representative, 
complete the staff. 

"We are very conscious of all 
money spent," Caplan said. "That's a 
benefit to us and to our customers. 

It translates into proper machine 
ordering and fiscal responsibility for 
everyone." 


MICHAEL PACE ANNOUNCES 
OPENING OF U.S. GAMES 

ichael Pace, formerly co-owner 
of countertop video-game 
manufacturer Digital Controls, 
Inc., has formed U.S. Games, Inc. 

Pace, president and majority stock¬ 
holder, said the firm will develop, 
manufacture, and market video and 
non-video game products for the 
coin-operated amusement industry. He 
said the company will debut' its first 
game "close to the Christmas holi¬ 
day." 



"Operators will be able to count 
on our games for long-term profits," 
Pace said. "We will concentrate on 
game themes and game play that 
offer lasting entertainment value to 
players and on engineering excellence 
that will ensure long-term fault-free 
operation." 

Pace is best known for developing 
Little Casino, the amusement-only 
video card game debuted by Digital 
Controls in 1981. He was executive 
vice president in charge of engineering 
for that firm until it filed for bank¬ 
ruptcy protection under federal sta¬ 
tutes earlier this year. 

Pace's new company was incorpo¬ 
rated September 19 in Atlanta, where 
Pace has headquartered his engineering 
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IACHINE EXPOSITION 


AMERICAN COIN MACHINE 


The festivities begin when the American Coin Machine Exposition 
returns for a command performance on Friday, March 20, Satur¬ 
day, March 21 and Sunday, March 22, 1987, at the Rivergate 
in New Orleans. 

is a parade of leading manufacturers of coin-oper¬ 
ated equipment and accessories displaying a myriad of products as 
mighty as the Mississippi. 

echoes the sound of operators, distributors, tech¬ 
nicians and other coin-operated professionals making their play for the 
products that will set the pace for the marketplace in the coming year. 

is educational sessions featuring topics and speak¬ 
ers as bold and brassy as Bourbon St. Blues. 

^SBESE^^ is the magic and mystery of Mardi Gras at the 
grandest ball of them all—the Amusement Machine Charitable Founda¬ 
tion’s Banquet, on Friday, March 20 at the Sheraton New Orleans. 

is sippin* a Sazerac on a riverboat cruise or finding 
out what’s cookin’ with the great chefs of New Orleans at one of the 
specially planned spouse programs for friends and families of ACME 
’87 attendees. 

is as unique and diverse as the Crescent City itself. 
The ACME experience is the total coin-operated experience. ACME is 
a trade show called “Desire.” 

Be there for the greatest coin-operated extravaganza to hit the 
spring market. 


FRIDAY • SATURDAY • SUNDAY 
MARCH 20, 21, 22, 1987 
The Rivergate • New Orleans 


SAVE SAVE SAVE and register to attend the 1987 American Coin 
Machine Exposition at a special discount rate! 

PRE-REGISTRATION: $10.00. ON-SITE REGISTRATION: $15.00. 
NOTE: $5.00 FEE TO REPLACE LOST BADGES. NO EXCEPTIONS. 
Minors under the age of 19 will be admitted provided they have 
paid their registration fee, and are accompanied by a badge¬ 
bearing adult. 


Housing forms, travel information, seminar registration materi¬ 
als and complete schedule of events will be sent separately. 
Complete and return the coupon below with your check for 
$10.00 per person (U.S. currency), made payable to AMERICAN 
COIN MACHINE EXPOSITION, 16066 SOUTH PARK AVENUE, 
SOUTH HOLLAND, IL 60473 USA. 


MUST BE RECEIVED BY FEBRUARY 20, 1987. 

Name_ 

Title_ 

Firm_ 

Street_ 

City_ 

Country_ 


Only 21 characters 
including spaces 
will appear on 
your badge 


St._Zip 

Telephone_ 


Check below your business 
classification: 

1 T Exhibitor 

2 r Manufacturer 

3 F Distributor/Management 

4 r Distributor/Sales 

5 T Arcade Operator 

6 r Route Owner/Operator 

7 r Technician 

8 r Trade Press 

9 r Other_ 

specify 


Skybird/AAMA Joint Venture 

William T. Glasgow, Inc., 16066 South Park Avenue, South Holland, IL 60473, 312/333-9292, 
Telex: (ITT) 4943831 BG Ul. 



























































and marketing staff. U.S. Games, Inc., 
is located at 2421 Caladium Drive, 
Atlanta, GA 30345. For more informa¬ 
tion, call Pace at (404) 493-7242 or 
Mike Shaw, public relations represen¬ 
tative, at (404) 448-9490. 

DISTRIBUTORS 
RUIN NOV. 

OPEN HOUSES 

F ollowing closely on the introduc¬ 
tion of new equipment at the 
AMOA Expo, several distributors 
have scheduled November open 
houses. 

Betson Enterprises will host a 
showing of new products at its 
Moonachie, N.J., headquarters on 
November 11 from noon until 8 p.m. 
Cocktails and dinner at a local res¬ 
taurant will complete the event. 

Mountain Coin will hold an open 
house at its Des Moines, Iowa, show¬ 
room on November 12 and its Denver, 
Colo., showroom on November 20. 

Both Mountain Coin offices will offer 
lunch at noon, and hors d'oeuvres 
and cocktails at 4:30 p.m. Door prizes 
also will be awarded. 

ARACHNID CONTRACTS WITH 
ANHEUSER BUSCH 

rachnid, Inc., has contracted with 
Anheuser Busch for the use of 
its number-one brand of beer, 
Budweiser, in the development of a 
new English Mark Darts gam e,Bud 
Mark Darts. 

The new game-colored red, white, 
and blue-uses the same system as 
Arachnid's English Mark Darts 4500. 
Arachnid expects that locations cur¬ 
rently serving Bud will be naturals for 
league or team sponsorship, and that 
the game will provide a common 
ground for operators and distributors 
to discuss location promotions with 
Bud distributors. 

For more information about the 


game, write Arachnid, Inc., 6421 
Material Ave., Rockford, II 61132, or 
call 1-800/435-8319. 

THE GAME EXCHANGE 
ACQUIRES KIT 
INVENTORY 

he Game Exchange has acquired 
all of Romstar's remaining kit 
inventory of Gunsmoke, 1942, 
Ghosts 'n Goblins, Tiger Heli, and 
Battle Lane 5. 

Orders for these conversion kits 
are currently being processed. Inter¬ 
ested operators may write The Game 
Exchange, 1289 Alum Creek Dr., 
Columbus, Ohio 43209, or call (614) 
258-2933. 

DAVE S0USH DIES 

ave Solish, founder and owner 
of the Darvin Corporation in 
Los Angeles, died August 28, 
after a lengthy battle with cancer. He 
was 62. 

A native of Rhode Island, Solish 
moved to southern California in the 
mid-1960s, after a career in the insu¬ 
rance business. 

Marsh Berman, who has been with 
Darvin for more than 10 years, is 
managing the company for the family. 

GROUP DEVELOPS 
UNIVERSAL BUTTUN 

onami, Inc., Frank Happ of 
Control Marketing, Inc., and 
Industrias Lorenzo S.A. have 
developed an "all-in-one" push button 
for the American coin-op market, 
according to Konami. The button will 
fit either a metal or wooden control 
panel, according to the company, and 
should solve the problem of choosing 
the proper button for plexiglass-co¬ 
vered control panels. 

According to Control Marketing's 
Happ, the universal button "is a 
totally new concept in push-button 


assemblies". The assembly is one 
piece. The terminals are three-eighths 
of an inch and can be soldered or 
used with quick connects. The internal 
switch has a life expectancy of 10 
million cycles. The buttons are availa¬ 
ble in an assortment of colors. 

"We at Konami are excited about 
this new innovative addition to our 
kits. We strive to remain the leading 
kit manufacturer, and this button is 
just another example of the outcome 
of our efforts," said Frank Bundra, 
Konami vice president. 

The new universal button, said to 
be the first of its kind to be mass- 
marketed in the U.S., is being mar¬ 
keted exclusively by Control Marketing, 
Inc., 1461 F. Lunt Ave., Elk Grove 
Village, IL 60007. For more informa¬ 
tion, call (312) 593-6130. 

NEW COMPANY 
ENTERS KIT MARKET 

omax, Inc., a company formed 
in August, has entered the 
conversion-kit market with 
Flower, a horizontal-monitor game that 
takes the player through the cosmos. 

Gene Maurice, president of Komax, 
previously was an operator in the 
Boston area. He decided to form the 
new company, he said, because "as 
far as we are concerned, operators 
are in need of more good kits, 
because with a good kit they expe¬ 
rience good return on investment. 

"Most operators have cabinets with 
older games in them and need to put 
in a kit at a decent price. Our kits 
come complete, with new and colorful 
buttons and joystick that contribute to 
making a game appealing." 

Komax will exhibit Flower, which is 
licensed from Clarue of Japan, at the 
AMOA show. Distributors and opera¬ 
tors interested in the product may 
write to Komax, Inc., 77 Deerfield 
Road, Norwood, MA 02602, or call 
toll-free 1/800-461-9908. 
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Create People... 

Create Profit ? 
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English Mark 
Darts is the 
Crowd-Pleasing 
Game that can 
guarantee profits 
with league and 
tournament 
programs, a 
benefit for both 
the operator and 
your location 
owners. 

Contact your 
local distributor, 
or for distributor 
information call 
Arachnid, Inc. 

Arach^li 

The Originator of Electronic Darts 

800-435-8319 
(IL) 815-654-0212 






STATUS HENRIS 
INCREASED REVENUES 

tatus Game Corporation has 
reported increased revenues and 
net income for the fiscal year 
ended May 31, 1986. 

Net income in 1986 reached 
$414,708, or 20 cents a share, on 
revenues of $6,818,824, compared 
with net income of $323,009, or 16 
cents a share, on revenues of 
$5,138,380 in 1985. 

Extraordinary gains totaled $9,179, 
or one cent a share, for fiscal 1986, 
and $95,569, or five cents a share, 
for 1985. 

Net income for the fourth quarter 
was $88,966, or four cents a share, 
on revenues of $1,279,070, versus net 
income of $117,611, or six cents a 
share, on revenues of $1,710,714 for 
the fourth quarter 1985. 

Included in the quarter's earnings 
was an extraordinary charge of 
$8,146, or less than one cent a 
share, for the fiscal 1986 period and 
a gain of $30,376, or two cents a 
share, from the final quarter of 1985. 
The extraordinary gains and charges 
stem from the use of carry-forwards 
of state income tax and research and 
development credit. 

"We are expanding aggressively in 
both the amusement and gaming sides 
of our business on a worldwide basis 
and anticipate further gains in 
revenues and earnings for fiscal 
1987," said Irving Yaffa, president of 
Status. 

SHARPE PLANS 

MULTIMEDIA 

CUNCEPT 

oger Sharpe and Steve Epstein, 
owner of New York City's 52nd 
Street Broadway Arcade, are 
looking for a Connecticut location to 
set up a "multimedia environment" 
that will cater to both young and old 


and include not only games and kid¬ 
die rides, but also historical documen¬ 
tation (books about games and the 
coin-op amusement industry, for 
example), video documentaries, art 
films, music videos, and even a club 
that would showcase comedy or musi¬ 
cal ensembles. 

Sharpe, author and long-time coi¬ 
n-op industry observer, said a limited 
menu of soups, sandwiches, and des¬ 
serts also will be available. "It would 
be a place where people could go 
after a movie," he said, adding that 
the idea is "something that's never 
been done before." The first location 
would be a prototype for "where the 
business should go, on the location 
level." 

"The concept," Sharpe explained, 

"is modular." In other words, there 
will be a basic layout and design that 
will be "franchisable." 

Zoning has been a problem in sec¬ 
uring a location, according to Sharpe. 
He said that when he explains that 
he will be selling framed backglass art 
and games, the words he hears most 
often from town planners and city 
fathers are, "no gamerooms allowed." 
In fact, he said, in Cheshire, Conn., 
where the partners plan to start up, 
the zoning has sometimes been 
changed to prevent the establishment 
of gamerooms in areas that already 
have them. 

NAMA GELERRATES 
ANNIVERSARY 

he National Automatic Merchan¬ 
dising Association (NAMA) cele¬ 
brated its 50th anniversary and 
the centennial of vending machines in 
the U.S. at its convention and trade 
show October 23-36 at McCormick 
Place in Chicago. 

Keynote speakers were former 
Secretary of State Henry Kissinger and 
U.S. Rep. Dan Rostenkowski. Among 
addresses presented were "Implications 
of the Hudson Institute Research on 


Vending in the Year 2000," "The 
Payphone Market," and "Predictions 
on the Soft Drink Market." 

HNYSGMA HDLDS 
CONVENTION 

he Catskill Mountains provided 
the backdrop for the New York 
State Coin Machine Association's 
fourth annual convention in September 
at the Fallsview Hotel in Ellenville. 

Curt Matterson, executive director, 
said fewer members attended-about 
65-than were expected, but the meet¬ 
ing was productive. The association's 
bylaws were changed to allow for 
elections based on regional districts. 

Al Marsh, outgoing AMOA president, 
was the guest speaker. 

The NYSCMA trade show is sche¬ 
duled for April 3-5, 1987, at the Turf 
Inn in Albany. Space will be allotted 
on a first-come, first-served basis with 
the number of booths reserved and 
receipt of "total per-booth early reg¬ 
istration fee" also taken into consid¬ 
eration. The cost of an eight-foot by 
eight-foot booth is $400. At least 15 
booths already have been reserved. 

For more information, write Ann 
Kelley or Curt Matterson at NYSCMA 
headquarters, c/o Matterson Associates, 
427 Kenwood Ave., Delmar, NY 12054, 
or call (518) 439-0981. 

K0NAMI DEFERS TDLL'FREE 
SERVICE NUMRER 

onami, Inc., has issued a toll- 
free telephone number that 
Konami distributors and opera¬ 
tors can call to reach the company's 
parts and service department directly. 

The new number, 1-800/222-6181, 
can be used from anywhere outside 
the state of Illinois. Jerry Korbecki, 
parts and services department man¬ 
ager, said operators and distributors 
may "call any time. We will do our 
best to solve your problem." 
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YOURSELF. 


attheAMQA'86 

Booth #s 2711, 2713, 2814, 2816 


POOL 


THE BICYCLE RACE 
% GAME 


Amusement style 
cabinet that can hold 
a 19" monitor. 


All games available as dedicated uprights, countertops, 
cocktails and kits. 

is your company for 1987 


GAME CORF® 


56 Budney Road, Newington CT 06111 (203)666-1960/1-800-855-7434 Telex: 643318 


GAME CORP® 





































ATARI'S DICK MiEDLIMAM 
SEMI-RETIRES 

fter nine years with Atari, 
Richard Needleman will be 
giving up his position as 
full-time sales manager for the sou¬ 
theastern U.S., but has agreed to 
remain on the Atari staff for at least 
one year as a consultant for Atari's 
New Market Development Program. 

"We just couldn't let him fully 
retire; we still need him," said Shane 
Breaks, senior vice president of sales, 
"but after all his years of hard work 





and dedication traveling around the 
country, he deserves a rest. We are 
looking forward to continuing to work 
with Dick as a consultant, channeling 
his expertise in public relations into 
our New Market Development Pro¬ 
gram." 

After starting up his own advertis¬ 
ing and public relations firm and 
operating an amusement theme park 
in Florida, Needleman joined Warner 
Communications in 1972 as director 
of Jungle Habitat, a wildlife theme 
park in New Jersey. When Warner 
took control of Atari, Needleman used 
his experience in public relations and 


amusement-park management to 
encourage theme parks around the 
country to accept coin-operated 
amusement equipment. He then 
became southeastern regional sales 
manager for the company's coin-op 
division. He later returned to the 
home office in California as the 
director of special markets for the 
coin-op division. 

Needleman later worked with the 
Atari Adventure operation. With the 
formal dissolution of Atari, Inc., Nee¬ 
dleman re-assumed the position of 
southeastern regional sales manager. 

Needleman will be at this year's 
AMOA show and continue to represent 
Atari at trade functions in the future. 

"After so many years on the road, 
I'm looking forward to a little quiet 
public relations work and trying to 
promote the positive side of our 
industry and encourage controlled 
growth into other markets," said Nee¬ 
dleman, who will work out of his 
Florida office as a consultant for 
Atari. 

ATARI ADDS COSENTINO, 
REALIGNS SALES 
TERRITORIES 

tari Games has appointed Frank 
Cosentino sales representative for 
the midwestem U.S. 

Cosentino, who has five years of 
experience in coin-op distributing and 
manufacturing, 
for the past 
year has been 
national sales 
manager for 
Memetron. 

Before that he 
was an account 
executive with 
Bally Midwest 
Distributing in 
Chicago, pre¬ 
viously serving as a video-game tech¬ 
nician and shop supervisor. 


Cosentino will work out of the 
Chicago area and be responsible for 
sales in Illinois, Indiana, Kentucky, 

Iowa, Louisiana, Michigan, Minnesota, 
Missouri, Nebraska, Oklahoma, Texas, 
Wisconsin, and the Canadian province 
of Ontario. 

Jim Newlander will be responsible 
for sales in the eastern region, which 
includes Alabama, Florida, Georgia, 
Maryland, Massachusetts, New Jersey, 
New York, North Carolina, Virginia, 
Pennsylvania, Tennessee, Ohio, and 
Quebec. 

Greg Rice, western regional sales 
representative, will cover California, 
Oregon, Washington, Arizona, Colorado, 
Hawaii, Alaska, Utah, and British 
Columbia. 

POOLE, SZYMCZAK 
JOIN DALLY 

avid L. Poole and Gene Szymc- 
zak have joined the Coin-Op 
Division of Bally Manufacturing 
as vice president of engineering and 
manager of coin-op mechanical engi¬ 
neering, respectively. 

Poole is now 
responsible for 
the design, 
development, 
and production 
of Bally Mid¬ 
way's coin-oper¬ 
ated video and 
pinball products 
as well as the 
health-fitness 
and exercise 
equipment of 
the company's 
Fitness Products 
Division. Poole's 
responsibilities 
also include 
engineering and 
manufacturing 
support for 
electronic games 
designed by 
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TWO FACTS: 

1 Driving gomes ore a staple of the industry 
3^ Shooting gomes ore always player favorites 



Now two winning concepts ore combined into the 
highest earning system gome of oil time! 



Turn page for details . . . 


(g) Copyright Bally Sente Inc.. 1986 all rights reserved. 






THE HIGHEST EARNING SYSTEM GAME IN HISTORY! 


3H0T5 


SCORE 


Revolutionary new concept 
combines the best of driving gomes 
and gun gomes for INCREDIBLE 
player appeal! 

Earns like the best dedicated 
gome. 

Priced like a system! 


16 spectacular robot fortresses 
will challenge every gome 
player! 


Crystal-grabbing claw on front of 
the car gives fire-power to blast 
away attaching aliens! 


See your Bally Sente distributor for details or coll (408) 744-1414 















Bally Sente. 

Szymczak's duties include overseeing 
the design, development, and produc¬ 
tion of pinballs and video games from 
both Bally Sente and Bally Midway. 

Poole came to Bally from Data 
Specialties, Inc., a Northbrook, Ill., 
manufacturer of bar-coding equipment. 
He was director of new products and 
research and development. Poole also 
was vice president of engineering at 
Nuvatec, Inc., and before that, vice 
president of engineering at Taito 
America. His introduction to the 
games industry was with Williams 
Electronics, where he led development 
of Williams' first electronic pinball 
system. Poole began his engineering 
career with Motorola in 1969- 

Szymczak previously spent three 
years as vice president of engineering 
at Seatt Corporation in Downers 
Grove, Ill. A year as a consultant to 
the Sunbeam Corporation followed 19 
years with that company, during which 
time he earned a number of patents 
involving small appliances. He was 
general manager of Sunbeam's Stewart 
Division when he left. Szymczak's 
career also includes stints with Econ¬ 
omy Tool and Gage Company and 
Welsh Scientific Company. 

CAMPBELL JOINS MIMETRON 

om Campbell has joined Meme- 
tron, Inc. as vice president of 
sales. 

Campbell has been in the coin-op 
business for 11 years, beginning as an 
operator in 1975 
with Memetron's 
Larry Siegel in San 
Francisco. He later 
held posts at Bally 
Advance Distribut¬ 
ing, Betson Pacific, 

Stem Electronics, 
and Cinematronics. 

Most recently, 

Campbell was 
director of sales 


for the western region for Status 
Game Corp. This is the third time he 
has been based in Chicago and 
worked with Siegel. "I feel as if I've 
come full circle," he said. 

KONAMI USES STAFFERS IN 

TOP CUNHEft AO 

f the military heroes in Konami's 
ad for Top Gunner look familiar, 
it's because behind the dark 
glasses they actually are Frank Pelle¬ 
grini and Frank Bundra. 

Pellegrini, national sales manager, 
and Bundra (driving in the ad) vice 
president, are not new to the adver¬ 
tising pages. Both appeared, along 
with other Konami staff members, in 
color photos featuring Konami GTs 
introduction in the trade journals this 
May. 

KESSELMAN JOINS WILLIAMS 

arry Kesselman has been 
appointed vice president of pur¬ 
chasing at Williams Electronics 
Games, Inc. He 
will be responsible 
for all purchasing 
and MRP activities 
in both the Gur¬ 
nee and Chicago 
plants. 

Kesselman pre¬ 
viously was cor¬ 
porate vice presi¬ 
dent of Wico 
Corporation. 

IEGM0 NAMES 
CASTRO TO 
MARKETING 
POST 

ecmo, Inc., 
has named 
Larry M. 

Castro as U.S. 
sales and market¬ 


ing manager. 

Castro has seven years of sales 
and marketing experience with Video 
Depot and Minolta. 

PIZZA OPERATORS TO HOLO 
BEG. SHOW 

he National Association of Pizza 
Operators will host its third 
annual trade show at the Orange 
County Convention/Civic Center in 
Orlando, Fla., Dec. 8-11. 

More than 600 booths have been 
reserved so far, and the association 
will occupy the entire 170,000-square- 
foot convention facility. According to 
Greg Wathen, director of corporate 
communications, attendance at the 
1986 show is expected to exceed last 
year's total of 4,500. 

Speakers at the convention will 
include singer-actor Tom Sullivan, who 
will make the keynote address; Jeno 
Paulucci, former chief executive officer 
of Jeno's Pizza; and Jim Valvano, 
cookbook author and head basketball 
coach at North Carolina State Univer¬ 
sity. 

Exhibits will feature coin-operated 
amusement games, computer software, 
and franchise-related equipment, food 
supplies, and services. The American 
Amusement Machine Association 
(AAMA) is coordinating exhibit space 
for member companies in the amuse¬ 
ment industry. 

Seminars, food functions, and a 
'50s party with the music of the 
Kingston Trio also are on the agenda. 

For information on reserving 
exhibit space, call Theresa Acles at the 
pizza operators association headquar¬ 
ters at (812) 937-4464. 

BALLY SPONSORS HESCH FUNB 
BENEFIT 

ally Sente and Bally Midway are 
sponsoring a showing of Inva¬ 
sion of the Blood Farmers, a 
movie produced several years ago by 
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trade publisher Ed Adlum, with pro¬ 
ceeds to benefit the Wayne E. Hesch 
Memorial Scholarship Fund. 

The showing will be Thursday, 
November 6, during AMOA Expo '86, 
at the Indiana Room of the AMOCO 
Building, 200 E. Randolph Dr. A 
cocktail party with open bar will 
begin at 7 p.m. and the movie will 
follow at 8 p.m.. 

Tickets to the event, which is being 
spearheaded by Bally Sente's Bob 
Lundquist, are tax-deductible and 
priced at $20. 

The Hesch Fund was established in 
honor of the former AMOA president, 
who encouraged educational programs 
for operators. He died in 1983 at age 
47. The fund has a five-figure princi¬ 
pal base, and the AMOA hopes to 
increase that to six figures this year. 



Jim Frey, left, and Charles Stutz 


Stutz, a lifetime resident of Chatta¬ 
nooga, has been in the coin-op indus¬ 
try for 17 years. Cottrell has been 
involved in distribution for four years. 

Brady opened its Chattanooga office 
in April. 

COINMACH TIL ACQUIRES 
COONEY TEIACOM 


MARS NAMES KINDER 

ars Electronics has promoted 
Stephen R. Kinder to district 
sales manager with responsibil¬ 
ity for New York 
City, Long Island, 

New Jersey, and 
eastern Pennsyl¬ 
vania. 

Kinder, who 
will market and 
support the Mars 
line of electronic 
bill acceptors, 
coin changers, 
and coin totalizers, joined the com¬ 
pany in 1983 as a sales representative 
handling coin changers and audit sys¬ 
tems. He previously was regional sales 
manager for the Vendo Company. 

RRADY ADDS STUTZ, 

COTTRELL 

rady Distributing Company of 
Charlotte, N.C., has appointed 
Charles Stutz branch manager 
and David Cottrell sales representative 
of its Chattanooga, Tenn., office. 


C oinmach Tel, Inc., has acquired 
the assets of Cooney Telacom, 
Ltd., of Garden City, N.Y. Coo¬ 
ney Telacom's majority owner was 
professional boxer Gerry Cooney. The 
move, according to Coinmach Tel, 
adds 175 phones to the company's 
New York market and comes on the 
heels of Coinmach Tel's merger with 
Public Coin Phone Systems, Inc., of 
Brooklyn. 

Coinmach Tel is a division of 
Coinmach Industries Co., a coin-op 
laundry-service company in the New 
York area that operates 60,000 
washers and dryers. 

According to the company's chair¬ 
man and chief executive officer, Jan 
Sussman, Coinmach Tel's service 
department is the key element in the 
company's plans for growth. The com¬ 
pany has more than 100 technicians 
and offers a nine-hour service guaran¬ 
tee. 

Sussman expects to have more than 
1,000 pay phones hooked into its 
central computer in Roslyn, N.Y., from 
throughout the metropolitan New York 
area in November. 




Stephen Kinder 



NOVEMBER 

12 1 13 I 14 1 15 

International Association of Amusement Parks 
and Attractions (IAAPA) 68th Annual Conven¬ 
tion and Trade Show. Orange County Con¬ 
vention Civic Center, Orlando, Fla. Contact 
Gerry Nusshaum, director of convention ser¬ 
vices, 4230 King St., Alexandria, VA 22302, 
(703) 671-5800. 

21 I 22 I 23 1 

Pinball Expo '86. O'Hare/Kennedy Holiday 
Inn, Rosemont, Ill. For more information, 
contact Robert Berk, (216) 369-1192, or Bill 
Kurtz, (216) 921-7537. 


D ECEMBER 

i si oi io rm 

The National Association of Pizza Operators 
Third Annual Trade Show. Orange County 
Convention and Civic Center, Orlando, Fla. 
Contact Theresa Acles at association head¬ 
quarters, P.O. Box 114, Santa Claus, IN 
47579, (812) 937-4464. 


1 987 JANUA RY 

Du 6 I 7 I 

Nightclub & Bar Expo, Bally's Grand Hotel, 
Las Vegas, Nev. Sponsored by Night Club & 
Bar Magazine and other industry co-sponsors. 
For more information, contact Night Club & 
Bar Magazine, 305 W. Jackson Ave., Oxford, 
MS 38655, (601) 236-5510 


1 301 FEBRUARY | 1 

South Carolina Coin Operators Association 
(SCCOA) Annual Convention and Trade Show, 
Raddison Hotel, Columbia, SC. Contact Helen 
Sikes at (803) 254-4444, or write SCCOA at 
3270 Bagnal Dr., Columbia, SC 29204. 


MARCH 

3 I 4 

International Gaming Business Exposition, 
Tropicana Hotel, Las Vegas, Nev. Contact 
Conference Management Corp., 17 Washington 
St., P.O. Box 4990, Norwalk, CN 06856, 

(203) 852-0500. 


I 20 1 211 22 I 

American Coin Machine Exhibition (ACME), 
Rivergate Center, New Orleans. For informa¬ 
tion and exhibition space contact William T. 
Glasgow, Inc., 16066 S. Park Ave., South 
Holland, IL 60473, (312) 333-9292. 
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APRIL 


3 4 5 


New York State Coin Machine Association 
(NYSCMA) Trade Show, Turf Inn, Albany, N.Y. 
Contact Ann Kelley or Curt Matterson at 
NYSCMA headquarters, c/o Matterson Asso¬ 
ciates, 427 Kenwood Ave., Delmar, NY 12054, 
(518) 439-0981. 

MAY 


1 I 2 1 3 


Amusement and Music Operators Association 
(AMOA) Second Annual National Team Dart 
Tournament, Chicago. Contact John Fetters, 
AMOA Dart Association, 111 E. Wacker Dr., 
Chicago, IL 60601, (312) 644-6610. 


INTERNATIONAL SHOWS 


NOVEMBER 


13 14 15 


Spanish Amusement Trade Show, F.E.R. '86, 
Palacio de la Metalurgia, Barcelona, Spain. 
Contact Interalia SA, Diagonal 474, Barcelona 
6, Spain. Telephone 93-218-58-50. 

DECEMBER_ 


9 1 10 1 11 12 


Forainexpo-Amusexpo '86, Le Bourget, Paris, 
France. Contact Technoexpo 8 rue de la 
Michodiere, 75002 Paris, France. Telephone 
(1) 742-9256. 

1 987/JANIJARY 


19 20 21 


22 


ATEI, Olympia, London. Contact Amusement 
Trades Exhibitions, 122 Clapham Common 
North Side, London SW4 9SP. Telephone 
01-228-4107. 


29 I 30 1 31 


IMA, Frankfurt, West Germany. Contact Heck- 
mann GmbH, Kapellenstrasse 47, 6200 Wies¬ 
baden, Germany. Telephone (06121) 

52-40-71. 


APRIL 


3 

7 

8 

9 


The Arab International Toys, Games, and 
Amusements Trade Fair, Dubai, United Arab 
Emirates. Contact World Trade Promotions, 
Ltd., 19-21 High St., Sutton, Surrey SMI INF 
England. Telephone 01-642-7688. 


ARACHNID EDITOR INVITED 10 
WRITER'S CONFERENCE 

R aryn Bloomstrand, assistant 
manager of advertising for 
Arachnid, Inc., and associate 
editor of the company's English Mark 
Darts publication, the Bullshooter, 
spent two weeks in late August at the 
prestigious Bread Loaf Writers Confer¬ 
ence in Middlebury, Vt. 

Bloomstrand was .one of only 250 
writers invited this year to the con¬ 
ference, which was begun decades ago 


at the urging 
of poet Robert 
Frost and has 
attracted con¬ 
temporary 
writers includ¬ 
ing John Irving 
and John Chi- 
ardi. 

Bloomstrand 
is a graduate 
of Beloit College in Wisconsin, where 
she took a B.A. in English literature 
and composition. 



Karyn Bloomstrand 


lEBIITS AT LAS VEGAS 


N ight Stocker, Bally Sente's new¬ 
est dedicated game and Sac Pac 
conversion kit, was introduced 
with flair at a September 18-19 dis¬ 
tributor meeting at the newly acquired 
Bally Grand Hotel and Casino in Las 
Vegas. 



Nolan Bushnell, chairman of Bally Sente, tries the 
new driving/shooting game, Might Stocker. 

Bob Lundquist, president of Sente, 
and Jolly Backer, national sales man¬ 


ager for Sente, formally introduced 
Night Stocker, a game that combines 
two formats-driving and shooting. 
Backer said the company is optimistic 
about the game's success based on 
high earnings it has recorded at 
arcade and street locations where it 
has been tested for the past few 
months. 

Maury Ferchen, president of the 
Bally Coin-Op Division, said the com¬ 
pany is striving "to be constantly 
innovative, trying new developments 
and new technology ... staying on the 
move all the time," and pledged "no 
gaps in the product line." He advo¬ 
cated that distributors and manufac¬ 
turers stay close together and noted 
that operators are getting healthy, and 
distributors are doing well again. "We 
are united in a common cause," he 
added, "and need to talk about our 
common problems." 

Steve Blattspieler, vice president of 
sales for Bally Midway and Bally 
Sente, and Nolan Bushnell, Sente's 
founder, also were on hand for the 
occasion. 

After the official unveiling of the 
game, U.S. and Canadian distributors, 
Bally Sente and Bally Mfg. Co. staff 
members and guests enjoyed an even¬ 
ing dinner party and a Las Vegas 
revue in the Ziegfield Room of the 
hotel. 

Among the Sente staffers involved 
in the development of Night Stocker 
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Standing left to right: Bob Haim of Belam Southeast Distributing, Jon Brady of Brady Distributing, 
Paul Russell of Active Amusement, Joe Cirillo of Betson Enterprises, David Gilfor of 
Active Amusement, and Jolly Backer of Bally Sente. Seated are, left to right: Harvey 
Weingarten of Kentucky Coin Machine, Steve Koenigsberg of State Sales & 
Service, and Rick Kirby of New England Coin. 

were Dennis Koble, project leader for 
the game and director of software 
engineering; Howard Delman, vice 
president of mechanical engineering; 

Roger Hector, senior vice president of 
engineering; Gary Johnson, graphic 
designer; and Jesse Osborne, sound 
designer/composer. 

The game challenges the player's 
dexterity as he drives across alien 
terrain encountering mines, craters, 
and other dangers obstructing his 
path. The player's mission is to reach 
robot installations and clean them out 
before his armored car is destroyed. 

Attacks from airborne and land- 
based robot ships complicate his 
journey and require shooting with the 
Night Stocker handgun, a light gun 
that bears no resemblance to any Bob and Pam Lundquist, lei 

existing weapons. It is attached to the Distributing for a reception ! 

cabinet with a high-tensile security the player with new enemies and 

cable in a protective coil. weapons. Enemy hits determine the 

During game play, energy crystals score and bonus points are earned by 

must be captured in an electrical claw recharging the car with energizers, 
mounted on the armored car. Players Realistic background sounds like the 
must drive the car and use the gun skid of brakes and zing of gunfire 

to repel aliens. The car stops in front add to the pace and excitement, 

of 16 robot installations that increase Night Stocker fits all SAC I hard- 
in size and complexity, and present ware, including units already converted 


Maury Ferchen, president of Bally's coin-op 
division, addresses Sente distributors. 



€ 4 


Bob and Pam Lundquist, left, of Bally Sente join Bill and Vicki Kraft of Shaffer 
Distributing for a reception and dinner at Sente's Las Vegas distributor meeting. 


with a Sac Man kit such as Galaxian, 
Hyper Sports , Track & Field\ 

Pac-Man , and Ms. Pac-Man. The kit 
provides the electronic cartridge and 
header and control-panel graphics that 
convert a Sente upright cabinet from 
one game to another. 


28 PLAY METER/October 1986 















Clark GiUeland (from left), Val Roming, and Oscar Hedrick of Music & Games, Inc., 

host Dynamo's Mark Struhs and operator Pat Hicks. 



Bill Cravens (left) of Capcom discusses the virtues of Speed Humbler with Brady 

Distributing's Tom Kiel. 


300 OPERATDRS 
ATTEND mm CAROLINA 
CONVENTION 

orth Carolina operators know 
how to mix business with plea¬ 
sure, as they proved at the 
annual North Carolina Coin Operator 
Association convention at the Charlotte 
Marriott in mid-September. More than 
300 operators saw new equipment 
and products in the booths of nearly 
20 exhibitors, and they enjoyed a 
banquet and band Saturday night. 

A variety of games were shown for 
the first time at the convention, 
which was held less than two months 
before the AMOA show so that manu¬ 
facturers could introduce their latest 
games before the big show and after 
the traditionally slow summer. 

Capcom showed Speed Rumbler, 
which was praised highly by opera¬ 
tors; Cinematronics, taking the coun¬ 
tertop concept further than trivia, 
displayed countertop versions of its 
highly successful games, World Series 
and Alley Master. Taito showed 
Renegade and Alcoti, while Exidy 
showed what looks like another 
winner in Clay Pigeon. Sun Corpora¬ 
tion of America (formerly KitKorp) 
exhibited Body Slam, and Bally Sente 
was there with Night Stocker, which 
the company showed recently at its 
distributor meeting. Sega displayed 
Enduro Racer and Major League, 
Nintendo Play Choice 10, which offers 
10 games in one cabinet. 

Bally's Rampage drew attention, 
just as it did at the Texas show two 
weeks before (when called Bally's 
best game ever). North Carolina 
operators loved Atari's Championship 
Sprint and they saw a new kit game, 
Flower, from a new company, Komax. 
Another new company exhibiting was 
MultiTech with its Double Up, a 
board that enables one cabinet to 


accommodate two games. 

Cranes displayed included Kramer's 
Kramer Crane, with bill acceptor, 
ticket dispenser, and multicoin accum¬ 
ulator options; Smart Industries' Bear 
Claw crane, with parts made exclu¬ 
sively in the U.S.; SMS's Skill Crane 
and UA1 's Treasure Island crane, 
one of the most popular being oper¬ 
ated. 

Premier introduced a new pin 
called Genesis, and it looks like it 
could head to the top of the charts. 
It features the Gottlieb name, which 


Premier has been negotiating to use. 
Other new pins shown were Bally's 
Special Force and Williams' Road 
King. 

Romstar showed Arkanoid and 
Empire City, both of which are said 
to be doing exceptionally well. Atari 
displayed Road Runner, and Tradewest 
exhibited Ikari Warriors. Status Games 
and Merit Industries showed their 
respective countertops Baby Boom and 
Phraze Craze. Merit also showed Bull 
Buster Darts and the electronic 
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dart game it acquired in its recent 
acquisition of Nomac's assets, Pub 
Time Darts. 

Konami's two new games, Top 
Gunner and Life Force, were unavail¬ 
able for showing, but the company's 
Frank Pellegrini said the two are test¬ 
ing extremely well. 

Seeburg exhibited its LaserMusic 
compact-disc phonograph, the first and 
only of its kind, while pay-telephone 
manufacturers were represented by 
Payphone of America. 

New officers elected at the associa¬ 
tion's general membership meeting 
were as follows: Milton Brooks of 
Tankard Music in Washington, presi¬ 
dent; Fred Britt of Britt Music in 
Albemaro, first vice president; Fred 
Ayers of Ayers Music in Greensboro, 
second vice president; Bob Hauser of 
Hauser Vending of Jonesville, third 
vice president; Jim Smith of S&F 
Amusements in Fayetteville, treasurer; 
and Bobby Earp of Amusement 
Vendors in Burlington, secretary. 

New directors elected were Jimmy 
Watkins of Watkins Music in Albemaro, 
J.D. Heath of J.D.'s Music in Smith- 
field. Chris Peterson of Peterson Music 
in Asheville, Paul Perry of Paul Perry 
Company in Boone, and sergeant at 
arms K.D. Austin of K.D.'s Music in 
Charlotte. 

Jim Reaves, son of J.B. Reaves of 
Jim 111 Amusements, won the associa¬ 
tion's annual pool tournament, which 
drew 50 participants. 

An impromptu auction conducted by 
Williams' Joe Dillon and Capcom's Bill 
Cravens raised several thousand dol¬ 
lars for the association. Members 
agreed that the auction was a good 
idea. They suggested that in the future it 
he held during the day instead of at 
the banquet and that it be publicized 
beforehand. 

Bob Fay, director of industry 
affairs and enforcement for the Amer¬ 
ican Amusement Machine Association 
(AAMA), addressed the general mem¬ 
bership meeting. He said that while 


Brady Distributing's Linda McCarver poses with Dynamo's Mark Struhs 

(left) and Data East's Steve Walton. 


the AAMA's top priority should be 
"marketing and public relations and 
how to make more money," counter¬ 
feit games and parallel imports have 
demanded most of the association's 
attention because of the income they 
have cost manufacturers. 

Fay said that in South Korea alone 
there are more than 50 companies 
manufacturing counterfeit printed-circuit 
boards. "Most of these boards then 
go to Canada," he said, adding that 
in one raid more than 1,000 boards 
were confiscated. When Canadian com¬ 
panies are raided, he explained, the 
names of U.S. customers are seized, 
and those customers are later con¬ 
tacted by authorities. 

Fay cautioned operators about 
dealing with Canadian companies, 
warning that "everything coming out 
of Canada is suspicious." 

He summed up by telling operators 
that if a deal "sounds too good to 
be true, it ain't." 


Bill Hauser of Pay Phones of America 
talks about his company's product. 
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NEWS 



A future pilot at Brett Carlson's Chuck E. Cheese Store 
climbs into the Sky hawk Raider. 


RIDE DYNAMICS 
INIRODDCIS ROLWELL 
KIDDIE RIDES 

K iddie rides and limited produc¬ 
tion sports cars: what do the 
two have in common? The 
name Bolwell, which is famous for its 
custom Australian sports cars of the 
'60s and 70s and is introducing a 
line of kiddie rides in the U.S. 
through Ride Dynamics. 

The rides are 
absolutely sen¬ 
sational, accord¬ 
ing to Ride 
Dynamics' first 
customer, Brett 
Carlson, general 
manager of a 
Chuck E. 

Cheese fran¬ 
chise. 

"Any new kiddie 
ride will usually 
do pretty well with collections, but 
this one did even better than 
expected," he said. "The last regular 
kiddie ride we placed in our store 
did about $800 per week set on 
one-token play. We put in the new 
Bolwell game, and it did $1,800 the 
first week set on two-token play. It is 
the only ride I've had set on two- 
token play and the only one I think 
deserves it." 

The ride Carlson is raving about is 
Bolwell's Skyhawk flight simulator. 
One of the things that makes the ride 
so attractive to people like Carlson is 
its appeal to children eight to 12 
years old, older than those usually 
drawn to kiddie rides. 

Carlson told of a six-year-old who 
is a frequent customer. "I told him I 
had a new ride and gave him two 
tokens to try it. He turned me down 
and was embarrassed that I expected 
him to ride a mere kiddie ride. When 


he realized it was not just for little 
folks, he had a blast on the ride." 

John Winters, Ride Dynamics presi¬ 
dent, brings an air of excitement, 
professionalism, and enthusiasm to the 
company. He wants to be the Mer¬ 
cedes of the kiddie-ride industry, con¬ 
centrating on quality more than quan¬ 
tity. Said Winters, "When Campbell 
Bolwell, founder of the Bolwell Com¬ 
pany, began investigating the kiddie- 
-ride industry, he found few innova¬ 
tions. Bolwell decided that the 
industry needed new product and 
some uniqueness. The industry needed 
something to give kiddie rides some 
backbone. Its first rides, the Skyhawk 
Raider, Starfighter, and BS2 flight 
simulators have presented to the 
industry what Bolwell intended." Win¬ 
ters said Bolwell has plans to intro¬ 
duce at least three new rides, and 
added that one would be for adults. 

Ride Dynamics will be selling only 
through distributors, according to 
Winters, and has already struck deals 
with C.A. Robinson and Mondial. "It's 
this caliber of distributors we want to 


work with," he said. 

Winters emphasized that the com¬ 
pany will concentrate on service, sup¬ 
port, and sales assistance. According 
to Chuck E. Cheese's Carlson, "This is 
a very professional company. I was 
kept informed about my game, and 
the company followed through on all 
promises. When I got the ride, it was 
packed so well there wasn't a scratch 
on it, and it was very simple to set 
up." 

Winters added, "It's up to us to 
make sure the rides are working, 
because operators don't make money 
when the rides are down." Ride 
Dynamics is offering a starter kit of 
spare parts at cost to accomplish this 
goal. 

AMOA show attendees will be able 
to see the Bolwell rides at Ride 
Dynamics' booth #2916, which will be 
manned by Winters, Michael Way also 
of Ride Dynamics, and Linley Hughes 
of Bolwell. Winters said there will be 
a special promotion for those who 
place orders at the show. 
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John Winters 
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AMOA PREVIEW 


AMOA'86 
may mark 
year of 
the crane 


BY VALERIE COGNEVICH AND GEORGE SIGLER 


# he crane and merchandiser business has been taking off like a rocket in the 

/ past year, and if this year's AMOA Expo is any indication, that rocket is still 

/ flying straight up. The list of exhibitors elsewhere in this show-preview issue is 

/ filled with crane and merchandiser companies as well as those that supply 

prizes for the machines. One company, Bob Snyder & Associates, will be on hand to promote 
a product that the crane boom has made sought-after: advice on the legal operation of the 
equipment. You can bet that amid the glass, steel, and plush toys, there will be much 


conversation on that subject. 

In this year of the crane, however, other equipment won't necessarily suffer from a lack of 
attention. It appears the trend toward quality product of the past year or so is continuing, 
and while most operators generally were pleased with equipment at last year's show, they may 


be more pleased this year. 

Of the videos and pinballs to be shown for which information is already available, several 
seem more than promising. Two of them, driving games from Sega ( Out Run!) and Konami 
(WEC LeMans ), "dominated," according to Play Meter correspondent David Snook, the recent 
Japanese show as no two games have ever dominated an international show. Of the games 
manufacturers are keeping under wraps until the AMOA show, it is reasonable to expect that 
some will be exceptional also. 

Also among the wide variety of exhibitors will be kiddie-ride and novelty companies, 
numerous distributors, various support and supply companies, cigarette companies, the 
performing-rights societies BMI and ASCAP, pay-phone manufacturers, and others. Here's a 
look at some of the exhibitors and a preview of some of the equipment they'll be showing to 
operators at AMOA Expo '86. 
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Cranes and 

MERCHANDISERS 


ome of the well-known names in the crane 
and merchandiser business have taken a lot of 
booth space at the AMOA show. Between 
them, they present a great deal for operators 

to choose from. 

Betson and UAI are two companies that certainly will not 
lack the space they need to 
exhibit their extensive lines of 
cranes and merchandisers. 

From Betson expect to see the 
three- to 6-player Big Choice 
Tripleway Crane , the four- 
player rotary merchandiser 
Fantasy Island, the Your 
Choice Low Boy, and the four- 
player Big Dipper. UAI is 
expected to show the Treasure 
Island, the Super Single Crane, 
the Tripleway Crane, and the 
Lucky Crane. 

Among the variety of cranes 
Grayhound will exhibit are a 
new countertop model with an 
optional eight-way joystick and 
the new Jumbo Skill Crane, 
which has a six-inch claw to 
accommodate prizes as large as 
15 inches around. 

Grayhound's Brian Petaccio 
said the crane is especially well 
suited for amusement parks. 

The crane has numerous fea¬ 
tures and options, including a 
dual coin mechanism, a $l-$5 
bill acceptor, and joystick or 
button control. 

According to Ron Yaffa, 

Showcase will show two new 
cranes at the AMOA that "will take the industry by storm." One 
is a cocktail model called The Winner. The black and silver 
machine is designed for night clubs, bars, and restaurants. 

Made of safety glass to resist scratching, it is 27 inches wide, 

40 inches high, and 36 inches deep. Yaffa said it will carry the 
lowest price in the industry as well as a one-year guarantee. 

The Winner was introduced at a state show recently, he said, 
"and people went crazy." It features baffles that stir the prizes, 
creating a kaleidoscope effect, and it has a two-way joystick and 
timer. Players can drop the claw at any time, he explained, as 
the claw extends on an arm and doesn't slide on a track. 


Showcase's other new crane works like The Winner, Yaffa 
said, but it is the smallest available at 27 inches wide, 30 
inches deep, and 73 inches high. 

M.Kramer Manufacturing will exhibit its Kramer Krane and 
two new versions of the crane: Mini Krane, and Gum Ball 
Krane. 

The Mini Krane is a countertop model that can accommo¬ 
date joysticks or button systems. It can be used on bar-tops, 
includes a cashbox that can hold more than $750, and carries a 
six-month warranty. 

The Gum Ball Krane dispenses a gum ball with each play, 
and Kramer also will offer a gum-ball kit for existing cranes. 

(Kramer also will show a new poker machine called 

ShowDown in upright, dedi¬ 
cated, and countertop ver¬ 
sions. According to the com¬ 
pany's David Katz, the game 
takes the "gray" out of poker 
games in that it is a skill 
game that may be allowed in 
markets that disallow typical 
poker games.) 

Century will show a six-player 
rotary merchandiser similar to 
the extra-large model it dis¬ 
played last year but not quite 
as big. According to the com¬ 
pany, one of these six-player 
models is grossing $2,000 a 
week at Knott's Berry Farm. 
Another crane at the show is 
expected to come from Mike 
Macke, late of Digital Con¬ 
trols, who plans to exhibit a 
rotary merchandiser under 
the name of his new com¬ 
pany, Game Masters. Holly¬ 
wood Crane Merchandisers 
will display The Original 
Hollywood Crane, which the 
company says has been in 
development for the past six 
to eight months. 

SMS will show its Skill Crane, 
but despite the crane craze, the company also will promote at 
its neon booth a two-player amusement-only card game called 
Face to Face. According to SMS's Jim Pietrangelo, the game is a 
"true, true poker" with no time limit. Players sit face-to-face at 
a cocktail table with two 13-inch color monitors tilted up. They 
keep playing until someone runs out of points. The starting 
amount of points is operator-selectable, and there is a "play-in" 
feature. The game will also be available as a countertop. 

SMS also will exhibit Carousel Poker and Blackjack, distrib¬ 
uted exclusively through U.A.I., which accommodate five to 10 
players and are aimed particularly at operators involved with 




Betson's Big Choice Triple Crane is only one of many to be 

exhibited at AMOA Expo '86. 
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arcade redemption equipment. The company 
will display numerous pokers, including 
Second Chance, Hi-Lo Double Up, Joker 
Poker Deluxe, Triple Cross, and Sure-Shot 
regular and deluxe; a new blackjack called 
Bonus Blackjack, and several lottery games: 
Lucky Lottery (gives a biorhythm and lucky 
numbers), Lotto-Help, and Lotto-Help II. 


Videos and 
pinballs 


/ ased on recent releases and 

/ y what manufacturers are 
/ j saying they will exhibit at 
L ✓ the show, operators can 
expect to see a lot of very good video games 
this year. The biggest hits may well be the 
two previously mentioned driving games 
from Konami and Sega. 

Konami's entry in the driving-game con¬ 
test with Sega is WEC (world endurance 
championship) LeMans. Similar to its coun¬ 
terpart Out Run!, some at the Japanese show 
(where the two games generated great 
excitement) preferred the cabinet and cabi¬ 
net-movement of WEC LeMans. In any case, 
the game probably will create as much 
excitement at the AMOA as it did in Japan. 

Konami also plans to show Top Gunner 
and Life Force. Both are two-player conver¬ 
sion kits with a buy-in feature. Life Force 
players race to save a half-human, half 
bio mechanical warrior suffering from radia¬ 
tion poisoning. Top Gunner players combat 
enemy soldiers, tanks, ships, and submarines 
on a mission to rescue POWs. 

Sega is expected to show a new upright 
game built by Dynamo, and probably also 
will display Major League, but expect to see crowds at 'the 
booth gathered around Out Run!. Also a simulator video in a 
moving cabinet, Out Run! allows players to drive at simulated 
speeds of up to 200 miles an hour on a variety of roads. The 
action is reflected both on a 26-inch screen and in the tilting, 
turning cabinet. 

Also sure to draw attention at the show are Bally Sente's 
latest system games, Night Stocker and Street Football 
Night Stocker uses a steering wheel and a machine gun to 
combine shooting and driving in one game. Street Football 
features six video characters divided into two teams playing 
exacdy what the name denotes, street football. Players move 
the characters with track balls, and a pass button enables them 
to pass or change the character under control. As players try to 


Konami's sit-down WEC LeMans, expected to be one of the hits of the AMOA, gets taken 

for a drive at the recent Japanese show in Tokyo. 


Vic Leslie of Sega Europe (right) wishes Hoeken Soderstrom of Cherry Trading of Sweden 
good luck as he tries out Sega's Out Run!, the simulator that combined with WEC LeMans 

to sweep visitors to October's Japanese show off their feet. 

score touchdowns, traffic, kids on bikes, dogs, and other 
obstacles get in the way. 

Bally Midway plans to show two new games, one pinball 
and one video, but was undecided as to which they would be. 
In any event, expect to see both Rampage, the multi-player 
video, and the new pin Special Force. 

Another in Midway's "Next Trend" line of pins, Special 
Force carries a hostage-rescue theme with a playfield of 
jungle-road ramps and a helicopter funnel ramp. Players use 
rockets that can be fired by independent buttons to destroy 
enemy tanks (drop targets) without using the ball. 

If you've been waiting for the next Williams pin, you can 
see it at this show. Williams plans to introduce Pinbot ; which, 
as the name implies, carries a robot theme. According to 
Williams' Nancy Goodwin, the game features a backglass that is 


36 PLAY METER/October 1986 



The Continuing Story of 
CAPCOM Cathy, Part 4 



Don’t bet on it, Cathy. It was hard enough to get Ted Will the newlyweds make it? Will the marriage work 

away from “SPEED RUMBLER”. Just wait until he sees out? Is romance still alive? We’ll check back with 

CAPCOM’s two newest games, “SST STARSHIP” and Cathy and Ted in the future. 

“LEGENDARY WINGS”. That’s double trouble for you. 


CAPCOM Engineering... designs today for your profitable tomorrow. 

CAPCOM 

CAPCOM, USA • 1283-C Mountain View/Alviso Rd. • Sunnyvale CA 94089 • 408-745-7081 






















the robot himself and a robot visor on the playfield that hides 
a mystery the player must uncover. When a player hits targets 
on a chest panel up front, the visor opens up to expose the 
robot's eyes, which, if hit, begin multi-ball play. A light bar on 
the back box flashes and pulses to robot sounds and speech 
during play. 

Williams also will introduce a new shuffle alley called Tic 
Tac Strike, in which each strike lights a tic-tac-toe square. 
Players collect points on nine frames, and three strikes in a 
row bring 900 bonus points. 

Williams probably will dis¬ 
play Road Kings as well, and 
the company may surprise 
operators with the new video it 
has been developing for the 
past several months. 

Operators should be drawn 
to Nintendo's booth to take a 
look at 15. Slalom, the new 
skiing game under license from 
Rare Coin-It for the VS. Sys¬ 
tem. The game features skis 
mounted to a teeterboard base 
and ski poles inserted through 
the control panel. 

Also expected from Nintendo 
at the show are Mighty Bomb 
Jack (licensed from Tecmo), 

MS’. Goonies (from the Warner 
Bros, movie of that name and 
built by Konami), Play Choice 
10 (the 10-games-in-one 
machine), Wrecking Crew (a 
one- or two-player game), an 
update of VS. Gumshoe, and 
three other new games as well. 

Atari Games, with a string 
of consecutive hits to continue, 
is expected to introduce a new 
dedicated game that incorpo¬ 
rates a skateboard theme. 

Recent introductions including 
Road Runner, Championship 
Sprint, and Gauntlet II also 
can be expected at the booth. 

Premier will be introducing 
a brand-new pin, Gold Wings, 
which continues the company's emphasis on games that reflect 
current trends and feature photographic backglasses. Also 
expect a line or two of the new Genesis pinballs at Premier's 
booth. The game carries the Gottlieb name and combines lights 
and sound (music composed by Dave Zabriski) to create an 
effect enhanced by the mad-scientist-movie backglass. 

Visitors to Data East's booth may get a look at Shackled, a 
one- or two-player shooting game that was previewed in 
incomplete form at the recent Japanese show. Other Data East 


possibilities are Last Mission, a space game; Fire Trap, a 
buming-building-escape game; and Zippy Bug, a children's 
fantasy. 

Referring to a new specialty piece Cinematronics will intro¬ 
duce at the show, the company's Jim Pierce said, "The industry 
hasn't seen anything like this," adding that the product is a 
"natural advancement" that uses "new innovations." The com¬ 
pany also is expected to show some new product for its 
Cinemat System, as well as countertop versions of World Series 

and Alley Master. 

Sun Corporation of America 
will show Body Slam, its one- 
or two-player horizontal con¬ 
version kit featuring women's 
wrestling. Players select a tag 
team and wrestle a timed 
match; winners challenge the 
next opponent. Sun also will 
show some UNI System games, 
Richard Robbins said, having 
been licensed by Nintendo to 
produce games for the system. 

In addition to its Baby Boom 
trivia and other games, Status 
Game Corp. will be exhibiting 
its latest video, Clash Road, a 
bicycle-race game in which 
players try to cross the finish 
line without burning up all 
their calories. They punch and 
jump over opponents as they 
proceed to more and more dif¬ 
ficult races. 

Tecmo, which at the Japanese 
show exhibited mainly its 
World Cup soccer game, at the 
AMOA plans to introduce a 
Rygar kit for Nintendo's VS. 
System and possibly a new 
game, according to Ken Nakata. 

Romstar's booth will feature a 
new conversion kit licensed 
from Taito Corp., Bubble 
Bobble, in which players guide 
reptilian characters who destroy 
bullies by bursting bubbles 
containing fire, thunder, and 
water. Romstar's Tim Jackson said the company also would 
show other games licensed from Taito and Capcom, and visitors 
may also see Arkanoid and Empire City. 

Taito is expected to show Alcon, the space shooting game, 
and Renegade. Memetron is planning to show only its success¬ 
ful Mania Challenge. Among the games on display at Capcom's 
booth will be Speed Rumbler, its driving game with a hostage 
theme that continues the battle of Commando. Visitors to 
Exidy's booth can expect to see the recently introduced Clay 



Expect to see Premier's Gold Wings pinball 
introduced at the show. 
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Pigeon. The new company MultiTech plans to show its Double 
Up, a board that enables one cabinet to accommodate two 
games. Tradewest is expected to show Ikari Warriors. 

Phonographs, darts, 

AN D M O RE 

perators stopping by Mobile Records' booth, 
if they can turn their attention from prom¬ 
ised booth visitors The Girls Next Door and 
Judy Rodman, will see that while the one- 
stop is committed to compact discs (the company is developing 
for Seeburg a new tide strip for CDs), its commitment to 45s 
continues as well. Mobile's Ted Howell believes "45s are 
forever," and record companies have no intention of phasing 
them out. 

Nevertheless, while Seeburg 


lines that the company says have been modified so as not to 
infringe any copyrights. 

Joining the fray is The Valley Company, which, in addition to 
exhibiting its array of pool tables, will debut its first entries 
into the electronic-darts market: Valley Cougar Darts, with an 
American-sized target, and Valley Royal Dartes, with an inter¬ 
national-sized target. 

The games feature a large overhead LED score display in a 
team/league format, a front upper panel that swings open for 
servicing or to remove broken darts, an automatic advance to 
the next player position after three darts are thrown, an 
automatic "one-dart-out" calculator and display, a league-mode 
selector, a dart-catcher ring, and compatibility with any soft- 
-tipped dart weighing up to 30 grams. 

Merit Industries, with the recent acquisition of Nomac's Pub 
Time Darts to complement its own Bull Buster Darts, will, of 
course, be showing two lines of darts this year in addition to 
its Phraze Craze and other games. 

Dynamo will show its air-cushioned hockey table with final 



displays its LaserMusic CD pho¬ 
nograph, Rowe will be showing a 
mechanism to handle both 45s 
and compact discs. According to 
Jerry McGuire, Rowe's R-91 will 
offer the best of both worlds 
with a player that handles 70 
compact-disc selections (six discs) 
and 160 selections of 45s. 

And Wurlitzer, which promises 
to introduce some new phono¬ 
graphs at the show, also may 
take advantage of the show to 
introduce a CD jukebox mecha¬ 
nism. 

Rock-Ola will be there with its 
160-selection Nostalgia jukebox 
to remind operators of the days 
before compact discs and worries 
about the Berne Convention. 

Speaking of worries, electronic 



darts manufacturers will be Dynamo's air-cushioned hockey table will be exhibited with refinements added 

exhibiting their games against a since its spring introduction. 

backdrop of copyright-infringe¬ 
ment litigation. touches added since the table's introduction at last spring's 

Arachnid, which promises to pursue legal action against ACME show. Dynamo also will show its pool and soccer tables, 

other manufacturers once its action against IDEA is concluded, as well as its improved hardware system, which has a new 

is expected to show some new products, but, according to Russ interface board. According to Dynamo, the system allows 

Peters, is still concentrating on darts with some innovations installation of any kit without soldering. 

"we're really excited about." A few other exhibitors of special interest may be Grand 

Arachnid will be showing its new red-white-and-blue version Products, which is expected to show its velocity-ball games 
of English Mark Darts 4500 that carries the Budweiser name: Thunderdrome and The Four Kings, Centek, which will show 

Bud Mark Darts. The company hopes the game will provide "a its penny presser that flattens pennies while imprinting a 

new common ground for both operators and distributors to message on them; and Priority Cigarette Service, which will 

discuss local promotions with Bud distributors." display examples of the company's customized glassfronts for 

Meanwhile, IDEA will still be competing, exhibiting its dart cigarette machines. 
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AMOA EXPO '86 

SCHEDULE AND 
SEMINARS 


SCHEDULE 


Wednesday, November 5 

3 p.m.-8 p.m. Registration Open 

Thursday, November 6 

8:30 a.m.-6:30 p.m. Registration Open 
8:30-10:30 a.m. AMOA General Session 
10:30-11:30 a.m. Special Distributor Hour 
11:30 a.m.-l p.m. Women's Brunch 
11:30 a.m. Exposition Ribbon Cutting 
11:30 a.m.-6:30 p.m. Exposition Hall Open 
1:30-3 p m. State Association Meeting 
4:30-6:30 p.m. Cash Bar Open in Exposition Hall 

Friday, November 7 

8:30 a.m.-5 p.m. Registration Open 

8:30 a.m.-Noon Educational Seminars 

9-10 a.m. Special Distributor Hour 

10 a.m.-5 p.m. Exposition Hall Open 

1-2 p.m. Educational Seminar 

3-5 p.m. Cash Bar Open in Exposition Hall 

6- 7 p.m. Cash Bar Reception 

7- 11:30 p.m. Awards Banquet and Stage Show 

Saturday, November 8 

8:30 a.m.-4 p.m. Registration Open 

8:30-10 a.m. AMOA Breakfast and Annual Meeting 

9 a.m.-2 p.m. Women's Tour 

10 a.m.-2:30 p.m. Educational Seminars 
10 a.m.-4 p.m. Exposition Hall Open 


EDUCATIONAL 

PROGRAMS 


Friday, November 7 


8:30-10:30 a.m. General Session Keynote Address 

Herb True, Ph.D., the "world's greatest edu-trainer," moti¬ 
vates and delights with humorous insights. He has authored 
three best-selling humor books and has appeared on the 
CBS, NBC, and PBS television networks. 


8:30-9 a.m. AMOA Executive Development Program 

Dr. C. Joseph Sequin of the University of Notre Dame 
College of Business Administration will explain the AMOA's 
Executive Development Program for Continuing Education. 


8:30-9:30 a.m. How to Stay Out of Jail: Copyright 
and Trademark Enforcement 

Robert C. Fay, director of industry affairs and enforcement 
for the American Amusement Machine Association, will lead a 
panel discussion of these timely topics. Panel members 
include Lark Tanksley, assistant U.S. attorney in Atlanta; 
Robert Walsh, assistant special agent for the FBI in Chicago; 
Ken Giel, anti-piracy chief of the Recording Industry of 
America; and Kathleen Nehltretter, assistant U.S. attorney in 
Buffalo, N.Y. 


8:30-10 a.m. Cigarette Vending: What Do I Do? 

Cigarette vending can be profitable-but, with the anti-smok¬ 
ing movement, also risky. Roger Mozingo, senior vice presi¬ 
dent of the Tobacco Institute, will lead a panel composed of 
the AMOA's Richard Scherer of Oakland (Calif.) Cigarette 
Service and of representatives of R.J. Reynolds, Philip Morris, 
and Brown & Williamson. Following the panel discussion, 
small roundtable discussions, each headed by one of the five 
panelists, will address specific vending issues with operators. 
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8:30-10:30 a.m. Pay Telephones 

Phillip Eisenberg of Consolidated Vending Co. of Johnstown, 
Pa., will moderate a panel including Republic Pay Phone's 
Marty Segal and Phone-Tel's Richard George. 


9-11 a.m. Management Excellence 

The University of Notre Dame's Dr. C. Joseph Sequin will 
offer management insights from the highly acclaimed AMOA 
Executive Development Program. Both large and small oper¬ 
ators will be able to benefit from the seminar. 


10 a.m.-Noon Industry Forum 

This panel discussion will feature manufacturers, distributors, 
and operators. Scheduled to participate are Tradewest's 
Byron Cook, Valley Co.'s Chuck Milhem, Merit Industries' 
Peter Feurer, Rowe International's Gilman King, and Arach¬ 
nid's Paul Beall • 


10 a.m.-Noon Video Jukebox Update 

Rowe International's Joel Friedman; Randy Chilton of Chilton 
Vending Co. of Wichita, Kan.; and Frank "The Crank" 
Seninsky of Alpha-Omega Amusements of Edison, N.J. will 
discuss the potential of this '80s jukebox development. 

10 a.m.-Noon AMOA National Dart Association 
Operators' Seminar 

Discover what the AMOA's National Dart Association is all 
about-and how dart leagues can be profitable for operators. 
Scheduled to speak are dart consultant Warren Kelley; new 
chairman of the AMOA National Dart Association Ed Schultz 
of Ed's Distributing in Lansing, Mich.; Gary Nelson of 
Stansfield Vending, Inc., of LaCrosse, Wis.; and Tami Nor- 
berg-Paulsen of C&N Sales Co. of Mankato, Minn. 

1-2 p.m. Distributors' Role in National Darts: How 
the AMOA National Dart Association Can Be Utilized 
as a Sales Tool in Every Distributorship 

Distributors also can benefit from dart leagues. On hand to 
explain the potential of darts will be Ed Schultz, chairman 
of the AMOA's National Dart Association, and Kirk McKennon, 
AMOA dart tournament director. 


Saturday, November 8 

10-11 a.m. How to Save Money Through Industry 
Standardization 

Members of the AMOA's industry standardization committee 


will explain what uniformity in parts components is all 
about. Scheduled to speak are Todd Erickson of Summit 
Amusement of St. Paul, Minn.; Craig Johnson of TATAKA of 
Farmington, Utah; and Bally Midway's Steve Blattspieler. 


10-11:15 a.m. The Press Speaks 

This panel discussion will feature leading members of the 
press giving their insights into both the AMOA and the 
industry. Scheduled to speak are Replay's Ed Adlum, Play 
Meter's Valerie Cognevich, Cash Box's Camille Compasio, and 
Vending Times' Steve Prowler. 

10-11 a.m. Coping with Drunk Driving Laws & 
Liability Insurance 

These two concerns demand special attention. A leading 
expert will provide insights into both issues as they affect 
coin-op businessmen. 

10a.m.-Noon Taxes & How They Affect Small-Busi¬ 
nessmen 

Learn what the new tax code means to your business at 
this timely seminar featuring Kevin Misiewicz, associate pro¬ 
fessor of accounting at Notre Dame. 


10 a.m.-l p.m. RICO Act Update 

No one is better qualified to update the Racketeer Influ¬ 
enced & Corrupt Organizations (RICO) Act than Dr. G. 
Robert Blakey of the University of Notre Dame. Blakey was 
one of the authors of the original law and frequently 
serves as an expert witness at RICO trials. 


1-2 p.m. Merchandising 

This seminar will provide ideas about how to effectively 
"tap the market" through effective merchandising strategies. 
Frank "The Crank" Seninsky of Alpha-Omega Amusements of 
Edison, N.J., will moderate a panel composed of John 
Vassalo and William J. Treger, Jr., of New Jersey's Amuse¬ 
ment Games Control; Art Warner of Betson Enterprises; and 
Lenny Dean of Universe Affiliates International. 

1-2:30 p.m. Selecting a Computer System: A Struc¬ 
tured Approach 

Computers have come of age for all businesses. Notre 
Dame's Dr. Kha Lil Matta will explain what computers are 
all about, what set-up is best for you, and how computers 
can save you time-and money. 
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A-l Products 1134 

333 N. Queen St. Kinston, N| 28501 
(919) 527-8241 

Ace Novelty Co., Inc. 513, 515, 517 

221 E. Cullerton Chicago, IL 60616 
(312) 225-6311 

Acme Premium Supply Corp. 2710, 
2712 

4100 Forest Park Blvd. St. Louis, MO 
63108 (314) 531-8880 

Advance Video Technology, 

Inc. 3001 

147 S. Vinewood St. Escondido, CA 
92025 (619) 747-1533 

Air-Vend, Inc. 2600, 2601 

1370 Mendota Heights Road Mendota 
Heights, MN 55120 1-800/247-8363 

All American Amusement 

Co. 2006 2008 

384-A Foster City Blvd. Foster City, 

CA 94404 (415) 341-5200 

Alle^o Co., Inc. 3010 

17635 N.E. 67th Court Redmond, WA 
98052 (206) 881-7618 

Allstar Music, Inc. 203 

3441 S. Park Ave. Springfield, IL 
62704 (217) 523-1545 

American Pay Phone Systems 1016 

22900 Ventura Blvd. Woodland Hills, 

CA 91364 (818) 888-6200 


American Productivity Corp. 2714 

550 W. North St. Springfield, IL 
62704 (217) 753-4528 

American Shuffleboard Co., 

Inc. 1113, 1115, 

1212, 1214 

210 Paterson Plank Road Union City, 
N) 07087 (201) 865-6633 

Amerola, Inc. 2708 

4719 Hatfield St. Pittsburgh, PA 
15201 (412) 681-6622 

Amusement Emporium, Inc. 510, 

512, 514 

6880 S. Emporia St. Englewood, CO 
80112 (303) 798-0885 

Arachnid, Inc. 416, 418, 

1012, 1014 

6421 Material Ave. Rockford, IL 
61132 (815) 654-0212 

Ardac, Inc. 1017 

34000 Vokes Dr. Eastlake, OH 44094 
(216) 946-3000 

ASCAP 910 

One Lincoln Plaza New York, NY 
10023 (212) 878-7576 

Atari Games Corp. 205-215, 

300-312 

675 Sycamore Dr. Milpitas, CA 95035 
(408) 434-3700 


Audio Environments, Inc. 807 

900 E. Pine St. Seattle, WA 98122 
(206) 329-1400 

Automated Production 
Equipment 1138 

142 Peconic Ave. Medford, NY 11763 
(516) 654-1197 

Automated Products Co. 509, 511 

75 W. Plato Blvd. St. Paul, MN 55107 
(612) 224-4391 

BAR Amusement/Total Security Game 
Alarm 2317 

P.O. Box 55010 Seattle, WA 98155 
(206) 625-9233 

Bally Midway/BaUy Sente 2403-2415, 

2502 2514 

10601 W. Belmont Ave. Chicago, IL 
60131 (312) 451-9200 

Baton Hardware Co. 2913 

3436 W. Harvard St. Santa Ana, CA 
92704 (714) 556-2440 

Betson Enterprises 1000, 1002, 
1004, 1006 1008 

Six Empire Blvd. Moonachie, N| 07074 
1-800/524-2343 

Bob Snyder & Associates, Inc. 2401 

20505 Valley Blvd. Walnut, CA 91789 
(714) 595-1237 
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SMART INDUSTRIES CORP., MFG. 

1801 Bell Avenue 
Oes Moines, Iowa 50315 
Phone: (515) 244 3500 


BEAR CLAW MEANS BIG PROFITS! 

A high volume machine that requires very low maintenance because of safe guards programmed into the unit. There 
are two game programs built into the game board. This allows you the selection that best fits your location. Optional 
dollar bill acceptor mounted on the coin door, eliminates the need of making change and increases the machines 
use. This means higher volume and profits! 


SINGLE CLAW UNIT 
Dimensions: 

26 l /4 M Wide 
34” Depth 

58” High (Trailer Mounted) 
81” High (Floor Model) 


THREE CLAW UNIT 
Dimensions: 
71” Wide 
34” Depth 
58” High (Trailer Mounted) 
81* High (Floor Model) 


TWO CLAW UNIT 
Dimensions: 

48V Wide 
34” Depth 

58” High (Trailer Mounted) 
81” High (Floor Model) 


MADE IN U.S.A. 

See your local 
distributor for prices. 

SINGLE PLAYER 

2- PLAYER 

or 

3- PLAYER 


• Two Game Option (Fast or Skill) # Superior Joy Stick Control • Fully Adjustable Claws 
• Breakdown Cabinet For Easy Handling • Optional Dollar Bill Acceptors 

COMING SOON- THE SUPER SINGLE 


CRANE MERCHANDISE 


We have the stuffed toys that make the popular 
crane machines PROFITABLE! 


We’ll make it easy for you to get into the 
merchandise business. Just call ;Ai| 

Jack Kelly and he’ll send you a JEuT 
FREE copy of the “Suggested immM 

Crane Merchandise List” and /£ ..?/ 
our 88 page full color catalog. — 


X Acme Premium 4100 Forest Park 

Supply Corp. 5t. Louis, Missouri 

tm 63108-2899 


800-325-7888 

314-531-8880 


Call Jack Kelly 

Toll Free Outside Missouri 






Bob's Space Racers, Inc. 2809, 
2811, 2813, 2815 

427 15th St. Daytona Beach, FL 32017 
(904) 677-0761 


Brady Distributing Co. 2912-2914 

4308 Wilmot Road, P.O. Box 19269 
Charlotte, NC 28219 (704) 525-8130 

Brandt, Inc. 602 

705 S.12th St. Watertown, W1 53094 
(414) 261-1780 

Broadcast Music, Inc. 2318 

328 W. 57th St. New York, NY 10019 
(212) 586-2000 

Brown & Williamson Tobacco 
Corp. 1001A 

P.O. Box 35090 Louisville, KY 40232 
(502) 568-7000 

Bumper Tube, Inc. 613 

10440 S. State Rd., Box 9 Goodrich, 

Ml 48438 (313 ) 636-2040 

Canadian Coin Box Magazine 2200 

833 Second Ave. E. Owen Sound, N4K 
5P4 Ontario, Canada 

Capcom USA, Inc. 2000-2010 

1283-C Mountain View, Alviso Rd. 
Sunnyvale, CA 94089 (408) 745-7081 

Capitol Lighting Products 

Corp. 2400 

159 Alexander St. Yonkers, NY 10701 
(914) 969-3400 

Carousel International Corp. 913, 

915, 917 

701 E. Eighth St. Eldon, MO 65026 
1-800/325-3353 

Casino Electronics, Inc. 2101 

3101 W. Spring Mountain Las Vegas, 

NV 89102 (702) 871-1002 

Centek, Inc. 516 

5160 Parfet Blvd., B-2 Wheat Ridge, 

CO 80033 (303) 425-4772 

Central Distributing Co. 1307-1311 

3814 Farnam St. Omaha, NE 68131 
(402) 553-5300 


Century Vending 2408 

2507 S. Barrington Los Angeles, CA 
90064 (213) 473-5660 

Championship Games, Inc. 2509 

P.O. Box 17122 Portland, OR 97217 
(503) 283-3963 

Cinematronics, Inc. 1001, 1003, 
1005, 1118, 1120, 1122 

1841 Friendship Drive El Cajon, CA 
92020 (619) 562-7000 

Coin Acceptors, Inc. 1313, 1315 

300 Hunter Ave. St. Louis, MO 63124 
(314) 725-0100 

Coin Controls, Inc. 301 

1000 A Toughy Ave. Elk Grove Village, 
IL 60007 (312) 228-1810 

Coin Mechanisms, Inc. 810 

817 Industrial Drive Elmhurst, IL 
60126 (312) 279-9150 

Coint-It Companies 1313-1315 

4380 N.W. 72nd Ave. Miami, FL 33166 
(305) 593-5111 

The Colorado Game Exchange, 

Inc. 100, 101 

1537 Alameda Ave. Denver, CO 80223 
(303) 777-3500 

Communidyne, Inc. 201 

1246 W. Fullerton Chicago, IL 60614 
(312) 883-0348 

Compuvend Enterprises, Inc. 2911 

9145 Glenoaks Blvd. Sun Valley, CA 
91352 (818) 504-0684 

Cummins-Allison Corp. 2511, 2513 

891 Feehanville Drive Mt. Prospect, IL 
60056 (312) 299-9550 

D&R Industries, Inc. 2901, 2903, 

3002, 3004 

7111 N. Capitol Road Lincolnwood, IL 
60645 (312) 677-3200 

Dan Brechner & Co., Inc. 118, 216, 

218, 316 

50 Carnation Ave. Floral Park, NY 
11001 (516) 437-8400 


Dart World, Inc. 2602, 2604 

P.O. Box 845 Lynn, MA 01903 (617) 
581-6035 

Data East USA, Inc. 1105, 1107, 
1109, HU, 1204, 1206, 1208, 

1210 

470 Needles Dr. San Jose, CA 95112 
(408) 286-7074 

Deutsche Wurlitzer GmbH 600, 601 

Wurlitzer Strasse 6 Heullhorst, West 
Germany 4971 5744-5050 

Digitronics Mfg., Inc. 2707 

755 Route 83, Suite 223 Bensenville, 

IL 60106 (312) 350-9094 

Doyle & Associates, Inc. 2303, 

2305, 2307, 2309 

2850 49th St. Sarasota, FL 33580 
(813) 351-2835 


Drew's Distributing, Inc. 1202,1203 

P.O. Box 632 Fairforest, SC 29336 
(803) 574-0162 

Dufferin, Inc. 2505 

4240 Grove Ave. Gurnee, IL 60031 
(312) 244-4762 

Dynamo Corp. 1219, 1221, 

1314, 1316 

2525 Handley-Ederville Richland Hills, 
TX 76118 (817) 589-7699 

Eagle Lift 3006 

2401 W. Broadway Council Bluffs, IA 
51501 (712) 322-1111 

Entertainment Video, Inc. 2507 

140 "N" Ethel Road, West Piscataway, 
NT) 08854 (201) 572-1105 

Equipment Systems & Devices, 

Inc. 3014 

1401 Dreshertown Road Dresher, PA 
19025 (215) 628-0860 

Exidy, Inc. 1301, 1303 

42680 Christy St. Fremont, CA 94538 
(415) 490-7660 

Fidelity Trading, Inc. 2416 

35 Eileen Way Edison, NJ 08837 
(201) 549-5721 
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Fun World/J.Ohlinger Ges. 

M.B.H. 2217 

Bahnhofstrasse 26 Gmunden, Austria 
A-4810 07612-5259 

Funtek, Inc. 2216 

405 Caradean Drive Horsham, PA 
19044 (215) 674-0805 

The Game Exchange 1201 

P.O. Box 09598 Columbus, OH 43209 
(614) 235-8930 

Game Masters, Inc. 2611-2613 

3859 Peachtree Dunwoody Road 
Atlanta, GA 30342 (404) 233-3332 

Game Operators Corp. 1114, 1116 

1617 W. Harry St. Wichita, KS 67213 
(316)267-7371 

Game Plan, Inc. 603, 605, 607 

1515 W. Fullerton Ave. Addison, II 
60101 (312) 628-8200 

Global Billiard Mfg. Co., Inc. 505, 
507 

1263 W. 132nd St. Torrance, CA 
90247 (213) 327-0562 

Global Imports 1131, 1230 

604 Main St. Davenport, 1A 52803 
1-800/553-8000 

Globe Ticket Co. 2417 

680 Blair Mill Road Horsham, PA 
19044 (215) 6576-4230 

Grand Products, Inc. 2615, 2617 

775 Nicholas Blvd. Elk Grove Village, 

1L 60007 (312) 593-2770 

Grayhound Electronics, Inc. 2603, 
2605, 2607, 2609 

Route 37 & Germania Station Road 
Toms River, N) 08753 (201) 

341-5200 

Green Coin Machine 
Distributing 2107-2109 

601 N. Main St. N. Myrtle Beach, SC 
29582 (803) 249-1468 

Hantarex Corp.of America, 

Ltd. 2501, 2503 

1261 Wiley Road Schaumburg, IL 
60195 (312) 843-7226 
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** Available in Dedicated or VS.-Pak® form 
for the VS. DualSystem™ and VS. UniSystem® 
Or, to put new life into your old games, 
get the VS. UniKit™ to convert Donkey 
Kong® Donkey Kong Jr.® PopeyeJ Donkey 
Kong 3® Mario Bros.® (narrow cabinet 
only), Pac-Man 2 and Ms. Pac-Man 2 

•©King Features Syndicate, Inc. 

2 ™of Bally Midway Manufacturing Inc. 


Ski Base Attachment 
Dimensions: 24" (W)x24" (D) 
Weight: 30 lbs. 


mm 


Step Up To The Challenge. 


Nintendo takes you to the top of the mountain in this 
exciting new entry to the VS. System™** of fast-action, high- 
earning games. 

But one look at the VS. Slalom cabinet tells you this is no 
ordinary video game. That’s because players actually stand on 
skis mounted to a teeterboard base and hold on to ski poles 
inserted through the control panel. 

Together, these realistic ski features control a player’s 
directional movement, jumps, quick turns and speed. 

And j ust as you’d expect from Nintendo, all this realism- 
all this player appeal—can be yours without a lot of headaches. 
Conversion is fast with dramatic results. The additional ski 
base and pole hardware required for VS. Slalom can be 
attached to your existing VS. System cabinets in less 
than 30 minutes—right on location. 

That’s all it takes to get your players up and running 
on an obstacle-filled course against time. 

And just to help bolster the competitive spirit, 

VS. Slalom offers 21 high-score records to challenge 
players on its 24 exhilarating runs. 

VS. Slalom—one of the hottest contenders for 
video profits ever to come out of the starting gate. 

Contact your Authorized Nintendo 
Distributor or call Nintendo of America 
Inc., (206) 882-2040, for more information. 


*©1986 Rare, Ltd. 

Licensed exclusively to Nintendo of America Inc. 
™of Nintendo of America Inc. 

©1986 Nintendo of America Inc. 

Printed in U.S.A. 


Nintendo of America Inc. 

PO. Box 957, Redmond, WA 98052 
(206) 882-2040 

















Hoffman International, Ltd. 1226 

600 N. McClurg Court, Suite 309A 
Chicago, IL 60611 (312) 280-7610 

Hollywood Crane Merchandisers 

2905-2909 

8044 Landershim Blvd. North 
Hollywood, CA 91606 (818) 767-0981 

IDEA, Inc. 2311, 2313, 

2315, 2410, 2412, 2414 

Route One Sycamore, 11 60178 (815) 
895-8188 

Imagination Leisure,Inc. 806,808 

251 Dixon Ave. Amityville, NY 11701 
(516) 842-4242 

Imperial International 318 

Six Empire Blvd. Moonachie, N| 07074 

1 - 800 / 526-6261 

Innovative Concepts 
in Entertainment, Inc. 2908 

590 Young St. Tonawanda, NY 14150 
(716) 693-9535 


Intellicall, Inc. 809, 811 

12790 Merit Drive Dallas, TX 75251 
(214) 450-4464 

J-S Sales Co., Inc. 2402, 

2404, 2406 

24 S. Third Ave. Mt. Vernon, NY 
10550 (914) 668-8051 

Johnston Products Co. 2910 

627 15th Ave. East Moline, IL 61244 
(309) 755-5021 

K.A.T., Inc./Owl Darts 2715 

2126-28 W. Callender St. Peoria, IL 
61604 (309) 637-4115 

Kel-Chad, Inc. 2819 

990 B. Lutter Drive Crystal Lake, IL 
60014 (815) 455-7200 

The Kiddie Ride Exchange, Inc. 518 

433 12th St. Rock Island, IL 61201 
(309) 788-0135 

Kiddie Rides, II.S.A. 1127, 

1128, 1229 

604 Main St. Davenport, IA 52803 
1-800/553-8000 
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Kiddie's of Florida, Inc. 2517 

8034 W. 21st Court Hialeah, FL 
33016 (305) 556-2373 

Klopp International, Inc. 3000 

P.0. Box 708 Pinellas Park, FL 34290 
(813) 522-9425 

Konami, Inc. 2700, 2701, 

2702, 2703, 2704, 2705, 2800, 
2802, 2804, 2806 

1555 Brummel Ave. Elk Grove Village, 
IL 60007 (312) 363-6633 

Les Amusements St. Gervais, 

Inc. 3012 

28, de la Fabrique St. Gervais, QU 
G0R 3C0 (418) 887-6608 

Loewen-Am erica, Inc. 403, 501, 

503 

5207 N. Rose St. Chicago, IL 60656 
(312) 992-2280 

M. Kramer Wfg., Co., Inc. 520, 

616 , 618 

1100 Towbin Ave. Lakewood, NJ 
08701 (201) 367-7000 

Malibu Grand Prix Corp. 1103 

21300 Califa Ave. Woodland Hills, CA 
91367 (818) 703-0022 

Mars Electronics 609, 611 

801 Carpenters Crossing Folcroft, PA 
19032 (215) 534-4200 

Marvel Trading Corp. 2714 

212 Fifth Ave., Suite 1303 New York, 
New York 10010 (212) 662-7005 

Meltec, Inc. 1323 

1550 B Las Plumas Ave. San Jose, CA 
95133 (408) 923-1302 

Memetron, Inc. 102-106 

2350 Brickvale Drive Elk Grove 
Village, II 60007 (312) 595-2828 

Merit Industries, Inc. 700, 701, 
703, 800, 801,803 

2525 State Road Bensalem, PA 19020 
(215) 639-4700 

The Mitek Group 2300 

One Mitek Group Winslow, IL 61089 
(815) 367-3811 


Mobile Record Service Co. 2612, 

2614 

2716 Penn Ave. Pittsburgh, PA 15222 
(412) 391-8182 

Movie Hut, Inc. 1332 

State Highway 38 W. Elkland, MO 
65644 (417) 329-5414 

Multi Tech 1010 

500 B Main St. Daytona Beach, FL 
32018 (904) 257-61221 

Muppets World 3008 

9738 Seaview Ave. Brooklyn, NY 
11236 (718) 209-9086 

Nadel & Sons Toy Corp. 1013, 

1015 

915 Broadway New York, NY 10010 
(212) 254-1677 

Nancy Sales Co., Inc. 1321 

22 Willow St. Chelsea, MA 82150 
(617) 884-1700 

National Ticket Co. 2500 

1650 Broadway New York, NY 10019 
(212) 757-1426 

National Vendors 116 

5055 Natural Bridge St. Louis, MO 
63115 (414) 383-3000 

Nelson Technology Corp. 2818 

5699 Kanan Road, A319 Agoura Hills, 
CA 91301 (818) 889-1701 

Network Paystations, Inc. 2812 

124 W. 66th St. Cincinnati, OH 45216 
(513) 242-7483 

Nichibutsu USA Corp. 1236, 1238, 

1330 

15737 Garfield Ave., A18 Paramount, 
CA 90723 (213) 408-0515 

Nintendo of America, 

Inc. 1205-1217, 

1300 1312 

4820 150th Ave. N.E. Redmond, WA 
98052 (206) 882-2040 

Northern Amusement, Inc. 2100 

621 Fourth St, N.W. Bemidji, MN 
56601 (218) 751-5779 


Nova Games of Canada/Gilchrist 
Vending 906-908 

180 Graveline St. Laurent, QE H4T 
1R7 (514) 342-5990 

Nu-Look Products 420 

P.O. Box 4678 Hollywood, FI 33023 
(305) 981-2255 

Penn Ray Sutra Corp. 1100, 

1101 , 1102 

1705 Winchester Road Bensalem, PA 
19020 1-800/523-8934 

Play Meter Magazine 911 

6600 Fleur de Lis New Orleans, La. 
70124 (504) 488-7003 

Pop-A-Shot 2706 

P.O. Box 1073 Salina, KS 67402 
(913) 827-6229 

Premier Technology 702-712, 

705-715 

759 Industrial Drive Bensenville, IL 
60106 (312) 350-0400 

Priority Cigarette Service 902 

3628 Prospect Ave. Cleveland, OH 
44115 (216) 431-4100 

Prizes 802-804 

18261 Enterprise Lane Huntington 
Beach, CA 92646 (714) 842-6812 

Profitable Games, Inc. 2608-2610 

865 W. North Ave. Chicago, IL 60622 
(312) 943-1017 

R.H. Belam Co., Inc. 1007, 1009 

530 Hempstead Turnpike West 
Hempstead, NY 11552 (516) 292-2670 

RJ. Reynolds Tobacco Co. 901, 
903, 905, 907 

401 N. Main St. Winston Salem, NC 
27102 (919) 777-5080 

Replay Magazine 417 

P.O. Box 2550 Woodland Hills, CA 
91365 (213) 347-3820 

Ride Dynamics 2916 

315 E. Eisenhower Park Ann Arbor, 

Ml 48104 (313) 769-9396 
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Rock-Ola Manufacturing Corp. 1124, 
1126, 1128, 1130, 1132 

313 S. Rowhling Road Addison, II 
60101 (312) 629-9200 

Roger Williams Mint 1011 

79 Walton St. Attleboro, MA 02703 
1-800/225-2734 

Romstar, Inc. 2201-2213, 

2302,-2314 

3043 Kashiwa St. Torrance, CA 90505 
(213) 539-2744 

Roth Novelty Co. 1200 

333 N. Pennsylvania Ave. Wilkes-Barre, 
PA 18702 (717) 824-9994 

Rowe International, Inc. 604, 606, 
608, 610, 612, 614 

75 Troy Hills Road Whippany, NJ 
07981 (201) 887-0400 

Royal Corona, Inc. 904 

Esex Road C. Conway, NH 03813 
(603) 356-5117 

Russell Labs, Inc./JP Distributing 

2118 

11815 Templin Lane Parker, CO 
80134 (303) 841-8019 

S&M Games & Auctions 2017 

28801 Plymouth Road Livonia, MI 
48150 (313) 421-7171 

S.A.S. Di Guiseppe Marsilio & 

Co. 103-113, 

202 214 

20028 S. Vittore Olona (MI), Viaroma 
46 Italia 011-39-2-51-6696 

S.B.C. Industries, Inc. 2709 

4929 N. Damen Ave. Chicago, II 
60625 (312) 728-1600 

Screen Games Manufacturing 2020 

Shelboume, ON (4l6) 749-1308 

Seeburg Phonograph Corp. 714, 

716, 718 

1105 Westwood Ave. Addison, IL 
60101 (312) 543-1270 


Sega Enterprises, Inc., 

U.S.A. 2102-2114, 

2003-2015 

2149 Paragon Drive San Jose, CA 
95131 (408) 435-0201 

Showcase, Inc. 1104, 1106 

1781 Independence Blvd. Sarasota, FL 
33580 (813) 355-8667 

Skee-Ball, Inc. 2808, 2810 

Eighth and Maple St. Lansdle, PA 
19446 (215) 362-0300 

SMS Manufacturing Corp. 1223, 
1225, 1227, 1229 

1000 Airport Road Lakewood, N| 

08742 (201) 370-3030 

Spencer Industries 200, 2316 

3575 Investment Lane West Palm 
Beach, FL 33404 (305) 845-8601 

Standard Change-Makers, Inc. 413, 

415 

422 E. New York St. Indianapolis, IN 
46202 (317) 639-3423 

Standard Metal Typer, Inc. 912 

2910 W. Montrose Ave. Chicago, IL 
60618 (312) 583-8300 

Status Game Corp. 2711, 2713, 

2814, 2816 

56 Budney Road Newington, CT 86111 
1-800/835-7434 

Sun Corp. of America 1108, 

1110, 1112 

2250 Elmhurst Road Elk Grove Village, 
II 60007 (312) 228-0451 

Taito America Corp. 1117, 1119) 
1121, 1123, 1125, 1216, 1218, 
1220, 1222, 1224 

660 S. Wheeling Road Wheeling, IL 
60090 (312) 520-9280 

Tecmo, Inc. 1136, 1138, 

1140, 1232 

10010 S. Adria Maru Lane Carson, CA 
90746 (213) 329-5880 

Tommy Gate Co. 909 

Bus Brown Drive, Box 8 Woodbine, IA 
51579 (712) 647-2050 


Tru-Check Computer Systems, 

Inc. 807 

Six Nursery Lane Rye, NY 10580 
1-800/431-1912 

U.A.I. New Jersey, Inc. 1318, 

1320, 1322, 1324 

2400 Belmar Blvd. Wall, NJ 07719 
(201) 681-8900 

United Billiards, Inc. 2116 2117 

51 Progress St. Union, NJ 07083 
(201) 686-7030 

The Valley Company 2801, 

2803, 2805, 2807, 2900, 
2902, 2904, 2906 

P.0. Box 656 Bay City, MI 48707 
(517) 892-4536 

Vending Times, Inc. 2516 

545 Eighth Ave. New York, NY 10018 
(212) 714-0101 

Vendoprise, Inc. 2606 

30 Di Thomas Court Copiague, NY 
11726 (516) 842-3810 

Videobox Networks, Inc. 400, 

401 

944 Park Ave. New York, NY 10028 
(212) 288-3190 

Wells-Gardner Electronic Corp. 2408 

2701 N. Kildare Ave. Chicago, IL 
60639 (312) 647-7500 

Wico Corp. 405, 407, 409 

502, 504, 506, 508 

6400 W. Gross Point Road Niles, IL 
60648 (312) 647-7500 


Williams Electronic Games, 

Inc. 303-315, 

402-414 

3401 N. California Ave. Chicago, IL 
60618 (312) 267-2240 
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Chicago's 

diversions 

await 

AMOA 

visitors 

by Bonnie Theard 



Alexander Calder's 53 foot high stabile "Flamingo", one of Chicago's 
famous plaza sculptures, is located in the Federal Plaza, 
Dearborn Street between Adams and Jackson. 


hicago's colorful history includes 
the Great Chicago Fire of 1871, 
notorious gangsters, and 
flamboyant politicians as well 
as architectural excellence in the 
works of Frank Lloyd Wright and 
artistic displays in the sculpture of 
Alexander Calder. 

Chicago is home to Bears football 
coach Mike Ditka, advice columnist 
Ann Landers, movie critics Roger Ebert 
and Gene Siskel, prima ballerina Maria 
Tallchief, and the Amusement and 
Music Operators Association (AMOA) 
Expo '86 convention and trade show. 

Chicago is home to it all. 

Carl Sandburg characterized Chicago 
as the "city of the big shoulders". 
Those shoulders have borne 


immigrants from Ireland, Germany, 
Poland, Mexico, Greece, China, Hungary, 
Italy, and Lithuania. 

As diverse as its inhabitants, the 
city offers fine art galleries, ethnic 
neighborhoods, international cuisine, 
parks, museums, and a skyline of 
skyscrapers to welcome those making 
the pilgrimage to AMOA Expo '86. 

In addition to the industry-related 
exhibits and seminars that make up 
the 37th AMOA show, the association 
has planned a three-day women's 
program that includes a keynote 
address and brunch on Thursday, Nov. 
6, tarot card readings and a slide 
show of Chicago attractions on Friday, 
Nov. 7, and a three-part tour of the 
city on Saturday, Nov. 8. 


Omnimax Theater/Henry 
Crown Space Center 

F irst on the city tour is the 
futuristic $12 million Omnimax 
Theater and Henry Crown Space 
Center that opened July 1. It is 
the first addition to the Museum 
of Science and Industry building in 52 
years. 

The Omnimax Theater is a 
five-story domed auditorium featuring 
a 72-speaker, 20,000-watt sound sys¬ 
tem and the largest film-projection 
system in the world. Omnimax film is 
10 times the size of ordinary 
motion-picture film, and no ordinary 
theater can accommodate the enlarged 
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Pictured above is a sample of one of the many outstanding scenes 


from "The Dream Is Alive," a spectacular day in space at the new Omnimax Theater 


in the Henry Crown Space Center at the Museum of Science and Industry. 


picture. 

The theater highlight is the motion 
picture "The Dream is Alive," which 
lets viewers soar with the astronauts. 
In-flight sequences, narrated by Walter 
Cronkite and filmed with a 70mm 
Omnimax camera by astronauts on 
three space shuttle missions, give a 
shuttle-eye view of launching and 
retrieving a satellite, the first 
American woman astronaut walking in 
space, and a shuttle lifting off at 
night. 

"The Dream is Alive" has become 
a tribute to the space program. 

Among the 14 astronauts who helped 
make the film were Judith Resnick 
and Francis Scobee, crew members of 
Challenger shuttle that crashed in 


January. 

On display at the Henry Crown 
Space Center are the command mod¬ 
ule of Apollo 8 ; the first manned 
spacecraft to orbit the moon; the 
Aurora 7 Mercury capsule flown by 
Scott Carpenter in 1962; and a 
full-size Lunar Excursion Module 
(LEM). Visitors may board a space 
shuttle mock-up for a simulated ride 
that includes a four-minute 3-D pre¬ 
sentation of flight from lift-off to 
orbit. 

According to Dr. Victor Danilov, 
president of the Museum of Science 
and Industry, "The Space Center will 
become the focal point for informa¬ 
tion on space science and technology 
in the Midwest, and the Omnimax 


Theater will provide an exciting and 
entertaining new experience for the 
public in all areas of science and 
technology." 

The center is named for Col. 

Henry Crown, chairman of Henry 
Crown and Co. and head of the 
executive committee of General 
Dynamics Corp. 

Chinatown 

tarting at Wentworth Avenue and 
22nd Street, Chicago's Chinatown 
is filled with shops and 
restaurants. A large Oriental 
arch marks the official entrance 
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Ornamental entrance gate to Chinatown built in 1975 over S. Wentworth Ave. at 
W. Cherniak Road. It is inscribed with quotations from Chaing Kai-Shek and Sun Yat-Sen. 


to the community, where visitors can 
find Oriental products of all kinds, 
significant architectural points of 
interest, and a thriving residential 
area. 

Lunch, scheduled for mid-tour, will 
be at the Chiam, which features 
traditional Cantonese specialties and 
is one of Chinatown's most popular 
restaurants. 


Hyde Park/Kenwood 

( ext is a visit to the Hyde 
Park/Kenwood neighborhoods, 
where the University of Chicago 
is located. Neo-Gothic 
architecture dominates the uni¬ 
versity campus, which is the site of 
Rockefeller Chapel and Henry Moore's 
sculpture commemorating the birth of 
nuclear energy. It was in a lab at the 
university in 1942 that the first 
nuclear chain reaction took place. 

Frank Lloyd Wright's Robie House 
is nearby. It shows a perfected "prai¬ 
rie house" he originated and is desig¬ 
nated as a Registered National Historic 
Landmark. Wright lived in the Chicago 
area for 20 years, and 25 buildings 
in the area are of his design. 

The tour will return to the Hyatt 
Regency Hotel at approximately 2-2:30 
p.m. 

Attractions 

ADLER PLANETARIUM (BOO S. Lake 
Shore Dr.; 322-0304) The 
rainbow-granite structure jutting out 
into Lake Michigan is an attraction 
itself. The newest exhibit is entitled 
Man the Navigator. 

THE ART INSTITUTE (Michigan 
Avenue at Adams Street; 433-3500) 
Collections ranging from the 
antiquities to impressionists and 
modernists include works by Picasso, 
Rembrandt, El Greco, Monet, Chagall, 
and Matisse. 
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BROOKFIELD ZOO (8400 W. 31st St., 
Brookfield; 485-2200) A children's zoo 
of baby animals is a special feature. 
There also are plains exhibits, a 
porpoise show, a bison prairie, a 
baboon island, and Indian Lake. 

CHICAGO CITY BALLET (223 W. Erie; 
943-1315) Performances are held at 
the Auditorium Theatre at 70 E. 
Congress Pkwy. 

CHICAGO HISTORICAL SOCIETY 

(Clark Street at North Avenue; 
642-4600) Exhibits follow the devel¬ 
opment of the city from its earliest 
days and include the American History 
Wing and the Abraham Lincoln 
Gallery. 

CHICAGO SYMPHONY ORCHESTRA 

(220 S. Michigan Ave.; 435-8111) 
Performances are scheduled in 
Orchestra Hall and other locations. 

The symphony director is Sir Georg 
Solti. 


FIELD MUSEUM OF NATURAL 

HISTORY (Roosevelt Road at Lake 
Shore Drive; 922-9410) A showcase of 
primitive art and culture. 

LINCOLN PARK ZOO (2200 N. 
Cannon Dr.; 294-4660) Found in the 
heart of the city, this zoo includes a 
great-ape house, a penguin and 
seabird house, a sea-lion pool, a 
flamingo dome, a children's zoo, and 
a zoo nursery. 

MUSEUM OF CONTEMPORARY ART 

(237 E. Ontario; 280-2660) Contem¬ 
porary sculpture, paintings, and 
exhibitions. 

MUSEUM OF SCIENCE AND 
INDUSTRY (57th and Lake Shore 
Drive; 684-1414) The museum houses 
more than 2,000 exhibit areas, 
including Yesterday's Main Street, 
Energy Lab, a WW1I German U-505 
submarine, and an underground coal 
mine. A circus exhibit and Colleen 
Moore's fairy castle of miniatures are 
of particular interest to children. 
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SHEDD AQUARIUM, GRANT PARK 

(1200 S. Lake Shore Dr. ; 939-2438) 
Salt water and fresh water tanks of 
specimens from all over the world. 
There also are reptiles, birds, amphib¬ 
ians, and a coral-reef exhibit. Grant 
Park is a community park located east 
of the Loop. It also is the home of 
Soldier Field, the Adler Planetarium, 
and the Field Museum of Natural 
History. 


Restaurants 

This abbreviated listing of Chicago 
restaurants includes 12 selections 
appealing to a variety of tastes. 

THE ABACUS (2619 N. Clark St.; 
477-5251) Gourmet dining featuring 
the four cuisines of China: Mandarin, 
Cantonese, Shanghai, and Szechwan. 

ARNIE'S (1030 N. State St.; 266-4800) 
Continental cuisine and a lavish 
Sunday brunch buffet. Located in the 
Rush Street area. 

BIGGS (1150 N. Dearborn; 787-0900) 
Situated in a tum-of-the-century 
mansion, this restaurant features 
French and continental cuisines and a 
fine wine cellar. 

CHEZ PAUL (Erie and Rush streets; 
944-6680) The landmark McCormick 
estate is the site of this world-class 
restaurant featuring French cuisine and 
an extensive wine cellar. 

CRICKET'S (in the Tremont Hotel; 100 
E Chestnut; 280-2100) Casual elegance 
in a re-created townhouse offering 
international and American dishes. 
Special New Orleans brunch Saturday 
and Sunday. 

THE GOLDEN OX (1580 N. Clybom; 
664-0780) Chicago's oldest German 
restaurant offers old-world atmosphere. 
The menu includes roast duckling, 


Rockefeller Chapel at the University of Chicago, is an example of neo-Gothic architecture 
that dominates the campus. The University is located in the Hyde Park/Kenwood area. 


sauerbraten, potato pancakes, and 
homemade strudel. 

GREEK FISHERMAN (138 S. Halsted 
St.; 829-0777) Authentic Greek cuisine, 
including baked scrod and swordfish 
kabob. 

KING ARTHUR'S PUB (126 S. Wells 
St.; 346-6797) English dining, 
including aged beef, in an 
antique-filled setting. 


MORTON'S (1050 N. State St.; 
266-4820) A comfortable saloon 
atmosphere in which to enjoy steak, 
whole Maine lobsters, fresh vegetable 
side dishes, and Grand Marnier 
souffle. 

NINETY FIFTH (172 E. Chestnut; 
787-9596) View a four-state area 
from this restaurant atop the 
100-story John Hancock Center. Dover 
Sole is a specialty. 
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Chicago's North Michigan Avenue offers the shopper a tree-lined promenade 
of exclusive clothing and jewelry stores, art and antique galleries. 


PRONTO RISTORANTE (200 E. 
Chestnut; 664-6181) Northern Italian 
dishes, including fresh pasta prepared 
16 ways and light chicken, veal, and 
seafood dishes. 

ZAVEN'S (260 E. Chestnut; 787-8260) 
Continental European and North 
American cuisines featuring fresh 
seafood, ethnic delicacies, and veal 
specialties. 


Night Clubs 

ALL WESTERN NIGHT CLUB (56 W. 

Randolph St.; 641-9825) For an 
all-western atmosphere in downtown 
Chicago, this is it. A live band plus 
"chuck wagon" dinner service. 

BUTCH McGUIRE'S (20 W. Division; 
337-9080) Long known as a great 
single's spot in Chicago. 

BYFIELD'S (in the Ambassador East 
Hotel; 1301 N. State Pkwy.; 787-6433) 

A cabaret-style nightclub and bar with 
shows Monday through Saturday even¬ 
ings by comedy groups, vocalists, and 
composers. 

THE CONSORT (in the Westin Hotel; 
N. Michigan at Delaware; 943-7200) 
Dining and dancing in elegant 
surroundings. Seven violins in concert 
enhance a romantic setting. 

JUKEBOX SATURDAY NIGHT (2251 N. 
Lincoln Ave.; 943-0998) Revel in the 
music of the '50s and '60s in this 
nostalgic club decorated with parts of 
classic cars. Antique jukeboxes and 
memorabilia abound. 


Shopping 

MAGNIFICENT MILE: Located along 
Michigan Avenue in downtown Chicago, 
from Oak Street to Carroll Street at 


the Chicago River, the Magnificent 
Mile shopping district includes such 
famous retailers as Bonwit Teller, 

Saks Fifth Avenue, Marshall Field's, 
Lord & Taylor, I. Magnin, and Gucci. 
Mixed in along the way are smaller 
shops, art galleries, and jewelry 
stores, including Tiffany & Company, 
and H. Stem Jewelers. 

STATE STREET: A pedestrian mall 
stretching from Wacker Drive to 
Congress Street, State Street consists 
of nine store-lined blocks closed to 
vehicle traffic. Shoppers there can 
find everything from from western 
clothes to electronic equipment. The 
area includes sweet shops, furriers, 
and antique shops, as well as 
retailers Brooks Brothers, Marshall 
Field & Company, and Sears, Roebuck 
and Company. 

WATER TOWER PLACE: Located just 
north of the Water Tower Visitor 
Information Center at Michigan and 
Chicago avenues, Water Tower Place 
features glass elevators and the 
Atrium Mall. It includes 125 shops 


and boutiques, 11 restaurants, and 
seven movie theaters and is open 
every day of the week late into the 
evening. 

Visitor information 


CHICAGO COUNCIL ON FINE ARTS 

Cultural Information Booth; 346-3278. 

LEAGUE OF CHICAGO THEATRES 

977-1755. 

ILLINOIS TRAVEL INFORMATION 

CENTER: 208 N. Michigan Ave.; 
793-2094. 

VISITOR HOT LINE: Call the Chicago 
Convention and Tourism Bureau's hot 
line at 225-2323 for current informa¬ 
tion on entertainment, sports, theater, 
and special events. 

WATER TOWER VISITOR 
INFORMATION CENTER: Michigan and 
Chicago avenues; 225-5000. 
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Emergency phone numbers 


FIRE, POLICE, PARAMEDICS, 
AMBULANCE: 911 

DOCTOR: Chicago Medical Society 
Referral Service, 670-2550 weekdays 
8:30 a.m.-4:30 p.m. Weekends and 
evenings, have your hotel contact a 
hospital. 

DENTIST: Chicago Dental Society 
Emergency Referral Service, 726-4076 
weekdays 9 a.m.-5 p.m.; weekends or 
after 5 p.m. 726 4321. 

POISON CONTROL INFORMATION 

CENTER: 942-5969. 

PHARMACY: Cosmopolitan Drug 
Company, 754 N. Clark 787-2152. 
Located in the Loop, open seven days 
a week until midnight. 


OPTICAL: International Eyewear, 67 E. 
Oak 440-1055. Weekdays 10 a.m.- 7 
p.m., Saturday 10 a.m.-4 p.m. Allied 
Vision Center, 3 Illinois Center 
565-2828. Weekdays 10 a.m.-5:30 p.m. 

PSYCHOLOGICAL: Crisis Intervention 
and Prevention Service staffed 24 
hours a day, seven days a week. 
Chicago Reed Mental Health Center, 
4200 N. Oak Park Ave. 794-4000. 

Chicago's little-known facts 

lthough its skyline is dotted 
with skyscrapers, Chicago has 
more than 500 parks that make 
up 7,000 acres of green space. 
Grant Park and Lincoln Park are 
the most famous. 

A lab at the University of Chicago 
was the site in 1942 of the first 
nuclear chain reaction, which led to 
creation of the atom bomb. 


The world's largest commodity 
exchange is the Chicago Board of 
Trade in Chicago's financial district at 
LaSalle and Jackson streets. 

The Sears Tower is 110 stories 
high and faced with more than 16,000 
bronze-tinted windows. It took four 
years to build. 

More than 600 periodicals and 
newspapers are published in Chicago, 
the oldest being the Chicago Tribune, 
established in 1847. 

Buckingham Memorial Fountain, the 
largest lighted fountain in the world, 
holds 1.5 million gallons of water, and 
its main spout shoots 135 feet into 
the air. 

The ferris wheel was invented by 
George Ferris in 1892 and completed 
in time for Chicago's World 
Columbian Exposition of 1893- 




Fireworks, a tradition of Chicago festivals 
and special events, light up the lakefront and skyline. 
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New Orleans 
beckons 
operators 
in '87 

*m TTew Orleans, the city of famous 
/% / restaurants, night life, old-world 
/ W charm, and never-ending festivity, 
^ ▼ beckons operators to attend the 

second annual American Coin Machine Exposi¬ 
tion March 20-22, 1987. 

From the French Quarter, or Vieux Carre (old square), 
to the Garden District; from the Audubon Zoo to Lake 
Pontchartrain, New Orleans is at its best in spring. Strolling 
mimes and musicians are a common sight along the French 
Quarter's narrow Quarter streets, and artists who claim a 
space around Jackson Square create oil paintings or pastels 
before your eyes. 

Visitors can enjoy walking tours, investigate quaint shops 
in the Quarter, or go shopping at the Jackson Brewery 
complex or One Canal Place nearby. Riverboat rides on the 
Natchez, President, Creole Queen, or Cotton Blossom 
(boarded at the Audubon Zoo) appeal to the entire family. 
Not far from the Rivergate, site of the ACME exhibition 
hall, is the famed Superdome and the newly opened 
multi-level Rouse Riverwalk along the Mississippi. All these 
sights are within walking distance of the host Sheraton 
Hotel, or a streetcar ride away from the heart of the city. 

And whether downtown or in the suburbs, there is 
hardly a part of the city where superior restaurants cannot 
be found, many of them featuring New Orleans' indigenous 
Creole cuisine-the distinctive result of French, Spanish, 
native Indian, and African culinary influences. 

If you're interested in enjoying the flavor of New 
Orleans at the ACME show in March, direct your reserva¬ 
tion and information requests to W.T. Glasgow, Inc., Show 
Management at (312) 333-9292. 

Top: Fresh oysters are opened for waiting patrons of the Acme 
Oyster & Seafood House, 724 rue de Iberville. 

Middle: Local landmarks Jackson Square and St. Louis Cathedral 

face the Mississippi River. 

Bottom: Jazz enthusiasts gather at Preservation Hall 
in the French Quarter. 
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DOWNTOWN CHICAGO 


DELAWARE 


CHESTNUT 


PEARSON 


CHICAGO AVE.I 
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VISITORS GUIDE AND POINTS OF INTEREST: 


1 

Hyatt Regency Chicago 

7 

Grant Park 

2 

John Hancock Observatory 

8 

Water Tower Place 

3 

Water Tower Visitor Center 

9 

Magnificent Mile 

4 

Museum of Contemporary Art 

(along N. Michigan Ave. to Carroll St.) 

5 

Sears Tower 

10 

State Street Mall 

6 

Art Institute of Chicago 

(along State St. from Wacker Dr. to Congress) 
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MUSIC OPERATORS OF AMERICA 


MOA '76 marked 
coin-op transition 


T he Music Operators of America 
(MOA) 1976 convention and trade 
show signaled a transition for the 
the coin-op industry. 

After 28 years of existence, the 
operators' association, recognizing the 
changing nature of its members' busi¬ 
nesses, officially changed its name at the 
convention to the Amusement and Music 
Operators of America. The association's 
new president, Garland B. Garret, Sr., of 
Cape Fear Music Company in Wilming¬ 
ton, N.C., would be the first to preside 
over the AMOA. 

Meanwhile, operators were moving 
away from electro-mechanical pinballs 
offering two plays for a quarter and 
were turning toward solid-state pins set 
on one play for the same price. 

In a "Coinman Interview" in Play 
Meter's show preview issue, outgoing 
MOA President Ted Nichols of Automatic 
Vending in Fremont, Neb., said of the 
trend toward charging 25 cents for a 
three-ball game of pinball, "We're doing 
it now. There may be locations where it 
wouldn't work, but we're doing it, and 
it's working very well. We're even 
mixing machines up: we have machines 
that are on two for a quarter right 
beside machines that are on one for a 
quarter, and the one-for-a-quarter 
machines are earning more. Of course 
they're new." 

Quarter-a-game pinball has long since 
become standard, but other issues 
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Nichols discussed in his interview remain 
familiar. He stressed the importance of 
state associations and the need for 
higher commissions, improved communi¬ 
cation among operators, and better 
business practices by operators, 
hile the future still held the video 
boom, "TV games" were becoming 
increasingly important, and there cer¬ 
tainly were signs of the industry's 
growth at the 1976 MOA. Held 
November 12-14 at the Conrad Hilton 
Hotel in Chicago, the show was signifi¬ 
cantly larger than the year before. 

Attendance increased 28 percent 
compared with the previous year, to 
5,279 from 4,121. The show attracted 
visitors from 26 foreign countries, 
including 157 from Canada and 104 
from the United Kingdom. The number 
of exhibitors increased from 94 to 108, 
the number of booths from 226 to 260. 
And in its review of the show, Play 
Meter noted that, unlike in previous 
years, operators did a lot of buying in 
addition to looking. 

More than 20 pinballs were exhibited 
at the 1976 show, including a few 
solid-state models. In a review of show 
pins, Play Meter columnist Roger Sharpe 
referred to the industry as being "cur¬ 
ious about change and wavering between 
the solid-state dream and electro-mechan¬ 
ical reality." 

mong the solid-state pins was a 
two-player game from Sega called 


Rodeo. With its unusual playfield (buck¬ 
ing-horse targets) and colors (black with 
bright complementary colors), Sharpe 
wrote, "there is really no other pinball 
machine on the market like it, and for 
the sheer novelty of the piece it 
deserves more attention." 

Pinball manufacturers exhibiting 
included Recel of Spain, AMI of Italy, 
Zaccaria, Sonic, Playmatic, Gottlieb, 

Allied Leisure, Micro, Bally, Williams, and 
Chicago Coin. 

U.S. Billiards (now Imagination Leis¬ 
ure) introduced a coin-op billiards table, 
a true billiards table with no pockets. 

The table incorporated a hinged playing 
surface that sloped away at one end 
after operator-set playing time elapsed. 
Recommended pricing for the table was 
50 cents for five minutes of play, 
mong other new games introduced at 
the show were Atari's Sprint 2 video 
and F I, an electro-mechanical sit-down 
driving game manufactured by Namco. 

F-l was termed in Play Meter "one of 
the two most talked-about games at the 
show." Atari displayed another video 
driving game, Night Driver, which, along 
with Midway's Nile Racer, was among 
several games built around the theme of 
night racing. 

Perhaps the hit of the show was 
Blockade, the first video game from 
wall-game manufacturer Gremlin Indus¬ 
tries of San Diego. Available as a 
two-player upright or a cocktail table for 
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My 41 years of sales and marketing expertise, with a proven record and image second to none 
for vending, soft drink bottlers, military bases world wide, music and games, parks, malls, 
shopping centers, attractions, department stores, OCS, fast food outlets, hotels and motels, 
and all phases of the coin-operated industry speak for themselves. 
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two or four players, Blockade was called 
"a good game based on a rather simple 
concept." Each player used control but¬ 
tons to build a brick wall and string it 
out across the playfield. The object was 
for a player to build the wall in such a 
way as to force his opponent to either 
run into the player's wall or his own. 

Other video games displayed included 
Electra Games' Flying Fortress, Exidv's 
Alley Rally, Midway's Amazing Maze, 
Sega's Fonz and Tic Tac Quiz, and U.S. 
Billiard's Video Pool. 

T he educational program at the show, 
which has since grown to include more 
than 24 hours of seminars, included 
two-and-a-half-hour seminars conducted 
by Dr. William Sexton, Bill Arkush of 
Kush 'n Stuff, and Cal Clifford of Cal's 
Coin College. 

Sexton's seminar, "Improve Your 
Communications-Employers, Employees, 
Customers," provided operators with 
advice on communication and motiva¬ 
tion, particularly in dealings with 
employees. Clifford talked about hiring 
and training service personnel in a 
seminar entitled, "Mechanics and Tech¬ 
nicians-Where to Find Them and How 
to Train Them." In his seminar--"Two 
Sides of the Coin"-Arkush discussed the 
history of solid-state electronics and its 
use in coin-op games, and told opera¬ 
tors that "video is not a gimmick; it's 
more than here to stay." 

How right he was. 


Hello? Hello? Play Meter? Am I Too Late? 



No, Never! 

It’s never too late to subscribe! 
In fact, NOW is the best time. 

THERE'S EXCITING NEW GROWTH IN THE INDUSTRY 

SUBSCRIBE 

504 / 488-7003 


Shuffleboards 
are comin g 
back strong! 

Write or call for details 
on our complete line 
of shuffleboards. 



Since 1928 

,, me a can 

/ f SMUFFLEBOARD CO. 


And ask about our revolutionary 
THE AMERICAN CLASSIC II 


210 Paterson Plank Rd. 
Union City, New Jersey 07087 

201/865-6633 
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AMOA 
I NTERVI EW: 

AL MARSH 

"I am thoroughly convinced that AMOA 
could be the strongest lobbyist group to 
ever descend on Washington." 


BY VALERIE COGNEVICH 



AL MARSH 


MOA president, Washington 
state operator Al Marsh has 
spent the past year traveling 
throughout the country 
speaking at state association meetings and 
performing the demanding duties of his 
office. Now beginning his 37th year in the 
coin-op entertainment industry, Marsh began 
his career when a friend who worked at 
Hart Novelty asked him to help out for a 
few days while another employee was out. 

At the time Marsh was newly out of the 
service and undecided about his future, so 
he went to work for Hart. The rest is 
history, as they say, because Marsh devel¬ 
oped an unyielding love for the industry and 
never left Hart Novelty. He now is presi¬ 
dent of the company. His son, Jim Marsh, is 
working with him, minding the business 
back home as Al fulfills his AMOA responsi¬ 
bilities. Al had several goals in mind when 
he became president, and he feels they 
have been met. The AMOA has made some 
important changes in management, is 
involved in some complicated issues, and is 
working on several projects. 

Considering you got into this industry 
on a fluke, as you put it, it must be 
true that it gets in your blood. Have 
you ever felt like getting out? 


How would you describe the responsi¬ 
bility of the AMOA's president? 

"This past year it has changed dramati¬ 
cally. Under our prior form of operation, it 
was a much easier job on a day-to-day 
basis. Under our new management firm 
there is more responsibility given to the 
four principal officers. They have been run¬ 
ning the association on a day-to-day basis 
with the assistance of our new management 
team, Smith Bucklin & Associates. 

What are some of these day-to-day 
things you are required to be involved 
in? 

"Just last night I received a Federal 
Express package from our Washington rep¬ 
resentative concerning the Berne Convention. 
AMOA must make some hard decisions con¬ 
cerning this issue. We prepared a draft to 
present to Sen. Mathias. We feel it is 
incompatible with the license fees. While 
operators aren't very happy about the $50 
license fee, if the United States joins the 
Berne Convention countries, the fees would 
probably be higher. 

Would you explain the Berne Conven¬ 
tion? 



"To be honest, I think we all think 
about getting out of this industry at one 
time or another. There is a lot of day to 
day pressure. As I summarize it sometimes, 
the fun aspect of it is gone. There has 
been overtaxing by every government 
agency, the continual battle for small busi¬ 
nesses in Washington. With the trend being 
to tax, tax, tax, it is becoming more and 
more difficult to make money." 


"Under the present form of the Berne 
Convention the performing-rights societies 
would have the authority to negotiate indi¬ 
vidual licenses with each of the operators' 
locations. "The Berne Union has been in 
existence since the 1800s and is the 
governing body for copyright issues on the 
international level. The United States and 
other countries not belonging to Berne 
Union use UNESCO [the United Nations 
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Educational, Scientific and Cultural 
Organization]. However, recently Presi¬ 
dent Reagan withdrew [the U.S.] from 
UNESCO, which was the governing body 
of U.S. copyright laws. Now there are 
groups lobbying for the United States 
to join the Berne Convention countries. 
"But AMOA feels [joining] would be 
disastrous to jukebox operators, because 
then the fees would be determined by 
the performing-rights societies. The 
jukebox license fee is, in effect, an 
exemption so the societies cannot nego¬ 
tiate a performance fee for the jukebox. 
The Berne Union does not recognize a 
compulsory license fee for coin-operated 
phonographs. Under its present struc¬ 
ture, not recognizing a compulsory 
license, it leaves the question for indi¬ 
vidual licensing of jukeboxes by the 
society." 

So you are saying that if the U.S. 
joins the Berne Convention, the 
compulsory fee would not be in 
effect and fees probably would be 
be higher. 

"That's right. I don't really know 
how much the fees would be, but 
under the British Commonwealth [Can¬ 
ada, the U.K., and Australia] the fees 
are all higher. The average fee per 
jukebox in U.S. dollars is $84." 

Has this become important only 
because the U.S. pulled out of 
UNESCO? 

"It was never an issue before, 
because the U.S. was operating under 
another set of copyright laws. But now 
it appears very likely, and it seems just 
a matter of time, that the U.S. will 
adopt the Berne Convention as its 
governing body of copyright licensing. 
"Our objective has been to protect the 
compulsory license. Though many oper¬ 
ators are disenchanted with it, we feel 
that without the license we are at the 
mercy of the societies, and in today's 
market it could be anywhere from $60 
to $250 per jukebox per year. AMOA 
has written an opinion letter that has 
been sent to Sen. Mathias, the chairman 
of the subcommittee on copyrights, 


patents, and trademarks. We have tried 
to stress that the jukebox industry can't 
stand anymore licensing. There has been 
a decrease in jukebox licensing largely 
because it is just not feasible to operate 
jukeboxes when the tax structure is 
higher than the income. Of course, the 
performing-rights societies are pushing 
very hard for it to be adopted." 

AAMA President Maury Ferchen 
recently said that one of his goals 
is to strengthen communication 
within the industry and that the 
AAMA is working with the AMOA to 
accomplish that. What kinds of 
things are the two associations 
doing? 

"Communication is a problem. If I 
could sidestep a minute I'll mention the 
four goals I set for myself when taking 
over this position. One of them was to 
establish better communication within 
the industry. The other three were to 
improve the grassroots network to 
enhance our legislative efforts in Wash¬ 
ington D.C., increase our membership 
efforts, and bring more professionalism 
within the industry. Three of those we 
have covered quite well this year. But 
membership development has been very 
difficult due to decline in the industry. 
And while our membership is good, it's 
not as good as it should be. "But back 
to Maury's comment about communica¬ 
tion. I think at the moment at the 
manufacturer-to-the-operator level there 
could be better communication. I don't 
feel that the manufacturers really 
understand some of the problems the 
operators have. I may be leaving myself 
wide open to criticism." 

But you aren't saying anything out 
of line. In fact, that's the reason to 
strengthen communication. The 
same could be said of operators 
who do not truly understand the 
problems of manufacturers. What 
can be done? 

"The true professional level we need 
requires solid communication and a 
clear understanding of each segment 
and their role in this industry. Everyone 
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in this industry has gone through some 
tough times, so we should be able to 
understand each other. "We made a 
dramatic step when AAMA and AMOA 
had their first meeting last fall. Several 
issues were aired, and we have contin¬ 
ued that series of meetings, three in 
all. The fourth one will be at [the] 

AMOA [ show], 1 hope it will continue 
and that we continue strengthening our 
relationship with the AAMA." 

Were there any surprises at the first 
meeting? 

"Well, there was a misunderstanding 
that was resolved. I don't want to go 
into it now, but it is something that 
may not have been resolved if we 
hadn't planned to sit down and talk. 
There was a great concern on the 
operator level, and 1 think that once we 
made our feelings known, then it was a 
better understanding. The only way to 
clear up these misunderstandings is to 
talk about it. We have created a liaison 
between the two groups at the conven¬ 
tion level. Wally Bohrer from AMOA sat 
in on the last ACME meetings, and Bob 
Lloyd of AAMA will be invited to the 
AMOA meeting." 

Do you find that once hard feelings 
or misunderstandings are brought 
out in the open, the problem isn't 
as severe as imagined? 

"Exactly. Without talking about 
something that is a problem, it can 
only get worse. You can dilute the 
problem by talking about it. If you 
don't talk about it, many times it 
becomes a major issue." 

What is the AMOA doing to support 
the AAMA's efforts in battling paral¬ 
lel imports and counterfeit games? 

"Sometimes 1 throw my hands up in 
the air because I am convinced that 
operators do not read their mail or 
trade magazines. Consequently, they are 
puzzled about what is going on with 
parallel imports and copies. In all the 
trade publications there have been 
excellent articles explaining these prob- 



SST is the industry 
standard in air cushion 
hockey games. It’s durably 
built to outlast all others and is a 
proven top money earner year 
after year. SST now comes with 
digital scoring and a new field- 
tested logic system. It includes 
features that operators want for 
service-free operation. It’s truly 
built to last forever. 
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lems and what to do about them. In 
fact, I read an excellent article in the 
parks and attractions magazine. It is 
frustrating, because every operator 
should make an effort to keep current 
on his industry. "If there is a concern 
that what you are operating is illegal, 
operators should get all the information 
available and read up on it or make a 
phone call. I'm convinced that the 
operators today have gotten lazy and 
don't want to confront these issues. 
Maybe it's always been that way, but it 
seems more prevalent than it has 
been." 

Does the AMOA get a lot of phone 
calls from operators asking what is 
legal and what isn't? 

"We have gotten a lot of calls. We 
have also gotten some unsigned hate 
mail because we have brought this issue 
to the forefront. But AMOA's position is 
that as a trade association we must 
bring this information to the operators 
and make them aware of the problem 
whether they like it or not. We are not 
in a position to do any policing on the 
issues, but we just want to make all 
information available to the operator 
and let him know what his liabilities 
are. Then he has to make the decision. 
When the operator has specific ques¬ 
tions we refer him to AAMA's office, 
where Bob Fay can help. The AAMA are 
the people that are in the policing 
aspect of it." 

Another goal you mentioned was to 
increase professionalism in the 
industry. Is that being accom¬ 
plished? 

"The younger people coming into 
the industry are bringing a degree of 
professionalism due in large part to 
their education. I think we [AMOA] took 
a giant step forward when we got rid 
of our in-house manager and hired 
professionals like Smith Bucklin & Asso¬ 
ciates. I have said that we leaped out 
of the 1960s mode of operation and 
rushed us into the middle '80s. And we 
will be ready to coast into the '90s 
with our association with this group. 


"We have had to make some dramatic 
changes in our operating of our associ¬ 
ation. In the past it used to take us six 
months to a year to complete a project 
that we can now in a matter of weeks. 
This is due to the guidance and profes¬ 
sional help they have given us. A case 
in point is the AMOA National Dart 
Association tournament in Chicago last 
spring. It was taken from the drawing 



"Taking a 
chance in this 
business is what 
it is all about 
and there is a 
way to do just 
that without 
undue risks." 


board to the actual thing in six months' 
time. Everyone told us we would need 
a year and a half of planning on that, 
but we did it, and it was successful. 

Dick Hawkins [incoming AMOA presi¬ 
dent] did a lot of work to make it 
successful." 

What are some of the new pro¬ 
grams the AMOA is developing? 

"The directors program is one that 
we have wanted to see established, and 
it is now reality--a clearinghouse of 
information for state associations. "We 
instituted the Washington conference 
last year, which was extremely success¬ 


ful. That was a major undertaking and 
an expensive program, but it was very 
successful. From the reaction of those 
there last year, we will probably double 
our attendance next year." 

The Washington conference seems 
also to fall in with your goal of 
strengthening the grassroots net¬ 
work of operators. 

"I am thoroughly convinced that 
AMOA could be the strongest lobbyist 
group to ever descend on Washington, 
D.C., in sheer numbers if we could ever 
unlock the jigsaw puzzle of the opera¬ 
tors giving 100 percent. If operators 
and locations could be unified on cer¬ 
tain issues in Washington, we would be 
the strongest lobbyist force. We could 
literally dictate our own legislation. 
However, no one has figured out how 
to unlock that puzzle. There are so 
many factors involved. It is a very 
awesome task to get operators banded 
together in one solid union. Once the 
professional level is increased, then the 
puzzle will be easier to unlock." 

In your travels, 1 am sure you saw 
many state associations with strong 
support and some with little sup¬ 
port. What common elements did 
you see in the strong groups? 

"Some very definite ones. The strong 
associations all have professional help in 
guiding their association. They have an 
executive director or an executive vice 
president. The second strongest have 
some mode of professional help. Some 
may not be able to afford an executive 
director, but they may have a state 
lobbyist. But they have some portion of 
professional help. I think this is such a 
great industry-some wonderful people 
are involved-and I would like to see 
every state association have strong sup¬ 
port. "The professional help at the 
state level is another example of trying 
to bring a more professional attitude to 
this industry. There has been a stigma 
attached to this industry that has been 
hard to shake off, but AMOA is striving 
to upgrade the image and has accom¬ 
plished a lot toward that goal in the 
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past year. We are all small-business 
people trying to exist in a changing 
economy, and we need professional 
guidance." 

What is your general opinion of the 
industry based on your travels to 
various states? 

"There is no doubt that operators 
are much more optimistic now that 
they were one or two years ago. I have 
to say that much of it is due to the 
exciting equipment being introduced. 

The manufacturers all seem to be more 
in tune with what operators are looking 
for to make money. Many operators are 
still paying off debts, and it's fun to 
have equipment out on your route that 
is producing some good income levels 
to help you pay off that debt service. 

You are much involved in the 
AMOA's association with the ciga¬ 
rette industry. What are your feel¬ 
ings on that business? 

"We have been working closely with 
AAMA, as I mentioned earlier, but we 
have also been working toward resolv¬ 
ing some hard feelings that have devel¬ 
oped between AMOA and the cigarette 
industry. There were some hard feelings 
created by our prior administration, and 
AMOA made the decision to formulate a 
cigarette committee within AMOA. 
Another goal of mine was to improve 
that relationship, and I feel successful 
in that. We have recognized the ciga¬ 
rette industry within AMOA and have 
given it committee status. Jack Kemer 
and I recently met with three of the 
major manufacturers, and I think with 
that meeting we created a better 
understanding between AMOA and the 
tobacco industry. "We are going to 
have an exciting seminar at the Expo 
for cigarette vendors, and I know a lot 
of them are in question as to what to 
do. The cigarette industry is under 
attack from every quarter. The [semi¬ 
nar] title says it all: "Cigarette Vending: 
What Should I do?" It will be very 
informative. I think they will leave with 
a good understanding as to what is 
happening in the tobacco industry." 
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Counterfeiters 
squeezed 
at JAMMA show 


BY DAVID SNOOK 


ho'd be a video-games counterfeiter? 

Beleaguered by U.S. Customs, the American 
Amusement Machine Association, and the U.S. 
government; prosecuted under the criminal laws 
in Japan; and made the subject of top-level diplomatic 
pressures in South Korea. And now' no one's making 
anything to copy. 

The Japanese have 
discovered the most 

simple, drastic, but 

most effective way of 
beating the copiers- 
they' re not making 
copiable games any 

more. 

When the Japan 

Amusement Machinery 
Manufacturers Associa¬ 
tion's 24th annual 
coin-machine extrava¬ 
ganza opened its doors 
in Tokyo's Ryutsu Cen¬ 
ter on October 7, 
there were a few' top- 
quality dedicated games 
and a mass of medioc¬ 
rity at the other end 
of the spectrum. The 

copier's favorite feeding 
positively bereft of inspiration. 

There were about 40-plus new 1 games, but they fell into 
four broad categories: new 1 dedicated games, good-to-moder- 


ate PCB-style games, Japanese domestic games, and rubbish. 

Take off about four for the first category, about the 

same number for the second, a dozen or so for the third, 
and you have the logistics of the situation. The good 

games were a small number of very high-quality dedicated 

product, games that, in short, cannot be copied, because 

the cabinets form an 
integral part of the 
games. Of the moder¬ 
ate-quality stuff, which 
usually comprises the 
bulk of the new' 
games, there was very 
little. The Japanese 
domestic games-those 
of peculiarly Japanese 
character, usually 

dwelling upon Japanese 
legend and fable for 
their themes-have little 
appeal outside Japan. 
Talking to some of 
the major international 
distributors, who one 
would expect to be 
party to the innermost 
thoughts of the orien¬ 
tal game moguls, it 
seems they all expected the situation, saying the manufac¬ 
turers are "tired of being ripped off by copiers in Taiwan 
and Korea, so they've stopped research and development." 
It's almost an 1-told-you-so situation. The manufacturers 
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Marc Haim of R.H. Belam and Co. of New York (right) 
and Ago Mensah look on during a game of Atari's Championship Sprint 

ground--the area in between--was 




have threatened that unless 
the copiers were controlled, 
the originators of games 
would fail to get the returns 
on their investments, and 
research and development 
would falter. And now it 
appears that has happened. 

But for all that, no one's 
going to tell me that Sega, 

Capcom, Konami, Tecmo, 

Namco, Data East, Universal, 
and the rest of Japan's big¬ 
gies are not working on 
something they're just making 
a point. 

And the point is getting 
home. The copiers are being 
beaten, but only gradually. In 
the U.S., prosecutions and 
seizures of PCBs have done 
much to clean up the market. 

The recent first criminal 
prosecutions for copying 
games in Japan (previously 
the cases had only been civil) 
have combined to straighten up that market also. And 

there really is top-level pressure on the South Korean 

government to get its house in order. The government is 
eager to do so because it values the credibility and 
prestige that come with staging the Olympics in two years' 
time. So with the pressure from the U.S. government, 

steps are likely to be taken in Korea very shortly to clean 
up its copyright act in all sectors of manufacturing. 

So the copiers are on the run. But where to? They're 

hardly likely to give up the ghost and go down without a 
fight, but if the originators are not originating anything, 
then they've little option but to come clean and make 
dedicated games like everyone else. 

Out Run! and WEC Le Mam 
dominate 

he principal games at the Tokyo exhibition this 
year were major arcade pieces, although there 
were indications of much cabinet restyling on the 
way to turn them into upright alternatives. Sega's 
Out Run! and Konami's WEC Le Mans both unquestionably 
dominated the show as two games have never dominated 
one international coin-machine exhibition before. Both are 
major driving games, both with motor-racing themes, both 
in sit-down cabinets, and both with simulator aspects to 
their features. Few could separate them by preference, 
although 1 prefer Konami's graphics and Sega's cabinet. 
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Premier Technology's Gil Pollock finds the company's newly 
released Genesis appeals to Japanese as well as Americans. 

Out Runt's on-screen action is brilliant and realistic, and 
the sound-effects gripping, but most of all it was the 

cabinet movement that sold the games. It came in molded 

fiberglass, was brilliant red, and styled like a wheeled 
racer-if you could get close enough to take a look. The 
game is fast and enthralling, a grand prix of pulsating 
color and reverberating sound, with tipping, tilting, and 
turning action by the hydraulics or whatever causes the 
movement, to react to the player's skills. "The game 
speaks for itself," said Vic Leslie, managing director of 
Sega Europe. "Its strength lies in the quality and sophisti¬ 
cation of the technology. No one's going to copy this 
game; but then our technology has been at such a high 

level for so long that Sega has not suffered from the 
copying problem as much as some manufacturers." 

Konami's WEC Le Mans also has gorgeous graphics and 
sound effects, but it is housed in a tub-like sit-in cabinet 
that still manages to look like a sleek racing car. Quickly 
fixing an exclusive distributorship deal for the United 

Kingdom on the game, one of the international trade's 
leaders, Bob Deith of Deith Leisure in London, said, "It is 
without question the best piece of the show. The move¬ 

ment of the cabinet is particularly good, making it differ¬ 
ent from any other game. The spinning effect is unique, 

getting the centrifugal forces of real driving to the player." 

There was another game worthy of individual praise- 
Taito's Darius -but it, too, is a major arcade piece. The 
cabinet also underlines the return to dedicated games, for 
the presentation again makes the game. It consists of 

three-in-a-line color monitors providing the playfield so that 



the player has a panoramic effect to his game. The game 
itself is an underwater shoot 'em up-style battle that is 
colorful and sounds well, but really is incidental to the 
presentation. At the show the game was available with 

headsets to give a stereo effect to the sounds. That may 
not be practical in locations where the equipment is likely 

to be abused far more than it would be in Japan. But 
the headsets were just an innovative and imaginative acces¬ 
sory. The game is good because it does something differ¬ 
ent. 

Of the more regular games, Data East had Shackled, a 
60-percent-ready, one- or two-player interactive maze shoot¬ 
ing game in which the second player can join the action 
any time. That should be ready for London's ATE in 

January if not for the AMOA show. Data East also had 
Last Mission, a new space game yet to be site-tested; Fire 
Trap, a buming-building-escape game; and Zippy Bug, a 

children's fantasy. 

Atari Games had nothing new, but Shane Breaks prom¬ 
ised a brand-new dedicated game for AMOA that would 

"get away from the driving-games scene into which the 
trade seems locked at present." The company's parent, 
Namco, showed a Japanese-legend-style game, as did Nichi- 
butsu. Tecmo concentrated on its World Cup soccer game. 
Capcom also did the Japanese legends. 

Nintendo of America's Frank Ballouz, who was viewing 
the scene keenly, said he was looking forward to the 

AMOA, when his Japanese-owned company would take the 
wraps off its closed-season work. He promised VS. Slalom, 
the new skiing game under license from Rare Coin-It, 

Mighty Bomb Jack from the Tecmo stable, VS. Goonies 

from the Warner Bros, movie and built by Konami, Play 
Choice 10, the 10-game compendium, Wrecking Crew for 


one or two players, an update of VS. Gumshoe, and three 

other games as yet unnamed. 

Marc Haim of R.H. Belam and Co., Inc., of New York, 

said he felt that if the Japanese yen continued to stand 

at such a high level, then in due course there would be 

some problems associated with that, but for next year 
good product would continue to be built in the U.S. 

under license from Japan. The two driving games he 
described as "fantastic," but of the 40 to 50 new games 
overall, he would only be looking at negotiating for four 
or five of them in total. 

Pinball turned up at the JAMMA show this year, a 
refreshing change for what one normally considers a game 
relatively unpopular in Japan. Not so, it seems, for Willi¬ 

ams had its Road Kings there, and Premier its newly 
released Genesis. Premier's Gil Pollock said that Tokyo was 
effectively providing Genesis with it's international debut. 
"Japan is a very acceptable market for us," he said. "We 

ship four containers of each new model here. And we 
have five new models a year, and there are 70 games in 

a container. That makes 1,400 games a year, which is not 
small fry." 


Squeezing out die unwanted 

ith the Japanese now controlling effectively 90 
percent of the world's video-games output 
either directly or through subsidiaries, there is 
no doubt they can, by unified action, squeeze 
out any unwanted elements. They can do it by marketing 
tactics, as demonstrated at the Tokyo show, or by using 
the full force of the law, as we have seen in 
Japan and the U.S. By these methods, there is 
no doubt that they can either win completely 
or at least minimize the effects of counterfeit¬ 
ing. 

There are those, of course, who maintain that 
the closets of the Japanese manufacturers are 
not completely free of skeletons. More than 
one major distributor on the international 
market is convinced that there is evidence that 
the Japanese actually have funded some copy 
companies themselves, at least deriving some 
financial return from their investment in 
research and development. 

That has not been proven, of course, and 
no one disputed that the Japanese are cutting 
out the means of copying by only building 
dedicated games. 

Maybe, if the yen is so high and the South 
Koreans so hungry for legitimate work, the 
answer is for the Japanese manufacturers to 
originate and license the Koreans to build it 
for them! 
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COINMAN 

INTERVIEW 

BOB LUNDOUIST 


"I don't think you start rebuilding a city 
after a war until the war is over with. 

So that is what happened a year ago." 


BY VALERIE COGNEVICH 



BOB LUNBQUIST 
BEGAN HIS COIN-OP 
CABEEB WORKING FOR 
NOIAN BUSHHELL BUT 
NBT AT ATARI OR 
PIZZA TIME THEATRE. 


It was nearly 20 years ago at an amuse¬ 
ment park in Salt Lake City, Utah. Lund- 
quist was a 15-year-old looking for a 
summer job, and Bushnell was a college 
student who had one as the park's games 
manager. Bushnell hired Lundquist as a 
collection kid who, for 50 cents an hour, 
would dump all the pennies (more than 
half the games were set on penny play), 
nickels, and dimes in a bucket and count 
them. 

The two made a good team. They con¬ 
tinued to work together at the amusement 
park for a few years, Bushnell as the games 
manager and Lundquist rising to assistant 
manager. 

Bushnell eventually earned an engineer¬ 
ing degree and moved to California. Lund¬ 
quist got his degree and an offer from the 
Marriott Corporation to work in its new 
theme-park business. He also got an offer 
from Bushnell, who had developed a new 
arcade game that used a Sony television 
set. 

Bushnell described the game to Lund¬ 
quist over the phone, saying he would build 
them and wanted Bob to sell them. 
Together, Bushnell said, they might make 
$100,000 off the idea. 

Lundquist could choose between working 
for a Fortune 500 company, starting on the 
ground floor of the Marriott's Great Amer¬ 
ica theme parks, or working out of Bush- 
nell's garage. 

He chose Marriott, turning down an 
offer that would have made him the num¬ 
ber-two employee at Bushnell's company, 
better known as Atari. 

Lundquist was with Marriott for six 
years. 

After Bushnell sold Atari to Warner 
Communications, he called Lundquist with 


another offer this one to be responsible for 
games and merchandise for Pizza Time 
Theatre. Lundquist accepted. He went on to 
become vice president of special projects for 
Pizza Time and began to set up a video- 
game company. Once Bushnell's non-com- 
pete agreement with Atari expired, the new 
video-game company, called Sente, began 
operating with Lundquist as president and 
Bushnell chairman of the board. 

Sente was bought by Bally Manufacturing 
a short while later, and now, headed by 
Lundquist and under the Bally Sente name, 
it continues to operate separately from its 
sister company, Bally Midway. Ironically, the 
day Bally closed the deal to purchase Sente, 
it also closed the deal to buy the Great 
America theme park in Chicago. "I've come 
full circle," Lundquist quipped. 

When Sente introduced its new con¬ 
cept-the lease program for the Sente 
system-did the industry have an 
unrealistic expectation because the 
company would be compared to Atari? 

"In other words, why was it such a 
bomb? I don't know how else to put it. 
Fundamentally, we still believe in that pro¬ 
gram. The distributors believed in it also. 

We liked it because if you took what was 
once an $8 million industry as a whole pie, 
the manufacturers really took a relatively 
small slice. Most of that money was in coin 
drops into the coin boxes. What we were 
looking for was a way to manufacture 
games and also take a larger slice of the 
pie, to share in the actual operation of the 
games. 

"We also felt the economic problem with 
the industry was there was too much risk 
for the operator. They were forced to buy a 
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game as soon as it came out. If not, 
then the game was not available to 
them. But if the game was only good 
for a short period of time, he was 
making an investment in a dedicated 
piece of equipment that was a bad 
investment. In many cases he couldn't 
even recoup his initial investment. 

"We thought that was too risky and 
felt that if he had a system whereby he 
could get a new game--in this case a 
software cartridge-and have no risk 
involved if it was a good game, he was 
happy. If not, he could turn it in for 
another game. We thought it would 
improve the economics of operating 
games, reduce the risk for the operator 
and allow him to continually update his 
games with new software, and revive 
the industry." 

The plan sounds good. Why did it 
fail? 

"It makes good economic sense, but 
we did not do enough research to 
realize how strongly the operators feel 
about owning their own equipment. We 
just thought because the plan made 
sense to us, it would automatically 
make sense to the operator. But it 
didn't. 

"Operators feel strongly about own¬ 
ing equipment, partly because they 
always have, and they were very leery 
about a manufacturer owning their 
games and supplying them software. I 
don't think they wanted that close of a 
relationship with a manufacturer. I 
think there was always the thought that 
if the manufacturer owned the equip¬ 
ment, there was always a chance that 
he would want 100 percent of the pie 
instead of a piece of it, or take it back 
if they wanted to. So there existed a 
sort of distrust towards the manufac¬ 
turers." 

Though you say manufacturers took 
a small portion of the pie, opera¬ 
tors looked at it from the opposite 
side, that manufacturers took more 
than their share. 

"No question about it. But do you 
know that before the downhill slide, 


operators were happy they were making 
good money, distributors were elated 
because they had never seen that kind 
of business before, and manufacturers 
had never produced as much equip¬ 
ment? But when things began to slide, 
there was an awful lot of finger point¬ 
ing going on. The operators blamed the 
manufacturers because they were pro¬ 
ducing too much equipment at too high 
a price. It was a vicious circle. But 
everybody was pointing in a different 
direction, saying, You guys caused the 
downfall of the industry.' 

"That, unfortunately, was right when 
we introduced the Sente system. As the 
industry was on the downhill slide, 
everyone asked us how we could even 
think about getting into the games 
business. We used to say we felt it was 
to our advantage to get in then because 
everyone was desperately seeking some 
solution to the the whole problem of 
the games industry. And we coined that 
phrase and called it the Sente solution, 
for something that was supposed to 
restore economic sense to the industry." 

When the downhill slide came, do 
you think operators were hit first? 

"They usually are. Operators can 
react faster to a situation, like when 
they stopped buying games. That giant 
factory Bally had in Chicago produced 
during the Pac-Man era 1,200 games a 
day. It just kept right on producing. Of 
course, everyone felt it was just going 
to take another game, so Bally con¬ 
tinued to produce games in big 
numbers, looking for the next Pac- 
Man." 

Don't you think that helped con¬ 
vince operators that the manufac¬ 
turers were not helping the indus¬ 
try? Bally was the manufacturer 
operators vented most of their 
anger on. 

"Bally was the largest so that made 
sense to them. It was around this time, 
also, that close-outs devastated the 
industry at all levels." 

Many have said that if the operator 
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is healthy, then everyone else in the 
industry will be also. Do you agree? 

"Very interesting question. I don't 
think that necessarily follows. I believe 
that operators today are much better 
off than a year ago, and were healthier 
a year ago than two years ago. So they 
are healthy now. But sometimes to get 
the operators healthy, it means that the 
distributor has had to drastically reduce 
his price, thereby cutting his margin. 

Then the manufacturer has to do the 
same thing. I think we have all looked 
at our previous profit margins and 
realize we are not getting near the 
same kind of profit out of our games 
than we were. So we have all analyzed 
that and feel that distributors many 
times have cut margins so much that 
they are having a difficult time covering 
their own overhead. 

"So just because the operator, one 
tier of the industry, is healthy doesn't 
necessarily mean that everyone else is 
going to be. It would be nice to believe 
that, but it's not always the case. 

"1 think the operators this last year 
are starting to do a lot of damage 
repair and started to get much health¬ 
ier. But that doesn't mean they are 
spending any more on equipment. I 
think they are putting more money in 
the bank. And that isn't bad, because 
that is the beginning of building a solid 
foundation for the industry. But from a 
manufacturer and distributor point of 
view, we would like to see them invest 
in new equipment. We feel the industry 
will really move ahead and make pro¬ 
gress when we can update some of the 
equipment on the streets. There are 
many, many old games being operated 
out there." 

There has been a tremendous 
weeding out of operators. Do you 
think that once the industry is 
more stable at the operator level, 
those left will invest more in 
equipment? 

"Yes, I think they will. I believe they 
will be more cautious than in the past. 
The survivors are obviously the smart 
operators. Oddly enough, most are the 


ones that were in before the boom. 

Isn't that interesting? The operators 
really are the industry, and after going 
through the boom period, we are all 
much smarter than we were. The oper¬ 
ators are not going to have product 
forced upon them, they won't have 
locations demanding certain pieces. They 
have been through that, and are much 
more cautious. And that's good. 

"When the operators got in trouble 
before, we saw how that affected all 
levels of the industry. Everyone learned 
a hard lesson, but everyone is smarter. 
Like Bally, for instance. We are very 
devoted to the industry, and we will 
not do anything stupid. We won't over¬ 
expand, and [we will] be realistic about 
our releases. We are not going to 
release 20,000 of a game, but will 
release it in quantities that the market¬ 
place will absorb." 

Some believe the equipment coming 
out now is the best ever. Do you 
agree? 

"Right now the industry is seeing 
the best equipment ever, bar none. 
Rampage is the best-earning game Bally 
has ever done, better than even 
Pac Man. Without question, Night 
Stocker is the strongest piece Sente has 
produced. And Special Force is the 
strongest pin Bally has had in 50 years. 
So it is more than just a perception 
from operators who claim they are 
seeing better equipment. It comes from 
having the wind knocked out of our sail 
and [having] taken time to catch our 
breath and start rebuilding, revamping, 
reorganizing, and rejuvenating the engi¬ 
neering effort. 

"The kind of product we see coming 
out now is product begun a year ago 
when we said, OK, this is where the 
industry is,' and got a feel for when it 
bottomed out, and began rebuilding. We 
did it in our own organization, and 
others have also. It just took a while to 
get over the shock of the devastation 
of the industry where business dropped 
90 percent in one year. It obviously 
takes time to recover from something 
like that. 

"It seems like things just kept get- 
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"Operators have never been bashful, and they will tell you 
exactly what they like and what they don't tike about the 
product, which is invaluable for us. I always insist our 
engineers are right there on the floor so they can hear, 
good or bad, what the comments are." 


ting worse even when comments were 
that things can't get any worse. It was 
even getting to the point where there 
was the question in everyone's mind 
whether there would even be an indus¬ 
try. Then a year ago we became com¬ 
fortable that it had finally bottomed 
out, and that allowed us to assess what 
was left. I don't think you start 
rebuilding a city after a war until the 
war is over with. So that is what 
happened a year ago." 

Where do kits and systems fit into 
the scheme of things? 

"I don't think the industry will ever 
be all dedicated games again. It is our 
belief that operators have a budget with 
which to buy games. During boom 
times they didn't have that budget; they 
just bought everything that was new. 

We feel that part of their budget will 
go toward the hottest game on the 
market. However, I think the operators 
have been very pleased with their sys¬ 
tems because the return on investment 
is better than even those hot dedicated 
pieces. 

"So we believe-and operators we 
have talked to have agreed--that they 
will set aside part of this budget to 
reinvest in systems. I think the days of 
having to convince the operators that a 
system is something that makes eco¬ 
nomic sense are over. As time goes on, 
they are increasing the number of sys¬ 
tem games they are operating. System 
games are replacing the older games." 

There has been a feeling that a 
manufacturer would come out with 
the really good games as dedicated 


and the mediocre ones as kits, 
which created resentment. What do 
you think about that? 

"I think Sente has proven that it is 
not the case. With our system it is 
something we have guaranteed, and it is 
inherent in our very structure. Sente is 
a separate entity from our sister com¬ 
pany, Midway. Midway builds dedicated 
product, no systems. And we produce 
systems only. With Sente you get the 
bad with the good. Every game we 
produce comes out on the system. 

There is no temptation to say, we 
could make more profit if we sell it in 
a dedicated cabinet.' 

"It is a conflict, however, [when] a 
company produces both dedicated and 
system. However, a manufacturer must 
determine which hardware a game is 
going on at the very start, so he would 
know with the very germ of an idea 
whether it would be a system game or 
not. I don't really believe that there 
has been a company change to dedi¬ 
cated at the last minute so operators 
[would] have to pay more money for it. 
But the perception is there nonetheless. 
Certainly, Sente could have made more 
money with a super game like Night 
Stocker if it was dedicated, but that is 
not what we're doing." 

Does Sente design all its games 
in-house? 

"We develop everything in-house 
using our own people. We are just not 
depending on outside companies. That 
is what we find we have to do because 
of our commitment to operators. We 
promised to release software on a reg¬ 


ular basis. Last year it was seven pieces 
of software, and we try to release a 
new one regularly. The only way to 
guarantee that you have a flow of 
software and to truly support our sys¬ 
tem is to do them in house where we 
have control of it. It is not to say we 
wouldn't license outside product, but so 
far we haven't had to do that. Having 
your own R&D and investing money 
into R&D is one of the most important 
things a manufacturer can do." 

Isn't it also a way to protect your¬ 
self from counterfeits and parallel 
imports? 

"Our system uses cartridges instead 
of just a PC board. We use custom 
chips which can't be copied in any way. 
That provides us protection. To my 
knowledge there has never been an 
incident of a copied or a parallel 
import of a Sente game. There are not 
many others that can claim that. The 
operators can buy with confidence. 

"An operator may buy a kit for 
$800 and turn around the comer, and 
someone is selling a copied one for 
$300. It is a moral dilemma for opera¬ 
tors. We know where our product origi¬ 
nates. If the product comes from Japan, 
you really don't know the programmer 
or the engineer that developed the 
product. He could have sold the code 
to someone else, even if the company 
is not involved. I would like to see 
more companies investing into their 
own R&D, but I don't know if that will 
happen. In fact, I think more are 
depending on licensing product. Nin¬ 
tendo closed down its R&D in favor of 
going to all licensed product. Nintendo, 
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For the first time 
vendors can purchase the 

finesftselection of 

coin pay phone products 
and services ava 




Don’t use lesser quality products, with sub¬ 
standard technology, when you can have the very 
best for your vending needs. That’s why we are 
addressing this problem right now. 

As a result, American Pay Phone Systems has 
contracted to market and sell many products 
and services that have never been sold outside of 
their respective public and private pay phone 
companies. 

We now make available to the private pay phone 
marketplace and vending community a truly exciting 
and totally professional selection of name brand 
accessories, products and services. To mention a few: 

B* “Smart” or conventional pay phones using new 
or refurbished GTE, Western Electric and 
Northern Telecom cases. 

B* The only Bell System Retrofit Kit on the market. 

B" Full installation and maintenance service from 
AT&T. 

Bf Completely “user friendly” credit card phone 
system. 

B* New generation telephone enclosures from 
Natter Manufacturing of Fairchild Industries. 

B* Complete financing from Borg-Warner 
Acceptance Corporation. 

BP Plus, special accounting, cash box monitoring, 
diagnostics, rate download and security. 

Our state-of-the-art products and services cannot 
be matched. Through American Pay Phone Systems 
we provide you with an exciting opportunity and a 
new source of income. 

For product information or dealer inquiries, 
call (toll free) 1-800-225-5918. (In California 
1-800-843-9415) 


And all from one 
incredible source... 

American Pay Phone Systems 



Even the Bell Companies can't tell the difference 
between ours and theirs. 
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however, has custom chips, so it hasn't 
had a copied-board problem." 

How important to the industry are 
shows like the AMOA and ACME? 

"1 definitely think they are impor¬ 
tant. Some place less importance, but I 
feel they are extremely important. I 
would like to see more operators take 
advantage of them. They are the two 
times a year in which they can get a 
full view of everything that is going on. 
They can't get this at a particular 
distributorship. No distributor carries all 
lines. And many of the new ideas and 
products you see at shows aren't car¬ 
ried by distributors at all. 

"The seminars are vitally important. 
It's just a good forum for exchange of 
ideas, for being updated on what is 
happening in the industry, seeing new 
equipment, as well as-and this 
shouldn't be downplayed--it's a time to 
build some comradery. It's a trade 
show where you see two competitor 
operators in a bar drinking with their 
arms around each other. And I think 
the social aspect of a show shouldn't 
be overlooked. It's a chance to get 
away from business and talk with all 
levels of the industry. 

"For us it is invaluable. It's the two 
times we can stand in front of our 
product and have a chance to talk with 
operators. We don't do that on a 
day-to-day basis, and we don't do 
nearly enough of that. Operators have 
never been bashful, and they will tell 
you exactly what they like and what 
they don't like about the product, 
which is invaluable for us. I always 
insist our engineers are right there on 
the floor so they can hear, good or 
bad, what the comments are." 

Why don't more operators go to 
shows? 

"The easy answer is financial. They 
don't want to spend the money or take 
the time away from business. But that 
is really a small investment when you 
are talking about what the return is for 
them. It is strange, because if you were 
an operator, wouldn't you make a point 
to go?" 


Definitely. 

"Operators tend to be very opinion¬ 
ated, so they should go to the shows 
so they can relate their feelings to the 
people who can make a difference. The 
operators we usually get are the ones 
who are dedicated to the industry, are 
members of AMOA, and are probably 
the ones that need it the least. We 
need to get the others out to see what 
is going on." 

What's the biggest change you've 
seen in the industry? 

"I think it would be that the indus¬ 
try has grown up. The devastating 
experience from boom to bust has 
matured the industry. It has helped 
those that are still in it to take a more 
businesslike approach to the business. 

We are all smarter than we were. I 
think it will take many, many years 
before people forget the lessons we 
learned in the past few years. The 
experience has made for a much 
stronger industry. It has helped us 
create a much more solid foundation 
than we had going into the boom." 

If you could change anything about 
the industry you wanted to, what 
would it be? 

"There are certainly a lot of little 
things I'd like to see changed. However, 
I would like to see all levels of the 
industry work together in a more cohe¬ 
sive way to ensure growth in the 
industry. There existed a lack of com¬ 
munication [and] cooperation between 
operators, manufacturers, and distribu¬ 
tors. 

"I think having gone through the 
bust period has given us the opportun¬ 
ity to reassess and put aside our selfish 
goals for goals for the industry. If we 
are all working together, we will make 
a lot more headway than if we are all 
involved in infighting. We will have a 
better industry and all of us will make 
more money as a result. 

"That would be my wish or my 
hope for the industry." 
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TRUTH TESTING 




uilt carries Fear always about it: there is a Tremor in the Blood of a Thief, that, if 
attended to, would effectually discover him; and if charged as a suspicious Fellow, on 
KK the Suspicion only I would always feel his Pulse,.and would recommend it to Practice. 
It is true some are so hardened in Crime that they will boldly hold their Faces to it, 
carry it off with an Air of Contempt, and outface even a Pursuer; but take hold of his Wrist and feel 
his Pulse, there you will find his guilt;... a fluttering Heart, an unequal Pulse, a sudden Palpitation 
shall evidently confess he is the Man, in spite of a bold Countenance or a false Tongue. 


--Daniel Defoe, An Effectual Scheme for the Immediate Prevention of Street 
Robberies and Suppressing All Other Disorders of the Night. 1730 (As quoted in 
Tremor in the Blood: Uses and Abuses of the Lie Detector, by David Lykken.) 

In writing those words more than 250 years ago, Daniel Defoe 
outlined the theory upon which most modem "lie detector" tests 
are based. If lying causes physiological changes in a person -- 
changes in pulse rate, respiration, or perspiration, for example -- 
then by measuring those functions as a person answers questions, 
one should be able to determine the truthfulness of his answers. 
With what some consider an epidemic of employee theft in the U.S., 
some employers, especially those who, like amusement operators, 
run cash businesses, have turned to such tests to help them weed 
out thieves from among current employees and bar the door to 
potential thieves who are applying for jobs. 

Employee vandalism and theft of cash, tools, and equipment 
"were becoming such a problem for me, I had to do something," 
said operator Ruby Deskins, explaining her decision to initiate a 
truth-verification testing program for employees and applicants. 

"It's not that I wanted my company doing its own police work," 
said Deskins, owner of Acme Music of Youngstown, Ohio, "but I 


needed to now if there was any possible way of deterring [such 
incidents] in the first place." 

Working with Moling Total Security of Columbus, Ohio, Deskins 
initiated a program that uses a Psychological Stress Evaluation 
(PSE), which uses a form of voice-stress analysis that measures the 
AM and FM voice patterns of the test subject. The program, she 
said, has been 100-percent effective. 

"Truth verification," Deskins explained, "not only catches the 
thief, but also exonerates innocent employees whom management 
is prepared to discharge on the basis of suspicion alone." On the 
other hand, she added, "If my employee steals from me or 
deliberately damages my property, no one will dispute my right to 
discharge him, regardless of whether I decide to press criminal 
charges." 

ccording to Donald Richards, Moling vice president, 
employees are not unlikely to object to the tests. "During 
examinations," he said, "I have had subjects say, Do they think 
I'm a thief?' or They make me feel like a criminal.'" But Deskins 
said her employees have not resented being tested. "I don't feel, in 
our situation, that morale has been affected," she said. 
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"Communication is the key factor in all this. As long as we let them 
know what is going on and what we are trying to accomplish, no one 
gets out of sorts." 

Phillip Elum, president of Elum Music in Massilon, Ohio, is 
another operator who turned to truth-verification testing when 
employee theft became a serious problem. Like Deskins, he uses 
PSE tests administered by Moling. 

Elum believes the problem of employee theft is alarmingly 
widespread. "Under the stress of pre-employment testing, I would 
say that say many as 75 percent have admitted some form of 
thievery from previous employers," he said. But, he added, getting 
that information out in the open "helps our lines of 
communication." Not that an explanation will right the wrong, he 
said, "but it might give you a better insight into your own working 
relations with your employees." 

A major Midwest amusement-machine distributor feels that 
tying the test to a specific incident -- a theft, for example - does 
damage morale. The distributor, who asked not to be identified, 
said that he has been using polygraph tests for almost three years to 
screen job applicants and examine cash-handling employees. And 
while he reports no grumbling among employees, who undergo a 
routine test every six months, he explained that "it creates a lot of 
disturbance to put everyone through a polygraph." 

Polygraphs are most effectively used, in his opinion, during 
pre-employment interviews, when, he said, they are "invaluable." A 
good polygraph examiner, he explained, can produce hard data - 
confessions about an individual's past, for example -- and 
observations about how an individual performs under pressure. At 
the same time, he stressed, "we don't hire or not hire on the basis 
of the polygraph alone." The test is a "tool," he said, and its results 
are considered along with other factors. 

f the distributor's faith in the polygraph itself is not total ("We 
don't put extreme weight on the mechanical results"), it's 
because he places a great deal of trust in the examiner. That's not 
unusual. According to William Scheve, Jr., president of the American 
Polygraph Association, data indicate that "experienced examiners 
have better accuracy rates." For example, a 1971 study, Reliability 
of Polygraph Examiner Diagnosis of Truth and Deception, by John 
Reid and Frank Horvath, found that examiners with at least six 
months of training were successful in 91-4 percent of their 
diagnoses, as opposed to 79.1 percent for examiners with less than 
six months of training. The study looked at 20 subjects, and the 
success of a diagnosis was based on the correct identification of 
subjects whose answers to test questions were later verified to have 
been truthful or deceptive. 

John Ostrowsky, loss-prevention manager of a Massachusetts 
truth-verification firm and experienced in the use of the polygraph 
as well as the PSE, explained that the little things an experienced 
examiner does can make a big difference in the outcome of a test. 

"You don't go into a test cold," Ostrowsky said. If an examiner 
does his job, he explained, he already knows something of the 
background of his subject. The reason: a little homework helps the 
examiner interpret the subject's responses more accurately. 

Attention to detail, he said, is extremely important. "A good 
examiner won't get rich if he does [the test] right," Ostrowsky said. 
"The most I've ever done in a day is six." In fact, he usually runs 


more than one polygraph on a subject: "I don't see how you can 
make a final determination with [only] one test." 

It appears that there are good and bad examiners. The Midwest 
distributor used three polygraph firms before settling on one 
that satisfied him. 

espite testimonials about its effectiveness, "lie detection" is, in 
fact, engulfed in controversy. Critics contend that although 
some forms are reliable insofar as the precision of their 
measurements, none do what they purport to do -- namely, detect 
the truthfulness of a subject. 

Lie-detection tests fall into one of two categories: they are either 
instrumentation tests or noninstrumentation tests. The polygraph 
test and voice-stress analysis are instrumentation tests; they use 
instruments that measure various physical parameters. Pencil-and- 
-paper tests - also called "honesty tests" - are noninstrumentation 
tests. They include the Reid Report, the London House Survey, and 
the Stanton Survey and do not involve the use of measurement 
devices. They are simply questionnaires whose interpretation is 
based on certain psychological assumptions. 

The best-known, and perhaps most popular, of the instrumenta¬ 
tion tests is the polygraph. Ostrowsky prefers it because it "gives 
the examiner the ability to look at a broader range of responses to 
the question." The polygraph machine itself is a device that 
measures physiological responses like galvanic skin response, 
cardiovascular activity, and respiration. The measurements are 
recorded, or traced, by pens on a chart (kymograph) that, in most 
cases, travels at a rate of six inches a minute. 

Polygraph tests usually consist of from eight to 12 questions, 
depending on the format chosen, and last from two to five minutes. 
To ensure that physical-response measurements associated with 
each answer can be distinguished clearly on the chart, the examiner 
waits 15 to 20 seconds after each answer before asking the next 
question. 

The responses themselves are measured with corrugated 
pneumatic tubes around the subject's chest and abdomen (upper 
and lower respiration), a blood-pressure cuff around the upper arm 
(pulse rate and blood volume), and electrodes attached to the 
fingers or hand (electrical resistance, which is related to 
perspiration). When the subject is stressed, these parameters 
change. 

oice-stress analysis, a truth-verification method in use for 
barely 20 years, measures variations in the frequency and 
pitch of the voice. The most popular device ever used for such 
analysis is the Psychological Stress Evaluator, which is manufac¬ 
tured by Dektor Counterintelligence and Security, Inc., of Virginia. 
Since the PSE can operate on tape recordings of a subject's speech, it 
can be used covertly. Voice-stress analyzers sometimes are used in 
conjunction with polygraphs. 

In addition to the questioning itself, all instrumentation tests, 
according to Ostrowsky, include interviews before and after the 
test. Edward Katkin, chairman of the American Polygraph 
Association's Validity Advisory Panel, calls the pre-test interview 
"indispensable." Apart from allowing the examiner to acquaint the 
subject with the test and inform him of his rights, the pre-test 
interview enables the examiner to create the best psychological 
climate for a valid test by convincing the subject that any and all 
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deceptions will be detected in the test. Katkin explained the 
underlying assumption: "We have found that by telling our subjects 
this, it tends to place truthful subjects at ease and increases anxiety 
in subjects who intend to be more deceptive. 

The pre-test interview also allows the examiner to determine 
whether the subject takes medications or has a medical condition 
that could affect physiological responsiveness. 

Examiners use the post-test interview, Ostrowsky said, to inform 
the subject of the findings of the test and to verify the subject's 
answers. If an examiner judges a subject to have been deceptive, he 
may at this point try to elicit a "confession." 

ritics of the use of instrumentation tests base their argument, 
for the most part, on one simple fact: although such devices do 
indeed measure stress, they do not, and cannot, determine what 
causes that stress. A Senate Labor Committee aide familiar with 
proposed legislation that would ban the use of lie detectors gave 
this example: His office recently received a complaint from a woman 
who said that she had been fired from her job because she had 
"failed" a lie-detector test. According to the woman, the examiner 
told her that "the pens had jumped off the chart" when she 
answered no to his question, "Have you ever used illegal drugs?" 
The examiner insisted that she was lying. The woman admitted to 
the aide that she had had a stress response when she heard the 
question, but she explained that the reason for the response was 
that her son had died of a drug overdose six months earlier. 

Such incidents prompted congressional figures this year to 
introduce legislation that would ban the use of lie detectors, defined 


in both houses as "any polygraph, deceptograph, voice-stress 
analyzer, PSE, or any other similar device (whether mechanical, 
electrical, or chemical) which is used, or the results of which are 
used, for the purpose of detecting deception or verifying the truth 
of statements." 

he bill introduced in the House of Representatives (HR 1524) 
passed on March 12 by a vote of 236-173- As with its sister bill 
in the Senate, HR 1524 would provide for the imposition of fines of 
up to $10,000 and authorize victims to recover damages. 

The Senate bill (S 1815) was reported out of full committee on 
June 24. With Republican Sen. Orrin Hatch the "primary 
co-sponsor" and Democrat Sen. Edward Kennedy the "secondary 
co-sponsor," the bill had strong bipartisan support and was 
expected to win Senate approval. Its sponsors, however, withheld it 
from a vote this past session because, a Senate source reported, 
they expected President Reagan to veto it. A Senate Labor 
Committee source said the bill will be reintroduced in the next 
session. 

At the moment, 22 states either prohibit or severely restrict the 
use of such lie detectors. But if the proposed federal legislation is 
enacted, the ban would be nationwide. 

Although pencil-and-paper tests seem to have escaped the 
attention of federal legislators thus far, they are not without 
controversy either. According to David Lykken, who wrote the 1981 
book Tremor in the Blood: Uses and Abuses of the Lie Detector, 
honesty questionnaires like the Reid Report and the Stanton Survey 
were constructed by polygraphers for use by business clients 
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"unwilling or unable to pay the higher cost of polygraph screening." 
(Honesty tests, according to Ostrowsky, usually cost from $6 to $20, 
whereas instrumentation tests generally run from $35 to $150.) 
One group of questions, Lykken writes, invites the subject in a 
yes-no format to admit to various crimes ranging from homicide to 
lying to the boss. Such questions are accompanied by "rating 
scales" such as the following, which are taken from Lykken's book: 

What total value in merchandise and property have you taken 
without permission from employers? (Circle nearest value.) 

$5,000 $2,500 $1,000 $750 $500 $250 $100 $50 $0 

How honest are you? Be objective and do not exaggerate. 

High above average Above average About average 

Slightly below average Below average 

In addition, Lykken writes, the tests include questions that are 
"intended to measure the respondent's "punitiveness." Typical 
questions may be like those below: 

An employer discovers that a long-service, trusted employee 
has been taking a few dollars out of the cash register every 
week. Should the employer have him arrested? 

What should be done if an employee occasionally smokes 
marijuana on the job? (Circle one.) 

Ignore Warn Suspend Fire Arrest 

"Theft attitude" is another topic covered by such tests. A 

respondent may be asked questions like these: 

How many people cheat on their income tax? 

95% 80% 60% 40% 20% 5% 

How many employees take small things from their 

employers from time to time? 

95% 80% 60% 40% 20% 5% 

he rationale behind the scoring of such tests, Lykken writes, is 
that "a thief will be unlikely to recommend harsh punishment 
for acts he might himself commit, and he will probably contend that 
most people are as dishonest as he." Such a test -- the Reid Report 
- ran into trouble in 1976, according to Lykken, when the 
Minnesota Legislature was considering a bill to ban polygraph 
testing of employees. One Sister Terressa, a member of a teaching 
order, apparently testified indignantly at a committee hearing that 
she had been refused employment by a bookstore after she 
completed the Reid Report honesty questionnaire. She was told that 
she had received the lowest score on the honesty test that the 
company had ever seen! 

Partly as a result of Sister Terressa's testimony, Lykken writes, 
Minnesota law now forbids not only pre-employment polygraph 
tests and voice-stress analysis, but also "any test purporting to test 
the honesty of any employee or prospective employee." 

The problem with such tests, Lykken concludes, is that a Sister 


Terressa may score low on the punitive section of the test not 
because she is a thief or drug user, but because of, say, Christian 
charity. Sister Terressa probably would only warn a marijuana 
smoker. But a clever thief, Lykken points out, "might achieve a good 
score on the honesty questionnaire -- by answering deceptively." 
t seems clear that the debate over honesty tests as well as over 
other forms of lie detection is far from over, and both sides 
present convincing arguments. As Congress reviews the issues, it 
ultimately must weigh the question of an individual's right to 
privacy against an employer's right to run his business as he sees fit. 

With some estimates indicating that pilferage may account for 
billions of dollars in losses a year, a great deal rides on the decision 
of Congress when it finally passes judgment on the future of truth 
verification in the workplace. 
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7 he following are rankings of 
the tip games in the 
coin-operated amusement 

industry. The games are ranked 
according to an index formulated from a 
regular survey of operators of 
coin-operated amusement equipment. 
Games not appearing on this poll either 
(1) did not generate a five percent 
response or (2) did not rank among the 
top 50 games in the country. The games 
are further identified by their general 
equipment classification type: Video, 
Pinball, and Novelty. The average index 
rating for all surveyed games for this 
individual survey was 74. 


TOP TEH GAMES 


/ 

Rampage 

BALLY MIDWAY 

276 

2 

Super Sprint 

ATARI 

265 

3 

Enduro Racer 

SEGA 

258 

4 

Space Harrier (upright) 

SEGA 

247 

5 

Gauntlet II 

ATARI 

241 

6 

Crossbow 

EXIDY 

214 

7 

Rygar 

TECMO 

192 

8 

Hang-On (upright) 

SEGA 

178 

9 

Ikari Warriors 

TRADE WEST 

163 

19 

Arkunoid 

ROMSTAR/TAITO 

159 


_ NOTICE _ 

The sole purpose of this survey is to 
determine on a regular basis the top 
performing games in the country. Any 
attempt to use the results of this survey 
for any other purpose is unauthorized, 
wrongful, and misleading. 



Game/Manufacturer 

Oct. IS 

Sept. 1' 

Aug. 1 

July 1 

Video 

Pinball 

Novelty 

1 

Rampage/Bally Midway 

276 




V 

— 

— 

2 

Super Sprint/Atari 

265 

280 

— 

243 

V 

— 

— 

3 

Enduro Racer/Sega 

258 

283 

— 

— 

V 

— 

— 

4 

Space Harrier (upright)/Sega 

247 

83 

— 

— 

V 

— 

— 

5 

Gauntlet II/Atari 

241 

— 

— 


V 

— 

— 

6 

Crossbow/Exidy 

214 

40 

35 

49 

V 

— 

— 

7 

Rygar/Tecmo 

192 

108 

180 

— 

V 

- 

- 

8 

Hang Onfupright)/Sega 

178 

177 

129 

133 

V 

- 

- 

9 

Ikari Warriors/Trade West 

163 

166 

260 

232 

V 

— 

— 

10 

Arkanoid/Romstar Taito 

159 

143 

— 


V 

- 

- 

11 

Mania Challenge/Memetron Tait< 

*155 

144 

113 

175 

V 

- 

- 

12 

The Legend Of Kage/Taito 

149 

80 

75 

90 

V 

- 

- 

13 

Gauntlet/Atari 

145 

141 

175 

170 

V 

— 

- 

14 

High Speed/Williams 

143 

165 

140 

161 

- 

P 

- 

IS 

Terra Cresta/Nichibutsu 

133 

50 

98 

81 

V 

- 

- 

16 

World Series, 

The Season/Cinematronics 

131 

123 

135 

166 

V 

— 

- 

17 

Big Event Golf/Taito 

129 

53 

— 

— 

V 

— 


18 

Hang-On(mini)/Sega 

127 

- 

143 

149 

V 

— 

_ 

18 

Wonder Boy/Sega 

127 

80 

— 

— 

V 

_ 

_ „ 

20 

Phraze Craze/Merit 

124 

110 

83 

81 

V 

— 

_ 

20 

Raven/Premier 

124 

104 

— 

68 

— 

P 


20 

Hollywood Heat/Premier 

124 

130 

128 

— 

— 

P 

_ 

23 

Tokio/Romstar Taito 

120 

57 

— 

- 

V 

_ 


24 

Ghosts'N Goblins/Romstar Taito 

119 

94 

97 

91 

V 

- 

- 

2S 

Temple Of Doom/Atari 

117 

94 

116 

84 

V 

- 

- 
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AVERAGE WEEKLY GROSS 



Game/Manufacturer 

net. i s 

Sept. IS 

Aur. IS 

Jul> l 5 

Video 1 

inball ' 

ovelty 

26 

Gladiator/Taito 

114 

110 

99 

147 

V 

- 

- 

rs 

CM 

VS. Baseball/Mntendo 

112 

70 

116 

56 

V 

- 

- 

28 

Road Kings/Williams 

110 

93 

- 

- 

- 

p 

- 

29 

Ring King/Data East 

108 

104 

90 

86 

V 

- 

- 

30 

Pole Position II/Atari 

106 

86 

91 

84 

V 

- 

- 

31 

Tiger Heli/Romstar Taito 

104 

87 

85 

98 

V 

- 

- 

32 



- 



■ 

■ 

■ 

33 






■ 

- 

■ 

33 

VS. Tennis/Nintendo 

92 

48 

25 

39 

V 

- 

- 

33 

Comet/Williams 

92 

115 

84 

101 


p 

- 

36 

Mat Mania/Memetron Taito 

90 

99 

101 

90 

V 

- 

- 

37 

Paperboy/Atari 

89 

102 

145 

118 

V 

- 

- 

37 

Trojan/Romstar 

89 

61 

69 

95 

V 

- 

- 

39 

Commando/Data East 

88 

73 

82 

72 

V 

- 

- 

46 

VS. Super Mario Bros./Nintendo 

83 

97 

104 

99 

V 

- 

- 

40 

Play Choice-10/Nintendo 

83 

111 

- 

— 

V 

- 

- 

42 

Space Sbuttle/Williams 

81 

89 

80 

85 

- 

p 

- 

43 

Mini Golf/Bally Sente 

80 

55 

69 

112 

V 

- 

- 

43 

VS. Gumshoe/Nintendo 

80 

55 

- 

— 

V 

- 

- 

45 

VS. Excitebike/Nintendo 

78 

52 

61 

64 

V 

- 

- 

45 

Rock/Premier 

78 

97 

— 

60 

- 

p 

- 

47 

19 4 2 /Romstar 

77 

60 

80 

73 

V 

- 

- 

48 

Jailbreak/Konami 

76 

64 

96 

78 

V 

- 

— 

49 

Pole Position/Atari 

73 

88 

76 

79 

V 

- 

— 

49 

Cheyenne/Exidy 

73 

87 

111 

101 

V 

- 



* 
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FRANK'S CRANKS 



PINBALL NEVER LEFT 


by Frank Seninsky 

T here has been a lot of talk recently about pinball mak¬ 
ing a comeback and currently being "hot." I don't 
agree that pinball is back; rather, that it never left. 

I continued to operate pinballs throughout the video 
boom with little or no reduction in my average pinball earnings. It 
has worked out that about 15 percent of my route games always 
have been pinballs, and these games amazingly have earned about 
that same percentage of total revenues. The only argument 
against my data showing that my pinball revenues did not 
decrease (many operators claim their pinball revenues definitely 
^decrease during the video boom) is that many of my pinballs 
were Eight Ball Deluxes. Having one of those in almost every 
location for the past few years certainly helped keep my pin 
earnings steady. 

Pin revenues have been running higher recently, mainly 
because of the great pinball Highspeed. This pin is in a class by 
itself and has a chance to outearn Eight Ball Deluxeti we can keep 
them running smoothly for the next couple of years. 

Each of the big three pinball manufacturers (Williams, Bally, 
and Premier) is working hard to produce quality games. Many of 
these new pins have high initial earnings that then decline rapidly 
in a cycle similar to the one we are used to with our videos. Part of 
the problem is that the machines' "gimmicks" are what initially 
attract the players, not the basic game itself. Once the novelty has 
worn off, there really isn't much of a game left to play. 

Let me go over some of the newer pins and give you my 
comments: 

Hollywood Heat : This is perhaps the most interesting pin, 
from a player's point of view, among those introduced since High 
Speed. There are many skill shots and features to give this pin a 
steady following. 

I have about 30 Hollywood Heats in operation, and there have 
been some initial service problems. All of the service calls we've 
had involve minor mechanical, not electrical, problems. 

Premier had the ill fortune of using a bad batch of 2 1 /2-inch 
rubbers in Hollywood Heat. During the first weeks of operation, 
every one of the rubbers broke and required a service call. 1 
recommend changing the three 2 1 /2-inch rubbers before putting 
one of these pins out; it's cheaper than going on a service call. 

Our games came without the playfield mylars, but had to be 
put on location immediately. When the mylars arrived, the play- 
fields were already a bit worn. I don't recommend putting any pin 
out on location without mylar protection, because the paint just 
isn't like it used to be on the old Gottlieb playfields. 

Several service calls resulted from two skinny playfield posts 
coming loose or getting bent. The posts are needed to keep the 
playing pinball out of the "Heat" section in the upper right center, 
which has its own captive pinball. It's obvious to any operator that 
these two posts take quite a beating, but they are held in only with 
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wood screws. For some reason, pilot holes are drilled completely 
through the playfield to indicate to the assemblers where the posts 
are to go. Putting a wood screw into these pilot holes is just asking 
for trouble. I remember when Gottlieb, on each game, used post 
screws that fastened toT-nuts that were inserted from the bottom 
of the playfield. That method worked very well, and I suggest that 
these posts be secured from the bottom with T-nuts and new 
screws. I also think it's worth this little bit of extra effort to ensure 
that a game as good as HollywoodHeatVezys running. 

Road Kings : This Williams game being sold now is fairly 
good, but not as good as Hollywood Heat. There are some minor 
things that the factory could do to make life easier on us opera¬ 
tors: 

The coin microswitches with the plastic arms aren't holding up 
very well. Sometimes the arms break off, and other times the 
microswitch just goes bad. Remember that many players like to 
kick pinball doors as they finish playing a ball or a game. These 
micros take a pounding and should be beefed up. 

We put front hasps on all of our pins. The hasps are the kind 
that fit under the top holes of the front legs. It hasn't been easy to 
catch the leg-bolt threads into the back plates (inside the cabinet 
corners) as they are not recessed enough. Perhaps this adjustment 
could be made at the factory. 

On High Speed the "special solenoid" fuse (2 l/2-amp 
slo-blo) blows frequently. To avoid this, operators have been 
known to put in a higher-rated fuse. What happens next is that the 
combined CPU/solenoid driver board can "cook." Only use a 2 
1/2-amp slo-blo fuse, even if you have to replace it every week. 
Why not check the fuse each time you do a collection? So far, the 
Williams-suggested modification has not worked. 

SERVICE UPS 

The following were sent in by Bill Johnston of Johnston's 
General Store in Buffalo, N.Y. 

Marquees : To make your marquees "punch-proof," use a 
3/l6-inch polycarbonate unbreakable plastic (Lexan orTuffak) 
instead of the usual plexiglass. (Banks have been using this bullet— 
-proof material in the one-inch thickness to protect their tellers.) 

It can be cut with a fine-tooth plywood blade on a regular circular 
saw. For conversions with decals, Bill recommends attaching the 
decal, your service sticker, and any license to the 3/16-inch Tuffak 
and covering it with the usual 1/ 10-inch plexiglass to form a 
plexiglass sandwich. Tuffak costs about $60 for a four-foot by 
eight-foot sheet. 

Bezels : You can cut your own in favorite colors from poster- 
card stock, which costs less than $2 for a large sheet. Often you 
will notice that the ones you make are more attractive than the 





ones you pay big bucks for. 

Plexiglass windows: Conversions will make more money if 
the cabinets they are put into look almost brand-new. One thing 
that operators get lazy about when doing conversions is replacing 
an old-looking plexiglass monitor cover. Operator Randy Berg¬ 
man of Buffalo gets gray- or bronze-tinted quarter-inch plate 
glass (with seamed edges for his safety) already cut to size for $ 12 
each from his local auto-glass dealer. The tinted plate glass resists 
scratches much better than the original plexiglass windows. This 
$ 1 2 investment should be returned to you many times over as 
your conversions will surely earn much more than $24. Your 
auto-glass dealers have many other products that are stronger 
and safer than glass. I suggest you visit one. 

Kickplates: If you're wondering what to do with those old 
plexiglass windows, here's an answer. Tom Tarantelli at TOP Dis¬ 
tributing in Rochester, N.Y., uses the windows (which are already 
cut to the right width, mind you) as kickplates on the lower front 
of the game cabinets. Not only do they protect the cabinet, but 
when painted from the back they make the game look far more 
attractive. These panels also hide bottom and side cabinet 
(corner) damage too. 

Controlpanel overlays : If you are frequently replacing con¬ 
trol-panel overlays damaged by cigarette burns or razor and knife 
cuts, simply don't use overlays on games in locations where such 
damage is likely. You can take your drill with a disc-sander or 
wire-brush attachment and give the metal control panel a 
brushed-finish antique look. I recommend a final spraying with a 
clear polyurethane spray for protection. It really doesn't look bad 
at all. Save your overlays for locations that appreciate them. 

For more information, I can be reached at Alpha-Omega 
Amusements & Sales, 6 Sutton Place, Edison, NJ 08817; telephone 
(201) 287-4990. Have a good AMOA show. As always, keep crank¬ 
ing. 
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HAVERS' 

PICKS 


Expo '86 coincides with era of optimism 

by Steve Harris and the U.S. National Video Game Team 


S ince its inception before last 
year's AMOA show, the U.S. 
National Video Game Team has 
represented North American 
players at four industry exhibi¬ 
tions in three countries. In the past 
year we've seen encouraging develop¬ 
ments that have brought the coin-op 
industry toward a new era of opti¬ 
mism. 

Operators have changed their atti¬ 
tudes toward their business since last 
year and have slowly emerged from 
the dry spell in purchasing that fol¬ 
lowed the decline of the video-game 
business. A steady stream of new 
equipment has been introduced into 
gamerooms and street locations by 
operators who are taking a gamble on 
fresh product. 

We are hearing fewer complaints 
about a lack of good equipment at 
fair prices. Manufacturers have wised 
up and are offering new games at 
prices that won't put small operators 
out of business. The system format of 
videos also has been enthusiastically 
received, giving operators low-priced 
software. 

Innovations in game design also 
have been numerous in the past year. 
Atari's Gauntlet, with its unique mul- 
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ti-player adventure theme, proved to 
be a popular change of pace for 
players around the world. Sega had a 
technological triumph of its own with 
the Hang-On ride-on simulator, then 
did itself one better with Enduro 
Racer. These machines not only 
improved game interaction, but 
attracted media coverage that stressed 
the positive aspects of coin-op play. 
And the debut of Nintendo's Play 
Choice 10 indicates that the stream 
of fresh ideas will flow for some 
time to come. 

Realizing that the bare essentials 
are no longer adequate incentives for 
players, game companies are revitaliz¬ 
ing the allure of video and pin 
games. Premier has been successful 
with its pins that use photographic 
backglasses to attract players. And 
Atari has generated much attention- 
and, more than likely, higher coin-box 
retums-for its Gauntlet II video with 
a national player contest. 

All of this benefits the industry by 
pushing videos and pinballs back into 
the spotlight for new players to 
enjoy. 

Everyone who has weathered the 
industry's post-boom storm should be 
extremely proud. As the storm passed, 


you stood by your beliefs, rebuilt 
what was lost, and have brought the 
industry to a healthy, stable state. 
Things may have been tough, but 
fortunately for us-the players-you 
didn't give up. 

The time has come for you to give 
each other a well-earned pat on the 
back and look toward the future with 
optimism. A good place to begin with 
an optimistic outlook is at the AMOA 
Expo '86. 

In this special AMOA-preview "Play¬ 
ers' Picks" column, weTl look at some 
of the offerings that showgoers will 
see beginning November 6. It looks 
like just about every game company 
will have a sparkling gem or two at 
Expo '86. Here are mini-reviews of 
some of the more promising games 
as well as reviews of a couple of 
games that are currently attracting a 
lot of play in the arcades. 

Expect to see a lot of surprises at 
the 37th annual AMOA convention. 
Several companies are keeping their 
new games secret until the doors 
open, offering hints like, "It will be 
totally unique," or "It'll be the best 
game at the show." We'll see. Other 
companies are open about what their 
offerings will be, and several sound 




especially interesting. 

Visitors to Bally Midway's booth 
might expect to see the Rampage 
multi-player video (reviewed in the 
August 15 "Players' Picks"), which is 
being well received by players, and a 
new pin called Special Force. We've 
heard some great things about this 
pinball, which includes target-dropping 
rockets in a hostage-rescue scenario. 

Bally Sente will show several new 
SAC Pacs for its successful inter¬ 
changeable system. One, an action- 
packed driving-shooting game called 
Night Stocker, incorporates a subma¬ 
chine gun with a steering wheel to 
guide players across a hostile alien 
landscape. Street Football re-creates 
the hard-hitting sport on a scrolling 
three-quarters perspective made possi¬ 
ble by some superior programming 
tricks. With its humorous overtones, 
Street Football should get plenty of 
attention from video-team members. 



Capcorn will display its latest, 
Speed Rambler, along with possibly 
two other entries, including SST. 
Speed Rambler, a high-speed driving 
game that features a hostage/terrorist 
theme, continues the fierce battle that 
raged in Commando. Follow' the cor¬ 
rect path while picking up enhance¬ 
ment objects to reach the hostages 
before time expires. Standing in the 
way are a variety of enemy troops 
and vehicles. 

Taito undoubtedly will show a 
number of games as it has in the 
past. Games that the video team cur¬ 
rently is looking over include the 



profits without problems 


Dynamo's patented cue ball separator is the most reliable in 
the industry. Its steel construction resists wear and gives the 
operator years of trouble-free service. It also handles Dynamo's 
2Vi" ball as well as the standard oversized ball without 
adjustment. 

If you're interested in profits without problems, call Dynamo 
today and find out how you can put a Dynamo table to work 
for you. 


POOL TABLES 


SOCCER TABLES 


Dynamo Corporation 
(817) 589 7699 


2525 Handley-Ederville Road 
Toll Free (800) 527-6054 


Richland Hills, Texas 76118 
Telex: 732 432 
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space shoot-'em-up Alcon and a more 
unusual game entitled Bubble Bobble , 
which features a host of amusing 
characters and a save-the-princess 
theme. 

Nintendo is planning to unveil a 
new sports entry for its highly suc¬ 
cessful VS. System. VS. Slalom 
re-creates the sport of skiing, and, 
like all VS. Paks, this one should get 
a lot of attention from video-team 
members. Also newly released from 
Nintendo, Play Choice 10 looks like a 
location operator's dream come true. 
Look for some independently produced 
software for this system as well. 

Members of the U.S. National Video 
Game Team will be on hand at Expo 
'86 to answer your questions and give 
you our opinions of new game 
releases. Please don't hesitate to stop 
one of us, because we'll be there to 
help you. See you at the show. 


Bally Sente's Night 
Stocker 

S ince the re-introduction of its 
convertible game system under 
the Bally banner, Sente has 
enjoyed steady growth. Although 
Nintendo got the jump on Bally 
Sente's SAC system, 
the company has 
been able to 
establish itself once 
again as a leader 
in the interchange¬ 
able coin-op game 
race. 

Sente is begin¬ 
ning to evolve 
along with the 
players and pro¬ 
vide trendy, high- 
-action pieces that 
will appeal to the 
largest segment of 
the video-game 
audience: male teenagers. Considering 
its diverse selection of proven hits 
that might be termed mellow, Sente is 
taking a 180-degree turn with its 


unveiling of Night Stocker. 

Although the game shares the name 
of last year's driving excursion 
Stocker, Night Stocker may be more 
aptly compared with playing Pole 
Position during World War III. 

Night Stocker takes place in an 
alien world inhabited by a variety of 
fierce airborne and land-based enemies 
and enemy vehicles. Phase one fea¬ 
tures a fast-paced journey across a 
pseudo three-dimensional landscape. 
While driving to avoid mines and pick 
up crystals with a claw mounted on 
the hood, players must defend their 
position using an accompanying light 
gun. This unique challenge demands 
concentration, not to mention driving 
skills and shooting accuracy. 

For those who successfully navigate 
the gauntlet of dangers in phase one, 
a more difficult level of play is 
reached. As the player's car reaches 
the enemy fortress that lies at the 
end of each level, he is greeted with 
a volley of return fire from robot 
guards. Here another exciting feature 
can be used. By holding the gun 
trigger, the player can activate an Uzi 
machine gun and deliver a steady 
stream of shells. This helpful feature 
gives players a feeling of omnipotence. 

Subsequent rounds introduce new 
enemy forces and increase the fortifi¬ 


cation of each landscape. Cars are 
lost when they sustain too much 
damage or when their energy shielding 
is depleted. 
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CIGARETTE SERVICE 


The graphics are very well done. 
The characters are colorful and 
detailed, and they move fluidly despite 
all the quick movements. The scrolling 
landscape gives the appearance of 
movement and, with the background's 
visuals (mountains, etc.), generates 
perspective and depth. 

As always, Bally Sente has relied 
heavily on music and sound effects to 
add to the action. The sounds are 
crisp and clear and encompass a wide 
range of effects. 

At first glance the steering wheel- 
gun assembly may seem a bit awk¬ 
ward to play with, but it isn't. The 
wheel is geared to allow a full field 
of maneuverability, while the slightly 
weighted light gun fits comfortably in 
the hand without being cumbersome. 

Two words best sum up the team's 
feelings about Night Stocker. Buy it! 
Sente's first foray into the smash- 
-crash-pow-wow-boom-bang brand of 
game since Snake Pit, Night Stocker 
shines. 

Sixteen separate levels of play will 
keep players entertained, and the 
proven appeal of driving and shooting 
contests ensures spot interest. Night 
Stocker is a fantastic addition and a 
great asset to operators of the Sente 
SAC system. Don't pass it up. 


Capcom's Speed Rumbler 

W ith superior games like 
Commando and Gunsmoke 
fueling its efforts, Capcom 
is one Japanese company 
that has enjoyed a fair 
amount of success licensing games in 
the U.S. To ensure its continued suc¬ 
cess in this country, the company 
opened a U.S. subsidiary, and in 
recent moves, it has added sales vice 
president and industry personality Bill 
Cravens to its organization and pro¬ 
duced a followup to Commando. 

Entitled Speed Rumbler, the new 
game combines all of the risk incen¬ 
tives of earlier Capcom hits, including 
myriad bonus items that increase 
player strength. 


With action set in the 21st cen¬ 
tury, Speed Rumbler invites players to 
infiltrate enemy lines to reach a hos¬ 
tage family being held by terrorists in 
five separate towns. At the player's 
disposal is an armored car that pro¬ 
vides greater mobility and firepower. 
Using the car, players must navigate 
through shell-shocked cities and 
around tank convoys to reach the 
goal before a 24-hour deadline. 

At various points the player 
encounters prisons that, when 
destroyed, release soldiers who can be 
rescued for points, additional firing 
ability, speed, or car repairs. Oil 
drums and enemy troops, which are 
small compared with the car, also fill 
the roads and challenge the player. 
Other cars, rockets, and bombs con¬ 
stantly come at the player from all 
directions. The opponents in Speed 
Rumbler are extremely formidable. 

As the player's car is hit by enemy 
fire, a gauge determines the loss of 
energy. When too much energy is 
lost, the car becomes engulfed in 
flames and the player must evacuate 
it immediately. Then the player must 
fight off the terrorists without protec¬ 
tive shielding until a replacement car 
arrives. 

Speed Rumbler has some of the 
best visuals ever seen in a conversion 
kit. While many of the game's charac¬ 
ters and objects are very small, they 
are drawn in crisp detail. The anima¬ 
tion of the player's car includes a 
trail of dust that adds realism to the 
race. 

The background visuals-roads, 
bunkers, fortifications, and shelled 
buildings-are equally outstanding. 
Although they scroll by very quickly, 
the backgrounds painted across the 
screen provide an exciting mood and 
add to the storyline. 

The sound effects and music of 
Speed Rumbler keep pace with the 
action. Most of the effects are simple 
explosions and crashes, but they are 
well suited to the game. 

Since Speed Rumbler features a 
constantly moving rover, it is neces¬ 
sary to travel a full circle to com¬ 
plete certain turns. The car spins and 



DESIGNERS AND MANUFACTURERS OF 

CUSTOM PANEL INSERTS FOR 
CIGARETTE VENDING MACHINES 


SEND ART I INQUIRIES TO 

3628 PROSPECT AVE. 
CLEVELAND, OH 44115 


TELEPHONE (216)431-4100 


COMPUTER 

SOFTWARE 

FOR THE GAME ROUTE 
OPERATOR _ 

GAME ROUTE MANAGEMENT SYSTEM 

TAKES THE GUESSWORK OUT 
OF YOUR DAY-TO-DAY OPERATION 

Increased Profits through Increased Knowledge 

* Know where your machines are and where 
they've been, 

* Identify non-profit machines and locations 

* Print Collection Sheets 

* Super Easy Revenue Entry 

* Print 1099's with just a few keystrokes 

* Numerous Reports and Listings Available 

AND MUCH MORE! 

Free Brochure and Demo Disk Available $995.00 

POOL AND DART LEAGUE MANAGEMENT 
SYSTEMS 

with Automatic Schedulers 
TURN HOURS OF WORK INTO MINUTES! 

* Super Easy Score Entry 

* Tracks Team and Player Achievements 

* Simplifies Awarding Trophys and Prizes 

* Tracks Team Financial Information 

* Numerous Reports and Listings Available 

$395.00 each 

30 Day Money Back Guarantee 
Multi-Package Discounts 
for IBM PC, AT and compatibles 


WRITE OR CALL: 

Norm Drye 
E Soft Systems 
HCR 73, Box 645 
Walker, MN 56484 
(218-547 1381 

See us at the A.M.OA Show (Booth 2100) for 
demonstrations and show specials. 
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goes out of control at times, adding 
to the fun. In addition to the eight¬ 
way joystick, "fire" and "escape" 
buttons round out the control panel. 

Speed Rumbler is a simple, yet 
fast-paced, driving game that doesn't 
dictate precise driving and shooting. 
Several features distinguish it from 
similar fare, including the choice of 
fighting on foot or in the car and 
the ability to improve performance by 
acquiring bonus objects. The game 
invites more player involvement by 
allowing the player to choose his own 
path at decision points throughout the 
game. 

Speed Rumbler also delivers more 
satisfaction than most other shooting 
games, partly because of its high-ac¬ 
tion theme. The game affords an 
oddly macabre sense of humor by 
allowing players to wreak absolute 
havoc in the surroundings they're 
given. That's the goal of this game-to 
survive an all-out attack from every 
direction. 

Capcom has done an excellent job 
of presenting a proven theme in an 
original and unique fashion. Speed 
Rumbler is an out-of-control contest 
reminiscent of earlier Capcom hits. 
File this one under winner. 










SHARPE 

SHOOTING 

THE CRITIC ANSWERS CRITIC 


BY ROGER C. SHARPE 

[Editor's note: Play Meter columnist Roger Sharpe’s 
"Guest Commentary-A decade of change: Are things 
really different?” in the June 15 Play Meter drew 
responses from Joe Robbins, president of the Sun Corpo¬ 
ration of America (August 15, "Guest Commentary-An 
answer to Roger Sharpe") and operator and distributor 
Louis Boasberg of New Orleans Novelty Co. (September 
15, "Guest Commentary-There’s still hope, Roger"). When 
Sharpe asked to continue the discussion in Play Meter, 
we decided that, because the "Guest Commentary" 
should be left to those who are not regular contributors, 
and because Sharpe's "Critic's Comer" column is limited 
to game reviews, we would establish a new column 
Sharpe Shooting"-for his industry commentaries. Here is 
the first.) 

P lay Meter has opened a new avenue that I am 

launching this issue in the form of "Sharpe Shooting," 
a sporadic addition to the magazine when I'm not review¬ 
ing games or covering other current events. I also will 
open it up to others. What I'm suggesting is that I don't 
expect to have my say and not give back equal measure 
to someone who feels that I may have stated the facts in 
the wrong fashion. This introduction over, I hope I can 
close the book on the written dialogue that has ensued 
since my June 15 "Guest Commentary" and put to rest 
some of the issues Joe Robbins raised in his response. 

Among those who have distinguished themselves over 
the years by their accomplishments in the coin-machine 
industry, Joe Robbins has been a notable, stalwart per¬ 
former. I remember Joe from his reign at Empire, through 
the days of Bally and Atari, and in the early days of the 
AGMA. Up front I want to say that I admire Joe for what 
he has accomplished during his long and illustrious career- 
-there's even an award named after him. 

I don't think that I have ever intentionally wronged Joe 


in any way. Even the piece that I wrote wasn't a criticism 
of him personally or even of what he has represented 
over the years. But I have to take exception with part of 
Joe's criticism of me regarding the issues I raised and my 
"knowledge" of the industry. 

oe probably didn't realize that his writing might be 
interpreted negatively, and I can empathize totally with 
him because I have been in the same position on a 
number of occasions. But I do feel compelled to respond 
because some of Joe's well-meaning criticisms were without 
merit. I hope that once I have been able to address the 
major points, we can put everything to rest once and for 
all. 

I know that given the opportunity to review my track 
record for the past decade-plus, Joe would agree that I 
have never really asked "what this industry can do for 
me." I have never been affiliated full-time with any 
single company in this industry, although I would like to 
have been employed. Nor have I ever owned my own 
operation, although that, too, I would like to have done. 
Nor have I ever been a part of any single industry 
association, although I have been more than willing to join 
up. 

But, with no direct personal reward, I have put my 
integrity and reputation on the line for the industry time 
and time again. When the industry wanted to open up 
New York City in 1976 for the legal operation of pinball 
machines, I enthusiastically lent my support to the cause 
as an unbiased expert witness and industry spokesman. 

And New York City was opened up in 1976. 

hen Bally called for me to testify in a Columbus, 
Ohio, case against pinball, I left my full-time job for 
the required two days to lend my support in favor of the 
industry. When Bally staged its national "Supershooter" 
pinball tournament, I helped put together a special section 
in Games Magazine and also came to Chicago to help with 
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the finals. 

When Konami/Centuri wanted to 
put together an international Track & 
Field video-game tournament, I helped 
put the program together with a 
charity (the March of Dimes), offered 
my magazine (Video Games at the 
time) for editorial coverage and spon¬ 
sorship, and was available for the 
national finals in Texas, and then 
went to the international competition 
as a chaperone for the finalists. 

I have gone to Chicago and visited 
with the design teams at the major 
pinball companies to offer my views 
and evaluations of machine layouts. 
When Steve Epstein of The Broadway 
Arcade showed a willingness to listen, 

I worked with him to develop and 
implement a unique scoring system 
and league parameters so that he 
could begin pinball leagues. 

Without meaning to toot my own 
horn, the list goes on and on. 

Despite the fact that I've had to 
make my livelihood in other fields in 


order to pay the bills and raise my 
family, I have still found time to 
devote to the coin-operated amuse¬ 
ment industry. Why? Because I love 
the industry and care about its pre¬ 
sent and future. 

So to Joe Robbins and others in 
the industry, I ask whether in good 
conscience anyone can question my 
sincerity or that I have put my time, 
energy, and resources to the ultimate 
betterment of the industry. 

I still remember Nolan Bushnell 
asking me at a trade show long ago 
why I was there. His question was 
prompted by the fact that my pinball 
book had been long gone and that, 
unless I was planning on doing a 
video-game book, there didn't appear 
to be any reason for my presence. I 
told Nolan that 1 loved the people in 
the industry, believed in the business, 
and probably would never leave it, 
hoping that I might someday become 
more active in it. And so it has 
remained that way for the many years 


that have followed. 

ven when Joe first announced the 
forming of the Amusement Game 
Manufacturers Association (AGMA) 

[now the American Amusement 
Machine Association (AAMA)], I was on 
the phone asking if there weren't 
anything 1 could do. I really did want 
to lend a hand, but nothing ever 
came from my advances. 1 am sure, 
with busy schedules and all, that is 
to be understood. And I do recognize 
the good the organization has done, 
which is why I was so taken aback 
by Joe's commentary. 

As for one of Joe's points, how¬ 
ever, I must strenuously disagree. He 
wrote: "When Roger postulates that 
there would be difficulties today in 
obtaining a gameroom license, he is 
just guessing. Very few operators are 
looking to open street-type gamerooms 
today." 

Well, Joe, I have news for you. I 
know how difficult it is to open a 
gameroom from personal experience. 



WHY THROW $MONEY$ AWAY? 

OLD GAMES CAN EARN AGAIN WITH THE 
MULTI-SYSTEM CONVERSION KIT. 3 GAMES 
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HERE'S HOW: 

Take a look around your shop and you’ll probably see old all-time favorite game logic boards 
(MS. PAC MAN, GALAGA, DIG DUG, SON SON etc.) sitting on a shelf or piled on a forgotten 
box. They are victims of a new game conversion that has put you out of profits they used to bring in. 

But now there is a way to put them back on location and have them earning money again without 
sacrificing the new game conversion. 

The Multi-System circuit consolidates game logic boards, enabling the installation of TWO or 
THREE games in ONE cabinet. On your next conversion, instead of taking out the old game board and 
throwing it in a box to collect dust; leave it in the cabinet and add your new game. Go to that box of old 
scrapped games and pick out one that was popular but just couldn’t stand on its own anymore. Add it, a 
Multi-System circuit and a selection button on the playing panel. You then have a cabinet that offers the 
player a choice of three games, the new one or one of the old favorites that we all enjoyed. 

HERE'S WHY: 
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For the past three years I've been 
looking at shopping malls, street loca¬ 
tions, and any other variation on a 
theme in order to open a coin-oper¬ 
ated amusement-game business. And, 
Joe, you would be amazed by the 
laws and zoning regulations on the 
books established just for this indus¬ 
try. (This hasn't deterred me, how¬ 
ever, and 1 hope that by the begin¬ 
ning of next year I will have an 
operation in central Connecticut-to 
begin with.) 

teve Epstein and others, including 
Marion Javits, whose husband was 
the late, great U.S. Sen. Jacob Javits 
of New York, also have encountered 
some incredible obstacles. 1 challenge 
anyone to open a new location in 
New York City-whether in the World 
Trade Center, Rockefeller Plaza, Herald 
Square Mall, Grand Central Station, 
the Port Authority, any of the area's 
three international airports, any of the 
major hotels, or other locations that 1 
have gone to bat for. The stone wall 
exists, and 1 know, first-hand, that 
this isn't an isolated case. 

I recognize all the inroads that 


have been made by the industry in 
the past 10 to 15 years, and I would 
never minimize the positive side of 
the industry. Nor was my commentary 
meant to dismiss what so many have 
been able to do in their efforts to 
gain a better image and acceptance 
for the industry. What I meant is 
that we should never be lulled into a 
false sense of security by thinking 
that the coin-operated amusement 
business is considered above reproach 
by the public. Or that a given game- 
room, family amusement center, or 
arcade is allowed to stay in business 
without fears and doubts about the 
future. 

very operation is under a micro¬ 
scope with well-intentioned public 
servants waiting to swoop down and 
excise it out of existence. That, and 
whether the industry is doing all it 
can to end all of the inequities, was 
the issue, Joe. Both of us are con¬ 
cerned, and 1 hope exchanges like this 
in print can keep the issues alive and 
let people in the industry know that 
the topics are still important. 


Lastly, Joe, as a Chicago-born- 
and-bred man who thinks of himself 
as a misplaced Midwesterner, to be 
called an intellectual from Connecticut 
is something I really can't handle. I 
may use some big words sometimes, 
and my writing may be a bit long- 
winded, but I write with an undying 
passion for this business and probably 
will continue to do so for a long 
time. Back in the '30s Bill Gersh 
undoubtedly came across his fair 
share of detractors who questioned 
his motives for writing. Maybe if 1 
can put in a few more decades I also 
will be seen in a different light. 

Anyway, Joe, there's nothing per¬ 
sonal in all this, and I look forward 
to shaking hands and getting on with 
the matters at hand when we see 
each other at the AMOA show. Until 
then, keep the faith and continue to 
play your important role in the 
industry's scheme of things. As always- 
and this time in print-if there is 
anything 1 can do to help out the 
cause, I'm available, ready, willing, 
able to lend a hand. 
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★ See what games have (or haven't) been rotated by any date you 

PREFER. 

★ Get THE LAST 26 EARNING COUNTS BY DATE AND AMOUNT COLLECTED 
ON ANY OR ALL MACHINES, CLASS OF MACHINE, OR LOCATION. 

★ Will compare your cash in pan to what the meter says should 


■■ 

■■ 

■■ 


BE THERE. 


★ ★ ★ ★SHOW SPECIAL $1695.00★ ★ ★ ★ 


ALLSTAR MUSIC INC. 
3441 South Park Ave. 
Springfield, Illinois 
217/523-1545 




October 1986/PLAY METER 101 
























TOP TEN 

Copyright 1986 by Billboard Publications, Inc. Compiled by the 
Billboard Research Department and reprinted with permission. 


HOT lOO 


TITLE 

ARTIST 

Label & Number/Distributing Label 

1. WHEN I THINK OF YOU 

JANET JACKSON 
_A&M 2855 

2. TYPICAL MALE 

TINA TURNER 
CAPITOL 5615 

3. TRUE COLORS 

CYND1 LAUPER 
PORTRAIT 37-06247/EPIC 

4. THROWING IT ALL AWAY 

GENESIS 
ATLANTIC 7-89372 

5. HEARTBEAT 

DON JOHNSON 
EPIC 34-06285 

6. TWO OF HEARTS 

STACEY Q 
ATLANTIC 7-89381 

7. DON'T FORGET ME (WHEN I'M GONE) GLASS TIGER 

MANHATTAN 50037/EM1-AMERICA 

8. I DIDN'T MEAN TO TURN YOU ON ROBERT PALMER 

_ISLAND 7-99537/ATLANTIC 

9. ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 

COLUMBIA 58-05844 

10. A MATTER OF TRUST 

BILLY JOEL 

COLUMBIA 38-06108 


ADULT CONTEMPORARY 


TITLE ARTIST 


label & Numher/Distrihutinp Label 


1 . 

THROWING IT ALL AWAY 

GENESIS 
ATLANTIC 7-89372 

T 

I'LL BE OVER YOU 

TOTO 

COLUMBIA 38-06280 

r 

SWEET LOVE 

ANITA BAKER 
ELEKTRA 69557 

T 

STUCK WITH YOU 

HUEY LEWIS & THE NEWS 
CHRYSALIS 4-43019 

V 

TRUE COLORS 

CYNDI LAUPER 
PORTRAIT 37-06247/EPIC 

67 

THE NEXT TIME I FALL 

PETER CETERA WITH AMY GRANT 

WARNER BROS. 7-28597 

T 

COMING AROUND AGAIN 

CARLY SIMON 
ARISTA 1-9525 

87 

LOVE WILL CONQUER ALL 

LIONEL RICHIE 

MOTOWN 1866 

97 

FRIENDS AND LOVERS 

CARL ANDERSON & GLORIA LORING 
CARRERE 4-06122/EPIC 

10. LOVE ZONE 

BILLY OCEAN 


JIVE 1-9510/ARISTA 


COUNTRY 

TITLE artist 


Label & Number/Distributing Label 


1. JUST ANOTHER LOVE 

TANYA TUCKER 
CAPITOL 5604 

2. CRY 

CRYSTAL GAYLE 
WARNER BROS. 7-286689 

3. ITU BE ME 

EXILE 

EPIC 34-06229 

4. TOO MANY TIMESEARL THOMAS CONLEY AND ANITA POINTER 

RCA 14380 

5. SECOND TO NO ONE 

ROSANNE CASH 
COLUMBIA 38-06159 

6. DIGGIN' UP BONES 

RANDY TRAVIS 

WARNER BROS. 7-28649 

7. DOO-WAH DAYS 

MICKEY GILLEY 
EPIC 34-06184 

8. THAT ROCK WON'T ROLL 

RESTLESS HEART 

RCA 14376 

9. YOU CAN'T STOP LOVE SCHUYLER, 

KNOBLOCK & OVERSTREET 

MTM 72071/CAPITOL 

10. DIDN'T WE 

LEE GREENWOOD 

MCA 52896 


DANCE DISCO 


TITLE 

ARTIST 

Label & Number/Distributine Label 

r 

GOTTA SEE YOU TONIGHT 

BARBARA ROY 

RCA PW-14405 

r 

FOR TONIGHT 

NANCY MARTINEZ 
ATLANTIC 0-86789 

37 

HUMAN 

THE HUMAN LEAGUE 
A&M SP-12197 

47 

NAIL IT TO THE WALL (REMIX) 

STACY LATTISAW 
MOTOWN 4563MG 

57 

SUMMERTIME, SUMMERTIME 

NOCERA 

SLEEPING BAG SLX-22 

67 

SAMPLE THAT1/SAMPLES! (REMIX) 

BANG ORCHESTRA! 
GEFFEN 0-20512/WARNER BROS. 

T. 

THE RAIN (REMIX) 

ORAN '7UICE" JONES 

DEF |AM 44-05930/COLUMBIA 

8. WHEN I THINK OF YOU (REMIX) 

JANET JACKSON 
A&M SP-12193 

9. 

CAN'T WAIT ANOTHER MINUTE (REMIX) FIVE STAR 

RCA PW-14422 


10. LOVE COMES QUICKLY (REMDO/THATS MY IMPRESSION PET 
SHOP BOYS 


EMI-AMER1CA V-19218 


102 PLAY METER/October 1986 


MANAGEMENT 


Business owners need 
(Usability protection 

by Joseph Arkin 

eing your own boss is great, except when you get sick or 
injured. When you are the key man in your business, sick¬ 
ness or an accident that prevent you from working can 
mean financial hardship for you and your family. Where 
would you get the money to pay the bills that keep coming 
in? You probably carry business-interruption insurance to protect 
your earnings should your business be shut down as a result of fire 
or other catastrophe. And you probably carry life insurance as 
well. 

But the odds are only one in thousands that your business will 
be destroyed by fire. Chances also are very slim that you will die in 
the next 12 months. Every four minutes, however, someone in the 
U.S. becomes permanently disabled; about 40,000 people a year 
suffer serious accidental injuries. 

The fact is, from now until you retire, you are more likely to be 
disabled than to die. 

If you are 32 years old, for example, the odds are six and a half 
times greater that you will be disabled for three months or longer 
in the next year than that you will die in that time. At 42, the odds 
are four times greater; at 52, two and a half times greater; and at 
62 two times greater. And the average term of such disabilities is 
fiveyears. 

You can protect yourself from the financial hardship of disabil¬ 
ity with insurance that will provide an income if illness or an 
accident leave you unable to return to work. 

Many business owners assume that they are adequately covered 
because they have a group disability-income policy purchased 
through a trade association, professional group, or fraternal 
order. In the insurance trade these are known as mail-order group 
policies. They can be canceled at the option of the insurer, and 
rates can be raised at any time. 

Compare one of these policies with a mortgage. You wouldn't 
accept a mortgage allowing the lender to raise the interest rate at 
will and call in the mortgage at any time. So why accept an insur¬ 
ance policy with similar provisions? 

Adequate disability-income insurance coverage should equal an 
amount that, added to Social Security disability benefits, will 
enable your family to maintain a decent standard of living. You 
might also consider that you could find yourself pushed into debt 
during a long siege of disability and possibly lose all you've worked 
to accumulate during your working years. 

No two companies have the same policies or premium rates. In 


shopping for a policy, stick to established companies licensed by 
your state insurance commissioner. Buy your coverage from a 
licensed representative (not from newspaper or mail solicita¬ 
tions) and ask questions about the coverage offered. 

Here are some questions to ask before signing the application 
and contract. 

•Is the policy guaranteed renewable regardless of the number 
of claims filed or your health at the time of renewal? 

•Is renewability contingent on membership with a specific 
group? 

*Can premiums be raised? 

*To what age is the policy renewable? Do benefits decrease at a 
specified age? 

*What are the definitions of sickness and injury? Does the 
policy have a waiting period? How long is it? Are there exclusions 
other than for war or attempted suicide? 

*Will you be paid if you can't work in your own occupation. Can 
the company ever refuse to pay if you are capable of performing 
some useful work for which you are suited by reason of experi¬ 
ence, education, or training? Can you be made to accept therapy or 
rehabilitation and offered employment at menial or degrading 
work? 

*What are the provisions relating to recurring disability? 

*Is there a waiver-of-premium clause? Is it retroactive? 

*Are you covered for travel or residence anywhere in the 
world? 

*If you get sick or suffer an accident at age 64, will the policy 
provide for continuous payments to a specified age or for life? 

*What are the post-65 provisions? 

*Can the policy be reinstated if it lapses? How? 

•Is there a grace period for paying premiums? Must you receive 
a written notice of cancellation to avoid loss of the policy if a 
premium notice or remittance is lost in the mail? 

•Is there a clause restricting coverage to a percentage of earn¬ 
ings? Is it computed on the previous year's earnings or an average 
of several years? (State laws may impose maximum coverage pro¬ 
visions.) 

•Will your benefits be reduced if you collect Social Security 
disability benefits or if there is an overlap of coverage for which 
you paid the full premium? 

*Does the policy have provisions for a death benefit or for the 
loss of use of eyes or limbs in addition to severance? (A paralyzed 
arm is just as disabling as the loss of an arm.) 

The purpose of this column is not to frighten you, but to make 
you aware of the need for disability income protection and what to 
look for in buying a policy. 

Group disability-income policies can provide some protection, 
but they should be augmented by quality coverage. An individual 
non-cancelable, guaranteed-renewable policy meets the need for 
quality and reliability. 
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RETIREMENT PLANNING, 
PART II 

Editor's note: This is the second of 
a two-part series on retirement plan¬ 
ning mitten by tax accountant/op¬ 
erator Jeffrey Rosenthal. The series 
will be updated soon to reflect any 
changes that may result from the 
new tax legislation that was to be 
signed into law in late October 


Keogh Plans 


A lso known as an "H.R. 10 plan," 
a Keogh plan is a special retire¬ 
ment program for the self employed. 

It offers the following advantages: 

1. You can reduce your current 
federal income tax because the 
amount of your annual Keogh contri¬ 
bution, within the legal limits, may be 
deducted on your tax return. The 
contribution also may be deducted on 
many state income-tax returns. 

2. You will not be taxed on the 
income generated by your Keogh 
contributions until you withdraw the 
funds. 

3. You probably will pay less 
income tax when the funds in your 
Keogh are distributed to you, because 
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you will either be in a lower tax 
bracket or the distribution will qualify 
you for a special low tax rate. 

4. You will be providing for your 
own retirement and have a wide 
choice of investment alternatives. 

A Keogh plan has the following 
disadvantages: 

1. You may be penalized by the 
IRS if you violate rules governing such 
matters as employee coverage require¬ 
ments and dates for starting to 
receive distributions from your Keogh. 

2. If you have employees, you 
must provide retirement benefits for 
certain of them as well. This require¬ 
ment makes forming and administering 
your Keogh plan more complex and 
adds to your costs. 

Keogh eligibility 


Generally, if you make a profit 
from your self-employment activities, 
you are eligible to open and contrib¬ 
ute to a Keogh plan. To be considered 
self-employed, you must render per¬ 
sonal service to the business, and 
your service must be a material 
income-producing factor. Thus, if you 
provide only financial backing for a 
business and receive a share of the 
profits, you are not eligible to open a 
Keogh plan. 


When to open a Keogh 


You must open a Keogh plan no 
later than the last day of your tax¬ 
able year, but you do not have to 
make a contribution to the plan until 
the last day, including extensions, for 
filing your tax return. 

Of course, from the standpoint of 
tax planning and retirement planning, 
you should not wait until the last 
minute to either open or contribute 
to your Keogh plan. The sooner you 
do so, the longer the earnings on the 
money in your plan will be sheltered 
from current income tax and accumu¬ 
lating for your retirement. 

Kinds of Keogh plans 


W hen you decide to open a Keogh 
plan, you have two main kinds 
to choose from: defined-contribution 
plans and defined-benefit plans. 

Under a defined-contribution plan, 
the amount you may contribute each 
year is based on a percentage of 
your net self-employment income. The 
plan looks primarily to the legal max¬ 
imum that you may contribute each 
year, not at the benefits you will 
receive. 

The defined-contribution plan offers 


THE STAR 


The Crane 
■ with Character 
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That Works 
As Good 
As it Looks! 


THE 

ORIGINAL 

HOLLYWOOD 










Shown: Super Single 
Designed Especially for 
Convenience Stores. 


MODEL 

DIMENSIONS 

PLUSH 

CAPACITY 

Super Single 

36 x 34 x 81 

30 Dz. 

Junior Single 

27 x 34 x 81 

20 Dz. 

Mini 

24 x 34 x 74 

15 Dz. 

Double 

56 x 34 x 81 

40 Dz. 

Triple 

81 x 34 x 81 

55 Dz. 


Have the Razzle-Dazzle of Hollywood Working for You in Your Hometown! 





















Our Very Own Patented High-Security 
Redemption Chute. 

Makes it absolutely impossible to rip-off 
product which is a major problem in the 
crane industry today. 


Win Cycle with Win Meter 
and Attract Mode. 

Gumball or prize dispenser(optional). 


ft 


t THE ORIGINAL HOLLYWOOD CRANE 

W. 


Side by side testing proves that when compared to 
the other leading cranes on the market today, the 
Hollywood Crane is capable of at least a 50% 
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Convenient One-Door Entry. 

All metal construction. 
Ample plush storage below. 




Tempered Glass. 

With beautiful, eye-catching 
designer graphics. 


earnings advantage over all the others. 

* Quality Factors which separate the 
yC Hollywood Crane from the competition. 

★ Big plush capacity which stimulates sales and 
eliminates unnecessary refilling time. By the 
time the machine is empty, the cash box is full. 

★ Extensive research and development. 

★ Requires 80% less labor than the leading 
competition. 

★ Heavy duty steel construction for years of 
durability (built like a vending machine. 
not a video game). 

★ Mechanism is adjustable to reach everything 
in playfield area. 

★ Designer graphic artwork. 

★ Locking casters. 

★ Full 1-year or 40,000 plays factory warranty 
on all moving parts. 

★ On-field service kit optional —includes all 
parts necessary to repair game immediately; 
eliminates down time. 



Chaser Lights 

Chasing behind Movie Strip Graphics provides a 
magnificent illusion that stops the crowd and is the 
talk of the location. 


★ PLUS, we are your plush resource. 

★ Built for today, tomorrow and beyond- 
integrated features for future enhancements. 

★ East & West Coast distribution and assembly 
plants save you money on shipping charges 
and assures you of fast delivery service. 


Illuminated Control and 
Instruction Panel with Joystick. 

Really enhances machine—Also ideal 
for nightclubs. 

Double Entry Coin Door System. 

What other crane manufacturers offer 
you these features? Just another reason 
why Hollywood Crane is the only choice. 



THE ORIGINAL HOLLYWOOD CRANE” 

Best Looking—Most Durable—Definitely the Crane to attract customers and earnings! 
There are no more choices, no more challengers... the “runners up” can’t compare! 
Side-by-side testing proves The Original Hollywood CraneiM is in a class by itself. 

The Original Hollywood Cranes earns 2-3 times more than any other leading cranes. 


HOLLYWOOD CRANE MERCHANDISERS, INC. 

Manufacturers of Cranes with Character that Work as Good as they Look. 


WEST COAST MANUFACTURING & DISTRIBUTION 

8044 Lankershim Blvd., North Hollywood, CA 91605 
(818) 767-0981 / (800) 99-2-CASH 


EAST COAST ASSEMBLY & DISTRIBUTION 

1122 Ninth Street, Altoona, PA 16601 
(814) 949-3308 













the advantage of being the Keogh 
plan most widely offered by savings 
institutions, mutual funds, and insur¬ 
ance companies. If any fees are 
charged for opening and maintaining a 
defined-contribution Keogh plan, they 
usually are moderate and may be 
tax-deductible. 

The primary disadvantage of the 
defined-contribution Keogh is that it 
does not enable you to set aside the 
amounts possible under a defined bene¬ 
fit plan. 

A defined-benefit Keogh plan is 
structured to provide you with specific 
retirement benefits, and you may con¬ 
tribute the annual amounts necessary 
to produce the benefits. Thus, a 
defined-benefit plan looks primarily to 
the benefits you want to receive when 
you retire. Although there is a legal 
maximum amount of retirement bene¬ 
fits you can receive under the plan, 
the yearly contributions needed to 
produce these benefits may be greater 
than the maximum contributions per¬ 


mitted under a defined-contribution 
Keogh plan. 

If you select a defined-benefit 
Keogh plan, you not only may receive 
greater retirement benefits, you also 
may have greater tax benefits because 
your tax-deductible contributions may 
be greater than those possible under 
a defined-contribution plan. 

Tbe defined-benefit Keogh plan 
does carry some disadvantages. The 
rules on determining your allowable 
contributions are more complex than 
those of a defined-contribution plan, 
and because of that you generally will 
need a professional to open a 
defined-benefit Keogh plan as well as 
to determine your allowable contribu¬ 
tions every year. In addition, because 
of the complexity of defined-benefit 
plans, you may incur additional costs 
in operating and maintaining such 
plans. You must decide whether the 
additional retirement benefits of a 
defined-benefit Keogh plan outweigh 
those additional costs. 


Allowable contribution 


The maximum amount you may 
contribute to a Keogh plan depends 
on whether it is a defined-contribution 
or defined-benefit plan. Under a 
defined-contribution plan, the maxi¬ 
mum contribution is the lesser of: 

1 . $ 30,000 

2. 25 percent of your contribution 

"Compensation" in the case of a 
self-employed individual is defined as 
"net self-employment earnings less 
allowable Keogh-plan deductions." 
Because of this definition of compen¬ 
sation, your maximum Keogh-plan 
contribution actually is limited to 20 
percent of your net self-employment 
earnings. 

Beginning in 1988, the dollar limit 
of $30,000 will be subject to a cost- 
of-living adjustment. 

Under a defined-benefit Keogh plan, 
there is no ready answer as to the 
maximum annual amount you may 


KIDDIERIDES 



BUY • SELL • TRADE/USED • REBUILT • NEW 


WE HAVE THE LARGEST SELECTION OF KIDDIERIDES THAT WERE MADE AND OR SOLD BY 
Northland Engineering 
North American Amusement 
Amusement Technology 
Kiddierides U.S.A. 

Quality Design 
Fantasy/Waite 

Edwin Hawkins plus many, many more 

MOST EVERY BRAND MAKE MODEL YOU NAME IT - CHANCES ARE WE'VE GOT IT 


Bally 

Altec 

United Tool 

E M T. 

Bafco 

Newborough 

A.T.M. 

Utec 

Miracle 

M.K.C. 

Brooks 

Carousel 

Jiffy 

Rondina 

Whittaker 

O.K.F 

Continental 

Zamperla 


WERE THE 
INNOVATORS 


THE KIDDIERIDE EXCHANGE INC. 

AMERICA S 1st MAJOR WHOLESALER 433 - 12th Street 

‘ Rock Island,III.61201 

(309) 788-0135 
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contribute to the plan. Allowable con¬ 
tributions will vary front individual to 
individual and may vary from year to 
year. Generally, your allowable contri¬ 
butions will be based on actuarial 
assumptions and cannot exceed the 
amount needed to produce the maxi¬ 
mum legal retirement benefits. 

Under a defined-benefit plan, the 
maximum annual benefit you may 
receive from the plan is the lesser of: 

1 . $ 90,000 

2. 100 percent of your average 
compensation for the three years in 
which your earnings were highest. 

Beginning in 1988, the dollar limit 
of $90,000 will be subject to a cost- 
of-living adjustment. 

Deductibility 
of Keogh fees 


Y ou may be able to claim a tax 
deduction for any fees you are 
required to pay in connection with 


your Keogh plan if payment of the 
fees is not provided for by your 
contributions under the plan and the 
expenses are ordinary and necessary. 

It appears from an IRS ruling that 
if the fees are in connection with a 
Keogh plan you maintain for your 
employees, the cost would be deduct¬ 
ible as a business expense. If the 
fees are in connection with your own 
Keogh plan, the cost would be 
deductible as an expense relating to 
the production of income, a "miscel¬ 
laneous deduction" on Schedule A of 
Form 1040. 

Employee 

coverage 


As a general rule, if you have 
established a Keogh plan for your 
own benefit, then you are required to 
provide a retirement plan for your 
employees who meet certain require¬ 
ments. 


RETIREMENT THROUGH 
SALE OF RESIDENCE 

or my money this is the best 
overall method of retirement. For 
one thing, there is a major one-time 
tax break for a taxpayer older than 
55 who sells his principal personal 
residence. 

The one-time exclusion exempts the 
first $125,000 of profit on the sale 
of your home. If your profit is more 
than $125,000, then the excess would 
be reduced (under 1986 law) by 60 
percent. Only 40 percent of the 
excess profit would be taxable income 
and the actual tax would be only a 
small percentage of the sales price. 

While you have your tax-shelter 
deductions (real-estate taxes and 
interest) over the years, the house 
appreciates in value. No other form 
of retirement financing can boast the 
same advantages. 

If your home is a multi-family 












8th International 


Amusement 
and Vending 
Trade Fair 
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Tomorrow’s Trends... 


... in January at the ima, the 
world’s biggest trade fair in 
your field. Things are devel¬ 
oping fast on the amuse¬ 
ment and vending machine 
market. If you’re 
looking for an 
overall view of 


the world of machines, 
come to the ima in Frankfurt. 
And you’ll be automatically 
in the picture, so to speak. 
Trends, innovations and 

lots of contacts 
will be waiting 
for you. 


29-31 Jan. 1987 
Frankfurt Fairgrounds, 
Hall 5 


Organisation: 

■m 


HECKMANN GMBH 


Messen + Ausstellungen • Kapellenstr.47 • D-6200 Wiesbaden 
West Germany • Telephone: (0 61 21) 52 40 71 • Telex: 4186 518 
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Keen attention to every detail 
of your order with delivery 
on time guaranteed. 

• Overnight shipment on 
Stock Tokens 

• 3-4 week delivery on 
Custom Orders 

• Free design service 

For sample, information or 
to place an order, 
call us Toll-Free. 



Roger 

Williams 

Mint™ 


Northwest Industrial Park 
79 Walton Street 
Attleboro, MA 02703 
*ln Mass., call (617) 226-3310 


dwelling, part your personal residence 
and part rental property, it is treated 
as two separate properties when sold. 
The one-time exclusion applies only to 
the part that is your principal per¬ 
sonal residence. The profit from the 
sale of the rental portion is reduced 
by 60 percent, then taxed. 

MAKING INSURANCE 
PAY OFF 

F inancial planners, investment advi¬ 
sors, insurance agents, and account¬ 
ants are steering clients to two rela¬ 
tively new kinds of insurance policies. 
One, the single-premium whole-life 
plan, is hailed by some as the hottest 
tax-free investment around. The other, 
vanishing-premium insurance, is a fast 
way to pay off a policy and accumu¬ 
late cash value. 

A single-premium whole-life plan 
allows the holder to earn tax-exempt 
interest income. It also provides some 
life-insurance coverage-just enough to 
qualify under IRS rules, but clearly 
the insurance amounts to a bonus. 

It works simply. You pay the 
entire policy premium up-front in a 
lump sum (sometimes called paid-up 
additions). Cash values compound or 
accumulate tax-free at current interest 
rates. You can draw income from the 
policy as early as the second year. 

You do so technically in the form of 
loans, therefore the withdrawals are 
exempt from taxation, at least at the 
time. But since it is your money, you 
never have to repay it. The cash 
remaining-the unborrowed amount-pays 
the policy premium. 

In an emergency, you can borrow 
up to 90 percent of the initial princi¬ 
pal at a slightly higher interest rate. 
The death benefit increases very 
slowly or, in some periods, declines 
slightly, depending on how much has 
been borrowed. 

The projected interest earnings are 
guaranteed only for one year at a 
time. You may wish to have your 
insurance agent show you computer 
printouts at a lower rate of, for 
example, 7.5 to 8 percent. Although 


as of now no tax considerations 
apply, there is mounting pressure in 
the Congress to tax cash accumula¬ 
tions and tighten other rules. 

Even if legislation is enacted, poli¬ 
cies written and in effect prior to 
enactment of the new law would be 
"grandfathered" or exempt from the 
new rules. Only new policies would be 
covered by the new rules, if passed. 

Vanishing-premium policies, also 
called excess-interest whole-life policies, 
are bought chiefly as insurance. But 
you pay an annual fixed premium for 
only a few years, usually five to 
seven. After that, the accumulated cash 
value covers the premiums and loan 
interest. Unlike the single-premium 
whole-life policy, however, the death 
benefit is fixed. 

Investments such as these should 
be part of a complete and compre¬ 
hensive financial plan. You would be 
well advised to seek the help of a 
professional or two-a qualified 
accountant and an insurance agent 
would be the best combination. 
Remember, according to the U.S. 
Supreme Court in a 1930 decision, it 
is the legal right of a taxpayer to 
decrease the amount of what other¬ 
wise would be his taxes, or altogether 
avoid them, by any means the law 
permits. 


Jeffrey Rosenthal is an operator 
and a tax accountant. He can be 
reached by writing M&f Tax Service, 
Ltd., 1967 Bath Ave., Brooklyn, NY 
11214, or calling (718) 232 0342. 
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NEW PRODUCTS 



Bubble Bobble 



Romstar's newest conversion kit, 
Bubble Bobble\ features ban¬ 
tam-weight brontosaures deter¬ 
mined to battle bullies by 
blowing and bursting bubbles. 

It is a one- or two-player 
game with buy-in feature. 

Players guide heroes Bub 
and Bob, who destroy the bul¬ 
lies by bursting bubbles con¬ 
taining fire, thunder, and water 
that appear in a previous 
stage. Other characters that 
come on screen are Benzo, 
Bonnie-bo, Boa-boa, Blubba, 
Boris, Bonner, and Baron Von 
Blubbs. 

During play, points are 
gained for bursting bubbles and 
bonuses are earned for des¬ 
troying bullies. Clearing a stage 
allows for high point targets in 
the next stage. Power is gained 
by destroying magic targets. 

There are 100 stages before 
reaching the true ending, where 
a sudden reversal awaits the 
player. Bubble Bobble is 
licensed from Taito Corp. 

For more information, write 
Romstar, Inc., 3043 Kashiwa 
St., Torrance, CA 90505, or call 
(213) 539-2744. 


Genesis 

Premier Technology has intro¬ 
duced Genesis , a pin that 
combines lights and sound in 
an unusual way, with the effect 
heightened by a backglass 
reminiscent of science-fiction 
classics. 

Carrying a Gottlieb label, 
Genesis features interactive play 
between ramps, drop targets, 




and vari-targets. The game's 
music is composed by Dave 
Zabriski, who will soon have a 
motion-picture soundtrack 
among his credits. 

For more information, write 
Premier Technology, 759 Indus¬ 
trial Drive, Bensenville, II 
60106, or call (312) 350-0400. 


Telco Coin Phone 

Telco Intercontinental Corp. has 
developed the Model 674-ECP 
phone, which functions as a 
regular phone and a coin-op 
phone for local calls only. 
Designed for small-business use 
and customer convenience, the 
phone's features include a lock- 
able coin box, coinless 911 
emergency calls, coin refunds 
for uncompleted calls, and 
three time-limit selections for 
each call (three minutes, five 
minutes, or unlimited). 

With an owner's key, the 
Model 674-ECP operates as a 
standard telephone. But it can 
be turned to the coin mode 
for seven-digit (local) calls or 
modified for eight-digit calls to 
be compatible with PBX sys¬ 
tems. 

For more information, write 
Telco Intercontinental Corp., 
7066 Lakeview Haven Drive, 
Suite 100, Houston, TX 77095, 
or call (713) 855-2218. 



Body Slam 


Sun Corp. of America has 
introduced Body Slam , a horiz¬ 
ontal conversion kit that fea¬ 
tures teams of women 
wrestlers. Body Slam can be a 
two-player game or one player 
can challenge the computer 


110 PLAY METER/October 1986 




team. 

Each player selects a team 
from wrestlers shown on the 
screen and engages in a timed, 
two-player match. When a loser 
is pinned, the winner challenges 
the next opponent. 

Players can use a variety of 
wrestling moves and must "tag 
off" when tired, as indicated 
by an energy meter. Among 
the wrestling characters are 
Sushi Fujiyama, Tank Tempura, 
and Chest Freezer. 

The kit includes a wiring 
harness, a marquee plexi, 
monitor-surround graphics, con¬ 
trol-panel graphics, joysticks and 
buttons, switches, and an FCC 
cage. 

For more information, write 
Sun Corp. of America, 2250 
Elmhurst Road, Elk Grove Vil¬ 
lage, II 60007, or call (312) 
228-0451. 


life Force, 

Top Gunner 

Konami, Inc., has debuted a 
horizontal conversion kit in Life 
Force and a vertical conversion 
kit in Top Gunner. Both are 
two-player games with a buy-in 
feature. 

Life Force engages the 
player in a race to save Sen¬ 
tinel XR1, a half-human, half 
bio-mechanical warrior who has 
been infected by radiation while 
fighting to save his country. 

The game offers six weapon 
parts. Players control the U.S.S. 
Light Speed, a ship traveling 
through Sentinel's body battling 
the evil bacterion, antibiotics, 
and radiation growths in a way 
reminiscent of the movie Fan¬ 
tastic Voyage. 

Life Force gives operators 
four continuation options and 
difficulty settings. Operators 




also can choose the number of 
coins inserted and the number 
of plays by adjusting a dip 
switch. 

Top Gunner is a military 
adventure for one or two 
players who combat enemy 
soldiers, tanks, ships, and sub¬ 
marines on a mission to rescue 
POWs and bring them to a 
heliport. Players receive extra 
points and firepower for each 
successful mission. Flashing 
POWs, when rescued, give more 
power for weapons. 

Each player, equipped with 
a machine gun and a hand 
grenade, controls a jeep with 
an eight-way joystick and two 
buttons that fire the artillery. 
When extra firepower is 
acquired, the hand grenades 
can turn into regular missiles 
or ones that explode in two or 
four directions. 

For more information, write 
Konami, Inc., 815 Mittel Drive, 
Wood Dale, IL 60191, or call 
(312) 595-1443. 


Dynamo Hockey 

Dynamo Corp. has introduced 
Dynamo Hockey ; a coin-oper¬ 
ated air-cushioned table-hockey 
game with an all-plywood pool- 
-table-style cabinet. 

The table features a formica 
top for maximum speed, an 
all-steel design for strength, 
permanently bolted rails and 
goals, a "no-pop-out" goal, an 
automatic digital-scoring unit, an 
adjustable timer, and twin-drop 
coin chutes. 

Dynamo Hockey> has center- 
line, player-approved goal 
dimensions and has been 
approved for tournament play. 

A tournament kit included with 
each table explains the rules of 
play and offers maintenance 
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tips, player information, and 
instructions on how to organize 
local tournaments. 

For more information, write 
Dynamo Corp., 2525 Handley- 
Ederville Road, Richland Hills, 
TX 76118, or call 
1-800/527-6054 or (817) 
589-7699. 


Night Stocker, 
Street Football 

Bally Sente has added two new 
games to its Sac Pac library- 
Night Stocker and Street Foot¬ 
ball 

Night Stocker is a one- 
player driving and shooting 
game that challenges the player 
to drive with one hand and 
fire a gun with the other. It is 
available as a new dedicated 
unit or a Sac Pac kit. 

Amid the background sounds 
of a car's rumbling motor, the 
skid of brakes, and the flash 
of gunfire, the player drives at 
high speed across an alien 
landscape to reach robot instal¬ 
lations. He must avoid mines, 
craters, and other obstacles and 
face a constant attack of air¬ 
borne and land-based robot 
ships and weapons. 

The player shoots enemies 
and their armaments with a 
handgun secured to the cabinet. 
The light gun has a futuristic 
exterior that does not resemble 
any available real weaponry. It 
is secured to the cabinet with 
a high-tensile security cable run 
within a protective coil, render¬ 
ing it almost vandal-proof. Its 
rubber tip helps minimize 
cabinet damage. 

The player continues on his 
journey, capturing colored 
energy crystals in the electrical 
claw mounted on the front of 
his armored car while fielding 
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off aliens. Each robot installa¬ 
tion increases in size and com¬ 
plexity and has an enemy with 
unique weaponry. The object is 
to clean out the installations 
before the car is destroyed. 

Scoring is based on the 
number of enemies hit, and 
bonus points are earned by 
recharging the car with a var¬ 
iety of energizers presented 
throughout each game wave. 

The kit includes the electronic 
cartridge and header and con¬ 
trol-panel graphics to convert a 
Sente upright cabinet. 

Street Football brings back 
the days of tag football and 
kick-the-can. Game play encour¬ 
ages two players to compete 
against each other or lets one 
player compete against the 
computer. 

There are six video charac¬ 
ters divided into two teams of 
three. Each player is moved 
around the screen with one of 
two track balls. A pass button 
lets players pass or change 
players under their control. 
Players try to score a touch¬ 
down within four downs or 
lose the ball to the other 
team. 

A series of random street 
events occur during game play, 
such as cars and trucks driving 
on the street, kids on bicycles, 
dogs dashing out to bark and 
chase team members, and open 
manholes that may swallow 
players. Scrolling buildings and 
sidewalks give the feel of run¬ 
ning down a city street. 

For more information, write 
Bally Sente, Inc., 1289 Anvil- 
wood Ave., Sunnyvale, GA 
94089, or call (408) 744-1414. 


Pay Phone Junior 

Multi Tech Communications, 

Inc., has introduced the Pay 








million bonus points. 

Special Forces features for 
operators include factory-in¬ 
stalled Mylar at key wear 
points, built-in playfield inclina¬ 
tion, and an eye-level alphanu¬ 
meric display that permits 
manual-free diagnostics and 
details the number of bombs, 
rockets, and multi-ball shots 
players have earned. 

For more information, write 
Bally Midway Mfg. Co., 10601 
W. Belmont Ave., Franklin Park, 
IL 60131, or call (312) 

451-9200. 


Phone Junior ; a hearing-aid 
compatible phone with a six- 
-month warranty. Installation 
requires only a modular plug 
to a regular line. 

Pay Phone Junior's features 
include quarter coin operation, 
touch-tone dialing, call conti¬ 
nuation for an additional quar¬ 
ter, three time-limit selections, 
and coinless 911 emergency 
calls. 

The unit converts to a reg¬ 
ular phone with an owner's 
key. A lockable coin box and 
seven- or eight-digit calling 
capacity are included. 

For more information, write 
Multi Tech Communications, 

Inc., 18425 James Couzens, 
Detroit, MI 48235, or call 
(313) 342-7737. 


VS.Slalom 


Nintendo of America has intro¬ 
duced its first licensed arcade 
game, VS. Slalom, , available as 
a dedicated unit or VS. Pak for 
the VS. Dualsystem or VS. Uni¬ 
system. 

Actual skis mounted to a 
teeterboard base, and ski poles 
inserted through the control 
panel, are used by players to 
control their direction and 
quick turns. Jumps and speed 
are controlled by buttons on 
top of the poles. 

First, players choose one of 
three mountains with varying 
degrees of difficulty. After a 
qualifying run, players who 
make it to the finish line con¬ 
tinue to more difficult slopes. 

Twenty-one runs beyond the 
three qualifying ones allow 
players to record their fastest 
time. Quick reflexes help play¬ 
ers avoid trees, flags, snowmen, 
sledders, and other skiers in 
the way. When a skier tumbles 
after hitting an obstacle, a 
randomly programmed decision 
determines if he lands on his 
feet. 

The VS. Slalom program 
was supplied to Nintendo by 
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Special Force 


Expanding on the popular hos¬ 
tage-rescue-combat theme, Bally 
Midway has introduced Special 
Force ; another in its "Next 
Trend" line of pinballs. 

The pin includes a multi- 
ramped playfield with jungle 
roads, a helicopter funnel 
ramp, hut-shaped thumper 
bumper caps, and sound effects 
like crashing explosions and 
chirping crickets. 

Players are first awarded 
two rockets that can be fired 
by independent buttons to des¬ 
troy enemy tanks (drop 
targets) without using the ball. 
Various skill shots earn addi¬ 
tional rockets and bombs. One 
or two balls can be taken 
hostage. 

Using rockets and bombs 
from the helicopter, players 
attack to free hostages. When 
they succeed, the game goes 
into multi-ball play, permitting 
the player to score up to two 


SPECIAL 1 




CO 





CO 


the licensing group of Rare 
Coin-It, Inc. The game can 
convert existing games such as 
the Donkey Kong and Pac 
Man series, also Popeye, and 
Mario Bros, (in the narrow 
cabinet). For more information, 
write Nintendo of America, 

4820 150th Ave., N.E., Red¬ 
mond, WA 98052, or call 
(206) 882-2040. 



Series 100 Pay 
Phone 



Tatung Telecom Corp., a west 
coast company with a parent 
firm in Taiwan, has entered the 
U.S. telecommunications market 
with the Series 100 pay tele¬ 
phone. 

Industrial-quality mechanical 
and electronic components are 
used in the Series 100 to meet 
U.S. operations requirements. 

The unit has built-in relocatable 
rate tables, a swing-open door 
for the electronics compartment, 
a $10 escrow bin, an electronic 
coin acceptor, and a scrolling 
vacuum-fluorescent display. 

Other features include remote 
control and reporting and a 
centralized alarm system. 

The housing is equipped 
with security studs, and can be 
mounted on the backboard of 
standard booths compatible with 
the AT&T (or former Western 
Electric-type) pay phone. After 
power is up, the installer 
enters a few keystrokes on the 
key pad to put the phone into 
service. Correct rate tables for 
the installation site are auto¬ 
matically activated. No down¬ 
loading or reprogramming is 
needed. 

The coin acceptor, rate card, 
and printed-circuit boards are 
located for rapid exchange in 
the field. A portable diagnostic 
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instrument, the Field Mainte¬ 
nance Unit (FMU) may be used 
to isolate the cause of mal¬ 
functions. 

For more information, write 
Tatung Telecom Corp., 3460 W. 
Bayshore, Palo Alto, CA 94303, 
or call (415) 964-4571. 


Kramer Mini 
Krane, Gum Ball 
Krane 


M.Kramer Mfg. Co., Inc., has 
followed the recent introduction 
of its Kramer Krane with the 
addition of two variations- Mini 
Krane and Gum Ball Krane 

The Mini Krane is a coun¬ 
tertop unit measuring 20 by 
24 by 36 inches and can 
accommodate joysticks or but¬ 
ton systems. It incorporates the 
Belgian claw system. 

The Mini Krane fits over 
bar railings for bar-top use. It 
includes sound, a prize-out 
meter, an optional play value 
setting of 25 cents to $2, and 
a six-month warranty. The cash 
box holds more than $750. 

The Gum Ball Krane gua¬ 
rantees a winner with every 
play by dispensing a gum ball 
each time the crane is coined. 
The unit is available with a 
joystick, buttons, sound, a pri¬ 
ze-out meter, optional play 
value settings, flashing lights, a 
bill acceptor, and a ticket dis¬ 
penser. 

Kramer also offers a gum- 
ball kit that can be installed 
into existing cranes. For more 
information, write M. Kramer 
Mfg. Co., Inc, 1100 Towbin 
Ave., Lakewood, NJ 08701, or 
call r 80^631-2126 in New 
Jersey call (201) 367-7810 . 










Multi-System 

Pro Circuitry has developed the 
Multisystem conversion kit that 
consolidates three game logic 
boards, enabling installation of 
two or three games in one 
cabinet. 

The Multisystem allows a 
past favorite to be installed 
with a new game or games 
and put back on location, 
unlike conventional conversions 
that remove the old game. 

The system includes a 
switching circuit, a wire har¬ 
ness, and a graphics kit. 

For more information, write 
Pro Circuitry, 1350 E. College 
Ave., State College, PA 16801, 
or call (814) 234-3209. 



fortress. Between each pattern 
is a shower of meteorites and 
a streaking comet that must be 
mastered to gain more power 
for lasers, cutters, speed rat¬ 
ings, and extra support ships. 

Licensed from Clarue of 
Japan, the kit includes a uni¬ 
versal harness, a joystick, two 
fire buttons, a header, overlay 
graphics, and a PC board. 

For more information, write 
Komax, Inc., 77 Deerfield Road, 
Norwood, MA 02602, or call 
1-800/461-9908. 



Jumbo Skill 
Crane 



Flower 

Komax, Inc., has debuted 
Flower, ; a horizontal-monitor 
conversion kit that takes the 
player through five levels of 
play on a journey through the 
cosmos. 

In Flower ; the player begins 
his travels in a spaceship and 
must accumulate weaponry in 
four different patterns before 
reaching a giant fortress in the 
fifth and final stage. The object 
of the game is to escape the 
fortress using a secret way out. 

The first obstacle is a 
shower of meteorites followed 
by a comet streaking across the 
screen. When the player shoots 
down the comet, he gains 
more weaponry and progresses 
to the deadly venus flytrap. 

After eliminating the flytrap, 
he moves on to combat a 
three-headed robot, a war-base 
planet that sends warships to 
destroy him, and the giant 



Grayhound Electronics has 
added the Jumbo Skill Crane 
to its line of American-made 
cranes that includes single, 
double, triple, and countertop 
models. 

The Jumbo Skill Crane has 
a wide viewing area of plexi¬ 
glass at child's-eye level, a 
swing-open bottom door, and 
an oversized cashbox and prize 
storage compartment. It offers 
a dual coin mechanism and a 
newly developed, large six-inch 
claw to accommodate bigger 
prizes. 

The solid-state unit comes 
with rolling, locking wheels, a 
$l-$5 bill acceptor, and a credit 
accumulator. It is available with 
an optional joy stick or button 
control 

Designed to fit through 
standard doorways, the Jumbo 
Skill Crane is operator-adjusta¬ 
ble for second timing and coin 
play from 25 cents to $2 a 
play. 

For more information, write 
Grayhound Electronics, Inc., 
Route 37 & Germania Station 
Road, Toms River, NJ 08753, 
or call 1-800/222-0491 (in New 
Jersey, (201) 341-5200). 
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Out Run! 

Players can race through 
woods, European cities, beach¬ 
fronts, and the Swiss Alps with 
Sega's Out Run ' a simulator 
video game in a moving 
cabinet. 

Out Run! travels on all 
kinds of terrains at simulated 
speeds of up to 200 miles an 
hour. Players can choose 
between various roads and five 
different endings to the race, 
all viewed on a 26-inch screen. 
There also is a choice of three 
kinds of background music 
from the car stereo. 

The game is available in 
deluxe, standard, and upright 
models. 

For more information, write 
Sega Enterprises, Inc. USA, 

2149 Paragon Drive, San Jose, 
CA 95131, or call (408) 
435-0201. 


(T 


Clash Road 

Status Game Corp. has intro¬ 
duced Clash Road,\ a fast-action 
bicycle race game available as a 
universal kit, dedicated counter- 
top, cocktail, or upright. 

Clash Road uses a horizon¬ 
tal monitor and has play diffi¬ 
culty options and a continued- 
play feature. The object of the 
game is to successfully cross 
the finish line in the bicycle 
race before the player bums 
off all his calories. 

During the bicycle race 
players must avoid opponents 
by punching and jumping, while 
collecting characters on the 
screen for extra power, points, 
and calories. There are many 
phases to the game, with each 
race becoming more difficult. 

The universal kit includes a 
joystick, buttons, and cabinet 
graphics. Status also has deve¬ 
loped a new upright cabinet 
that contains a 19-inch color 
monitor. 

For more information, write 
Status Game Corp., 56 Budney 
Road, Newington, CT 06111, or 
call 1-800/835-7434. 
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IT’S NO YOKE! 

Tubes - New 


19" (fits new Wells Gardner) .. 

$89.95 

13” (fits Nanoa-Kaga). 

79.95 ! 

Star Tree Monitor Chassis - New 

29.95 

Coleco Mini Power Supply. 

9.95 | 

+5V .9A, -5V . 1 A, +12V .3A 


Buttons - short, long, colors — 

. .29 

Tempest Deflection PCB - New .. 

24.95 

Tempest Flyback Trans. - New .. 

9.95 

Coin Meters - New. 

. 2.95 

Wico Coin Door (#15-983300) - New ( 

Wico’s Price $73.38, ours. 

39.95 

Mr. Do! Overlays - colorful. 

3.95 

Centipede Overlays - original .. 

16.95 

Centipede Trac-ball roller set .. 

5.95 

Millipede Trac-ball roller set ... 

6.95 

4" Fans - New. 

. 9.95 

ELDORADO 


PRODUCTS, LTD. 

213/516-9522 



WHOLESALERS! DISTRIBUTORS! 
INDEPENDENT SALES REPS! 


“CHECK YOURSELF”™ 

is now available 
in your area! 

A unique marketing 
TF r ' opportunity! The “Check 
1 * Yourself”™ Breath Alcohol 
Scanner is in demand ! Sell the 
program that helps stop the drunk driver! 

For further information call Toll Free 1-800-962-1002 
In New York State Call Collect (516) 379-4719 
or write: E.B.A.S., Inc. 

55 Hudson Avenue, Freeport, N.Y. 11520 


SALES POSITION OPEN 

WITH ESTABLISHED DISTRIBUTOR 

FOR EXPERIENCED PERSON 
WITH MANAGER SKI LLS 
OR POTENTIAL. 

Send resume, 
complete with experience 
and salary requirements, 
to: PLAY METER 
P.O.BOX 24170 

New Orleans, LA 70184 DEPT. VF 


WANTED: Rowe MC-35 Changer 
with double stacker 

FOR SALE 

Touchdown ($600), Birdie King II ($795) 
Skyhunter upright ($450), Samurai ($395) 
Jailbreak ($650), Whac-A-Mole ($1750) 
Penny Falls ($1750), Tag Team ($350) 
TX-1 ($1500), Kicker ($450), Tapper (350) 
FOR LEGAL TERRITORY 

Dixieland, Highflyer, Nashville.Call 

M&P AMUSEMENT CO. 
717/848-1846 


I- 

$ 




ft 


PAYPHONES: Direct from manu¬ 
facturer. First to acquire FCC# Dura¬ 
ble, no shortcuts, cheap parts or 
jj exaggerations. $305. 

CORDLESS PAYPHONE ;CaII any- pA 
where from the convenience of your lj 
table. $155-340. 608/582-4124* 

9-9 CDT. JHy 

SUNDAYS BEST. Also Antique Pay- ^ 
phones. 



! 


PHOTO MACHINES 

WE BUY AND SELL 


CHEMICALS, FLIM, PARTS 
BEST PRICES GUARANTEED 
OVER NIGHT SERVICE IS YOURS WHEN NEEDED. 
...here today, there tomorrow™ 


ED HANNA 

P.0. Box 290777 • Davie. Florida 33329 

305/474-5888 

Established 1951 


1 1 




FOR SALE 


9 25c 14' Philadelphia Tobbogan Skeeballs 
GREAT SHAPE mechanical ticket dispenser 
3 ACL Table Top Draw Poker and 
one HOT SEAT Best Offer 
MAKE OFFER 

Call Steve at (201)793-1323 or 270-6118 


LOUISE S HARNESS SHOP 

Rt. 3, Box 72 
Prattville, AL 36067 

Video Game Harness and 
Donkey Kong Monitor 
Conversion Kit 

Prices start at $15.°° 

Write or Call 

205/365-1841 


All kits contain: 

PC htrard', wiring harness, nia/x/uee, overlay, stick 
& buttons, imd instrucions 

Arkanoid (Romstar). 795 

Trojan (easier chips).750 

Break Thru (commando driving $ime).750 

Tiger Heli (fast kit Pac-Man).725 

1942 (factory new kit). 695 

Terra Cresta (a real sleeper) . 595 

Alpha Mission (highly acclaimed).495 

Jailbreak (fast kit TNF!).475 

(kiardian (space shootem up).450 

Merit THvia Whiz 11 (w/adult sex!).450 

Roller Jammer (skating action!). 395 

Flash (ial (wonder woman adventure!).395 

LJ) K Down (driving game!). 395 

Nintendo Punch Out! (boxing) . 395 

Inferno (fast kit Williams!).350 

Megtzone (proven winner!).350 

Savage Bees (2 pi. shooter!) .350 

Combat (for Exidy gun games). 295 

Samuari (Taito sward fight!). 295 

Time Pilot 1*4 (fell factory kit!).275 

Chinese Hero (2 pi. karate!).275 

Tin Star (for wild Vfestem!).250 

Circus Chariie (6-ring drcus).250 

Hyper Sports (fast kit TNF).250 

Aerobots (transformer robots).199 

Moto Race ISA (motorcycle).199 

Root Beer Tapper.199 

Street Heat (w/steering wheel).199 


fffi: 

Fffi: 


Trojan Or (iunsmoke update kit w/order of any 2 kits. 


liniwnatl Eos kit w/order of am i kits. 


930 Jeffrey Lane, Dixon, CA 95620 

916/678-5189 


SKEEBALS 

Electronic with ticket dispensors 

$900 

4x8 Regulation Portables 
with overhead lights 
$ 1250.00 

(QUANTITY DISCOUNTS AVAILABLE) 
502/351-6336 


LEGAL GALAGA for $199 

A.P. Engineering converts Atari 
Dig Dug P C. boards into Galaga 
24 hour turnaround 
1917 Huntington Street, Suite 3 
Huntington Beach, CA 92648 

714/969-1243 
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SUMMER CLEARANCE SALE 

Used P.C.B’s 


Time Pilot ’84. 

$150 

Time Pilot. 

... $ 99 

Seicross. 

125 

Sinistar. 

99 

Do! Run Run. 

125 

Bump ’N Jump . 

... 77 

Cobra Command.. 

125 

Mario Bros. 

... 60 

Ms. Pac-Man. 

99 

Frontline. 

60 

Three Stooges .... 

99 

Bagman. 

... 60 

Donkey Kong III... 

99 

Vanguard . 

... 60 

Elevator Action ... 

99 

Pac-Man Plus .. 

... 60 


Rally X. 60 

EXTRA SPECIAL 

★★Sony 7 amp Power Supply^ 

WE BUY USED BOARDS 
SE HABLA ESPANOL 

If you don't see what you want , call and ask for it! 

V&E VENDING 

1640 East New York Ave. • Brooklyn, N.Y. 11212 

(718) 346-8165 • Telex: 710 110 1719 


Only a company that understands 
business could successfully publish 
a price guide for the coin machine 
industry for 20 years* 

Here’s why your company should be a subscriber: 


The DRA PRICE GUIDE is the only publi¬ 
cation devoted exclusively to analyzing and 
assessing the values of used coin operated 
equipment. We are now in our 20th year of 
publication, providing this vital information 
to distributors, operators and manufacturers. 

We also list new games, 
phonographs and vending 
machines as they are re¬ 
leased and with 150 to 200 
new machines entering 
the market each year, 
keeping up to date on 
values is essential to 
your business. 
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PRICE GUIDE 
and UPDATE 

NOW PUBLISHED 

monthly 


WE ARE AN 
IMPORTANT 
REFERENCE FOR 
PROPERTY TAX 
ASSESMENTS. 
MANY 

ASSESSORS 
SUBSCRIBE AND 
USE OUR LISTING 
AS A GUIDE. 


:<s> 


□ For complete information and a FREE mini 
booklet, mail us this coupon today! 

□ Or mail your check for $75.00 for a years 
subscription. 




DISTRIBUTORS RESEARCH ASSOCIATION 

6595 N.W. 36th St./Suite 109B/Miami, FL 33166/Tel. (305) 871-4980 
Company Name__ 


City/State/Zip 


FELLOW OPERATORS OF THE 32 YEARS I HAVE IN THE COIN 
MACHINEBUSINESSTHELASTELEVENWERETHE MOST 
EXCITING AS WE HAD TWO OF THE FIRST DART GAMES. RIGHT 
NOW THEY ARE THE BEST MONEY MAKERS BUT THEY STILL 
HAVE TO BE PROMOTED WE HAVE LEAGUES AND TOURNA¬ 
MENTS - SPRING - SUMMER - FALL - WINTER WE HAVE SOME¬ 
THING THAT MAY INTEREST YOU - 'THE FUN TOURNAMENTS.' 
ONE IS SINGLES AND ONE IS DOUBLES AND THEY RUN FOR 16 
TO 18 WEEKS WE HAVE THE MATERIAL FOR THESE AT THE 
COST OF $25 00, AND FOR FREE WE WILL SEND YOU A PIC¬ 
TURE OF THE BACK END OF THE FIRST DART BOARDS WE HAD 
TO WORK WITH. THIS SET UP WILL ALSO BE GOOD FOR POOL. 

TRY THIS-ALL YOU NEED IS A COUPLE OF PROMOTING 

TAVERN KEEPERS AND THE REST WILL FOLLOW 

WRITE OR CALL: WILBURT SC H AUT/SMI LEY'S MEL'S COIN- 

/BOX 1366/GREEN bay, wi 54302 (414)468-8686 


WANTED 

ARCADES, GAME ROOMS, 

MIRI AMUSEMENT CENTERS, 

MALL FAMILY AMUSEMENT CENTERS 
Aggraisiva, experienced arced* 
company la looking to expand opera¬ 
tion* anywhere In U.8.A. Contact! 
GENERAL AMUSEMENT 

S400 W. Cullom, Chicago, IL 60641 

312 / 281-8211 


PABLI6KS 

WITH HMIEHEH STEEL 
SHACKLE! 

LJL $1.60 

= i * . ... EACH 

■ - ^ Keyed alike 

" -■■■■■-?■ ^ or different. 

==? i= PHONE: (919)527 8241 
==5 ^ A-l PRODUCTS 

^3 333 N. Queen St., Kinston, NC 


GAME-FOR SALE 

— Super Bargain — 

NEW AGE 

Hill Top Plaza 
Woodlawn, VA 24381 

703/236-0474 

Relocated — Need to Sell 


Independent 
Finn Offers 
Digital Service 

John Ebert, who was the service man¬ 
ager of Digital Controls, has formed his 
own company and is already providing 
service to old Digital customers. Ebert's 
new company, Video Services, boasts a 
zippy 24-hour turnaround time. He also 
has a supply of miscellaneous parts for 
some of Digital Controls product. 

Video Services October specials is LCI 
CPU board update with horse racing 
and slots for $ 150. 


ervices 


JOHN P. EBERT 

President 


1579 Harbins Road 
Norcross, Georgia 30093 


(404) 925-8337 
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INTRODUCING ALIEN SECTOR 

We’ve gone direct to Namco to bring you a new game for the lowest 
price possible. This super space theme game is available as a com* 
plete conversion kit for horizontal monitor games. 

ONLY $299 


WIZZ QUIZ 

Konami Track & Field 
Plug-In Conversion Kit 

$99 


GALAGA 

NAMCO 

$299 

For Vertical Monitor Games 


TOP GUNNER 

KONAMI 

CALL 

For Vertical Monitor Games 


GAPLUS (GALAGA III) 

NAMCO 

$399 


For Vertical Monitor Games 


IRON HORSE 

KONAMI 

$399 

For Horizontal Monitor Games 


BATTLE LANE 

ROMSTAR 

$399 

For Vertical Monitor Games 


PAC LAND 

NAMCO 

$495 


JAIL BREAK 

KONAMI 

$495 


For Horizontal Monitor Games I I For Horizontal Monitor Games 


GUNSMOKE 

ROMSTAR 

$595 

For Vertical Monitor Games 


TIGER HELI 

ROMSTAR 

$695 

For Vertical Monitor Games 

1942 

ROMSTAR 

$695 

For Vertical Monitor Games 

Ghost’n Goblins 

ROMSTAR 

$695 

For Horizontal Monitor Games 

VISIT US AT BOOTH #1201 AT THE 1986 AMOA IN 
CHICAGO FOR OUR SHOW SPECIALS. 


The Game Exchange 

(THE ORIGINAL) 

1289 ALUM CREEK DRIVE • P.0. BOX 09598 • COLUMBUS, OHIO 43209-0598 • (614) 258-2933 


IN OHIO 

1-800-848-1514 


CALL TOLL FREE 


OUTSIDE OHIO 

1-800-848-0110 


NOVEMBER 1986 


October 1986/PLAY METER 119 
























LASER CONVERSION KTIS 
Super Don Quixote 

(fantasy low adventure) 

CONVEKIS: Dragon's Lair or any 
LDV-IOOO game 

ABSOLUTE PROVEN MONEY MAKER ! 
COMPLETE UNIVERSAL EOORY KTT 

$249 EACH OR SAVE $100 
2 FOR $398 

Cobra Command 

(exciting helicoptor gunship action) 

CONVERIS: MAC.H. 3, Astron Belt 
Bega's Battle, or Cliff Hanger 

$249 EACH 

VIDEO COIBECTIOI 

930 Jefleiy Lane, Dixon, G\ 95620 
916/678-5189 


LIKE NEW KIM! HIES, 

Wack-a-Mole AMI Funky Walloon 
FIR SALE If 25% IF CIST. 

Captain Video's Games 

11866 La Grange 
Los Angeles, CA 90025 

(213)820 4338 


USED KIDDIE RIDE 
NEEDS 

Increase your income 
by selling or trading 
your old rides for 
new or rebuilt rides. 
REPLACEMENT FIBERGLASS PARTS 
Custom saddles, motorcycle parts, 
base covers, carousel horses. 

Used National boxes--cheap. 

Security covers, pins, & round locks, 
odds & ends of used rides. 

"Repair that ride from our junk parts" 

KIDDIE AMUSEMENTS, INC. 

P.O. Box 939, Florence, MS 39073 

SOUTHERN REGION 

1 - 800 / 647-6460 601 / 845-7501 


VIDEOS * * * PINBALLS * * * POOL TABLES * * * 

■ssr" s GAME AUCTION 

■ DIRECTLY SOUTH OF SAT. DEC 6 10:00 SHARP CRETE ILL 60417 

- _ ( ^ 2 £ 2 ^ 22 


: I m 


A.B.C AUCTIONEERS! 
955 NORTH MAIN ST._ 
CRETE, ILL 604171 



^ BUY • SELL 


KIDDIERIDES 

SELL • TRADE/USED • REBUILT 


REBUILT • NEIV^ 


WE HAVE THE LARGEST SELECTION OF KIDDIERIDES THAT WERE MADE AND/OR SOLD BY 
Northland Engineering Bally Altec United Tool 

North American Amusement E.M.T. Bafco Newborough 

Amusement Technology A.T.M. Utec Miracle 

Kiddierides USA. M.K.C. Brooks Carousel 

Quality Design Jiffy Rondina Whittaker 

Fantasy/Waite O.K.F. Continental Zamperla 

Edwin Hawkins plus many, many more 

MOST EVERY BRAND. MAKE. MODEL YOU NAME IT — CHANCES ARE WE'VE GOT IT 


plus many, many more 
CHANCES ARE WE'VE GOT IT 



WE RE THE 
INNOVATORS 


THE KIDDIERIDE EXCHANGE INC, 0 , 

_AMERICA S 1st MAJOR WHOLESALER_(309) 788-0135 
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DARTS 

ENGLISH MASK DAETS 

5000 Series 
by Arachnid 
Beautiful Condition 
$795. 00 each 


Seeburg hideaways 
and consolettes 


Wall Games 


Used Boards 
— Cheap- _ 


JIM STANSFIELD VENDING 

LaCrosse, Wisconsin 

608/782-7181 



One System...Every Video Game! 

NEW GAMES! NEW CABINETS! READY TO PLAY! 
19" MONITORS! COCKTAIL OR UPRIGHT! 
COUNTERTOPS AND COCKPITS, ALSO! 
STAINLESS STEEL CONTROL PANELS! 

FORMICA INSIDE AND OUT! 
INTERCHANGE GAMES IN MINUTES! 
READY FOR YOUR LOCATION! 


Battlelanes .. 

.$1595 

Flash Gal. 

..$1395 

Jailbreak- 

. 1495 

Yie Ar Kung Fu . 

.. 1395 

Scion. 

. 1495 

Son-Son. 

.. 1200 

Commando ., 

. 1395 

Time Pilot. 

.. 1200 


New easy play Romstar Gunsmoke.. .$1695 
OTHER GAMES AVAILBLE ON REQUEST 

SUBJECT TO AVAILABILITY 

Maximize your profits.., 

Game Operator’s Corporation 

1617 West Harry • Wichita, Kansas 67213 

(316) 267-7371 

The Answer® is your solution. 




BEST IN 
USED VIDEOS 


Space Harrier.1995 

Hang-On. 2595 

Crossbow.795 

Commando.995 

Excitebike.795 

Gauntlet( Special).1795 

Gunsmoke.895 

Hat Trick .1495 

Jailbreak.995 

Karate Champ.695 

Rung Fu Master.895 

Paperboy.1995 

Punch Out!!.795 

VS. Golf.795 

Nemisis.1495 

Ikari Warrior. 2395 

Buggy Challenge.995 

Gladiator.995 

Rampage. 2295 

Mania Challenge .995 

Many Recihmtmhei Pinballs 


ALPHA-OMEGA-SALES 

Call Maity n Frank "Tie Crank" 

211/287-4991 


FRANK'S CRANKS 


Super Mario Bros. 
Hogan's Alley ... 
Enduro Racer ... 

Choplifter. 

Land Sea Air ... 

Battlelanes. 

TNK III. 

Trojan . 

Rush N' Attack .. 


USED PINBALLS 


Ice Fever .... 
Bounty Hunter 
Chicago Cubs . 

Raven . 

Jacks to Open. 
8-Ball Deluxe . 
Fire Power II . 
Road Kings ... 
Black Belt.... 


Call us iiiay 

FIR CIMPLEIE LIST IN ALL 
NEW IN RECIHDITIIHEB 
WINEIS ANN PINBALLS. 

/A 


CONVERSIONS KITS 


Rygar. call 

Phraze Craze. call 

World Series. call 

Empire City . call 

Roadrunner. call 

Alley Master.call 

Arkanoid. call 

Call for latest kits 

Merchandising 

Eouipment 

.NEW BIG CHOICE. 

SINGLE CRANES • $2851 
BIC CHOICE 

TRIPLE CRAINES • CALL 


SPECIAL 

Spy .Hnntii .$1995 


The Operator's First Choice 

6 Sniinn Place * Emscn. NJ 98817 









































































GUEST COMMENTARY 


A tribute to 
Bill ODonnell 


BY LOUIS BOASBERG 



WT O'Donnell. Sr. 


[Editor's note: In 1945, after his discharge from the U.S. Marine Corps, W.T. "Bill" O'Donnell, Sr., went to work 
in the purchasing department of Bally Manufacturing. 

He later became sales manager and a member of the board of directors. In 1962 he headed a group of investors 
that purchased the company. Under O'Donnell's direction, the company entered the arcade-game business in 1969■ He 
was chairman and president of Bally until retiring in 1979■ 

O'Donnell was honored for his civic, educational, and charitable work, particularly his efforts to raise money for 
Israel, at a 1976 testimonial dinner co sponsored by the amusement machine industry and State of Israel Bonds. He 
teas presented with the Prime Minister of Israel Medal at the event. 

O'Donnell was described in a May, 1976 Play Meter article as "an old-shoe kind of guy in Guccis. "\ 


hen Play Meter's publisher, Carol Lally, 
asked me to write about my close 
friend of many years Bill O'Donnell, 
who will be honored at the ACME 
show in March, 1 told her I could 
write an article about his accomplishments, but it would 
probably be longer than War and Peace. Carol confined 
me to one page, however, so here goes. 

Perhaps some of this has been written before, but 
because of my admiration and respect for this man, it 
will still serve its purpose: to introduce W.T. "Bill" 
O'Donnell, Sr. 

During all my years in the coin-machine business, I 
have been exposed to some truly great men, but I can 
say in without hesitation that the greatest of all is Bill 

O'Donnell. 

Bill has enough worldly weaknesses to make him a 
real human being like the rest of us. But he has all the 

spiritual values of love for his fellow man, kindness, 

gentleness, faith, generosity, understanding, cheerfulness, 
enthusiasm, and everything else that reflects the true 
teaching and philosophy of the Sermon on the Mount. 

I do not believe 1 am alone in my opinion of Bill 
O'Donnell. I believe that if you asked past and present 
Bally employees, his friends and business associates, and 
anyone who has known him any length of time, they 
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would say that they do not like Bill, they love him! 

Even those not close to Bill know about his many 
philanthropic deeds that, while never carried on his coat 
sleeve, would fill an ordinary book. He is a living 
example of the belief that we only keep that which we 
give. 

1 compare O'Donnell with such men as Gandhi, Martin 
Luther King, and Abraham Lincoln in that he has strived 
to do good for his fellow man while faced with intense 
adversity throughout his life. 

Under O'Donnell's guidance, Bally achieved greater 
success than ever before. But for Bally to achieve that 
success, O'Donnell had to suffer and wear a crown of 
thorns not once, but many times. 

Today Bally is bigger and better than ever. But there 
is no one who would not admit that Bill O'Donnell built 
the foundation upon which this great corporation rests. 

I don't know of anyone in past, present, or future of 
the coin-machine industry who would draw more people 
to New Orleans in March than Bill O'Donnell. And 
everyone that comes to pay homage to Bill will be his 
friend, as this man has no enemies. 

He is retired now, but as long as there is a 
coin-machine industry, Bill O'Donnell will be remembered. 

[Editor's note: Louis Boasberg of New Orleans Novelty 
Co. is an operator and distributor ;] 







Call our 

TOLL-FREE hotline 
for a Distributor 
near you: 
(800)457-6050 


TECMO, INC. 

18010 S. Adria Maru Ln. 

Carson, CA 90746 
Phone:(213)329-5880 
Fax:(213) 329-6134 


4.5 billion years have passed since Earth's creation. 
Many dominators have ruled in ail their glory. But 
Time, their greatest enemy, ultimately defeated 
their reign. 

And now, a new Dominator's reign begins... 

FYCAR, the Legendary Warrior! 

RYGAR is a sensational new kit fromlecmo with 
superb animation and unbelievably detailed graphics 
that will plunge your players into a world of fantasy 


adventure unlike anything they've experienced! The 
visual impact and fast-paced action increase as the 
player progresses through 27 levels. In fact, there's 
so much to see and experience, RYGAR is sure to 
keep them enthralled play after play after play! 

T WE MASTER 

I GVJ IIU THE CAME! 


From the Dawn of Time comes a Legendary 
Warrior to thrill players everywhere... 


27 

ROUNDS 
OF PLAY 


rv^ 
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Climb the building, put out the fire and rescue the people as 
you try to reach the top of the burning building. The player 
has only water bombs and a strong pair of hands to use in 
ascending to the top. Falling bricks, cars, glass and other obs¬ 
tacles must be avoided, or it's a long fall to the street. 

Then, once you reach the top, you 
must make your way back down! 

This innovative 2-joystick game gives 
the player a new challenge in game play. 

The player must climb and shoot his 


water cannon with a pair of 4-way joysticks. 

The unique game play is simple enough for novice players, 
and intensely challenging for skillful players. FIRETRAP will 
give your locations some HOT collections. 

Don't have Earnaphobia (fear of exceptionally high collec¬ 
tions) — get FIRETRAP from your local 
DATA EAST distributor today, or contact 
DATA EAST USA, INC., 470 Needles 
Drive, San Jose, California 95112. (408) 
286-7074. 



























































































